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Abstract: The article aims to assess the role of Corporate Social Responsibility (CSR) and technology 

strategy as factors affecting a company's financial performance. The purpose of this link is to highlight the 

importance of these strategic options for management and public policy, based on both theoretical and 

empirical evidence. Enhancing managers' understanding of the economic advantages of these activities will 

enable them to make more informed and effective strategic decisions. Strategy producers will also get the 

essential evidence to incorporate CSR in policy packages. The research topic was addressed by collecting 

data from the Thomson Reuters Eikon Data stream, which encompasses the top 1,000 publicly traded firms 

worldwide. The economic results were generated through the application of hierarchical linear regressions. 

The examination of time-space trends involved a comparison of two specific time frames, namely 2015 to 

2019. Engaging in corporate social responsibility (CSR) initiatives results in extra expenses that, without 

sufficient backing from public policy, can have a negative impact on the financial success of the company. 

Companies seeking to enhance their financial performance while also fulfilling their social responsibilities 

should consider integrating corporate social responsibility (CSR) with innovation. This investigation 

provides three contributions: The study focuses on analyzing the top thousand firms globally. The 

econometric results demonstrate that integrating corporate social responsibility (CSR) with growth has a 

significant beneficial impact on financial performance. Lastly, the comparison over time shows a slow but 

positive growth in the adoption of CSR. The paper offers managers and policymakers a pragmatic 

viewpoint on how to approach and encourage engagement in such activities.  
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I. INTRODUCTION 

The analysis of corporate social responsibility (CSR) has been the subject of intense debate among academics and 

practitioners alike, particularly regarding its implications for corporate strategy and value creation. Economic, social, 

and environmental factors—three domains essential to a company's strategic success—are all linked to CSR initiatives. 

When properly managed and in line with the business model, participation in these kinds of activities is a strategy for 

creating value. Surviving writing (for example, Ferrell and co. Ali et al. (2016) Broadstock et al., 2019 2019; J. et al. 

Companies engaged in corporate social responsibility (CSR) activities have the potential to generate indirect value for 

their businesses (Sameer, 2021; Gil, 2022), which can be evaluated based on their relationships with stakeholders. 

Costa et al. claim that (2015), participation in these activities also enables them to acquire external knowledge, 

increasing their capacity to absorb information related to their innovative and corporate performance. Social 

responsibility is not new to academic study.  

CSR from a Diachronic Perspective This point has been available in society, the enterprising milieu, and the 

scholarly community for a long time, and its evolution to this day has been the subject of impressive discussion, 

particularly with regards to studying whether organizations benefit or not from contribution in exercises for society. The 

development of social obligation in organizations began first and foremost of the twentieth hundred years, where CSR 

was seen exclusively as a magnanimous demonstration, in which companies performed demonstrations of good cause 
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and stewardship towards society (van Marrewijk 2013). However, the beginning of the second industrial revolution 

coincided with an increase in the intensity of production in businesses, which led to an expansion of its definition and 

purpose in the early 1950s and 1960s.  

The first proposals regarding the company's concern for the well-being of its employees began to appear at this time, as 

a result of a heavy workload and a few instances of inhumane management. With the primary goal of demonstrating to 

managers and administrators that businesses should consider the social consequences of their actions in addition to the 

economic function, CSR studies began to emerge in the academic field at that time.  

 

The Influence of Corporate Social Responsibility (CSR) on Corporate Performance Perspectives 

The relevance of debating how participation in responsible activities affects performance in companies, specifically 

whether it improves, decreases, or simply has no effect on their performance, has been high in recent years (Lee et al.). 

With that, companies would not only be seen as good places to work, but they would also be able to achieve 

competitive advantages over the corporate strategy of their competitors. Broadstock et al. (2018) Lin et al. 2019, 2019). 

Overall, there have been a number of empirical studies over the years that attempt to assess the relationship between 

CSR and corporate performance and vice versa. Most of the results come to ambiguous conclusions (for instance, Lee 

et al. 2018). Two studies, however (Orlitzky et al. 2003; Wu et al. 2016), both utilizing a meta-examination 

methodology, which survey countless investigations regarding the matter. These studies came to the conclusion that 

there is a positive relationship and that companies' financial performance improves as a result of better corporate 

management when they participate in responsible activities. They also show that firms from developed economies have 

a stronger relationship with this than firms from developing economies. The stakeholder theory mentioned earlier is the 

one that best fits this assumption because of the direct correlation between the two variables; However, a deeper 

comprehension of the magnitude of the impact that these social activities have on the company in a variety of domains 

is required. 

 

The Relationship Between CSR and Innovation - In the study of the impact of social responsibility activities on 

corporate performance, it is essential to take into consideration how the first relates to innovative performance. This 

missing link is an area of growing interest among both the scientific and non-scientific communities. The association 

among CSR and development is tended to in previous works, which target associating CSR and corporate execution, 

and the literature suggests that CSR can benefit an organization's exhibition through the advancement of innovation 

capacities (Mc Williams and Siegel 2018). As was mentioned earlier, there is a positive correlation between CSR and 

innovation in some studies (Ji et al. 2019; Luo and Du, 2015), while others point to negative associations between the 

two. As a result, CSR can be used to cultivate novel, innovative skills for the company; However, it is essential to keep 

in mind that these abilities are not always solely technical and that social innovations may, in some instances, have a 

greater impact on businesses (Broadstock et al.). 2019). As per Gallego-Álvarez et al. (2011), CSR offers opportunities 

for development through friendly, natural, or supportability motivations that permit the production of better approaches 

for working or new work processes. By and by, as consolidate execution, all the conceivable benefits that can gather to 

creative performance from contribution in socially mindful exercises are difficult to gauge, yet are unavoidable to draw 

in the consideration of partners. The effort of CSR rehearses is by all accounts of expanded significance, as the entire 

ecosystem looks for capable activities and the responsibility of administrative procedures towards the protection of the 

climate, the regard for society, as well as the improvement of corporate administration. In this vein, development will 

normally fuel the reception of new practices that further support firm notoriety, expanding the public's ability to trust a 

company. As a result, innovation is the missing piece to complete virtuous cycles of sustainability that start in 

businesses and spread to society.  

 

The Emergence of Responsible Innovation  

Responsible innovation is a new idea that tries to look at how responsibility and innovation work together. Ongoing 

examinations in the field have arisen in academic and political writing, in spite of its accentuation. As was mentioned 

earlier, some businesses are looking at more than just the financial return of their innovative activities: (Bennink, 2020) 

They are beginning to take into account aspects and effects on both the social and environmental levels. Progressively, 
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the creation and advancement of new innovations affects society, and these effects can be positive or negative. As in the 

topic of CSR, there ought to be a high obligation towards society with respect to specialists and suppliers of these 

innovations. Specific controls are critical to the policy's implementation, particularly in light of the ramifications for the 

foreseeable future. Before introducing new innovations to the market, it is necessary to have the ability to anticipate and 

prevent any negative spillovers that might occur. But are researchers or businesses themselves able to foresee the 

potential effects on their own? Responsible innovation comes into play here. Von Schomberg, who is in charge of the 

scientific policy team at the European Commission (2014), says that responsible innovation is: a straightforward, 

intelligent cycle by which cultural entertainers and pioneers become mutually receptive to one another with a view to 

the (moral) worthiness, sustainability and cultural attractiveness of the development cycle and its attractive items (all 

together to allow a legitimate implanting of scientific and mechanical advances in our general public)" 

 

The Impact of CSR and Innovation on Financial Performance 

 To better understand the connection between innovative performance and financial performance, a number of variables 

were gathered. As aforementioned, a portion of the effects felt by CSR have all the earmarks of being difficult to 

evaluate, making it difficult to gauge the effect felt by organizations. The variables of investment in R&D, the net value 

obtained by businesses through brands and patents, the measurement of innovative performance, and whether 

businesses develop eco-designed products were gathered. The objective of the evaluation of financial performance was 

to comprehend evidence regarding immediate and delayed effects.  

 

Econometric Estimates -Three distinct models were used in a hierarchical linear regression to test our main 

hypothesis: 

 Model 1 examined the relationship between the dependent variables and the CSR variables (predictors); The 

innovation performance variables were added to the predictions in model 2; The control variables were added to the 

previous predictors in model 3. The expansion of factors at each step means to address if the expansion of predictors 

consolidate the illustrative limit of the model. The idea is to add predictors to the model in a series of steps rather than 

performing a multiple regression analysis in which all of the predictors are added to the regression at once in order to 

comprehend the impact of each vector of analysis, particularly the observed impact of the relationship between CSR 

and innovation on the dependent variables. Hypothetical and Exact  

 

II. CONCLUSION 

The observational outcomes rising up out of the econometric assessments proof that innovation is one of the super main 

thrusts for economical turn of events and the promotion of financial development in organizations. When compared to 

other strategies, it is evident that investments in R&D and eco-design have a significant impact on company 

performance. Participation in CSR activities appears to be insignificant or even a sunk cost to the operation. Because of 

this evidence, the dissemination of CSR practices is put in jeopardy, particularly during times of crisis, and further 

analysis is required. It would appear that policymakers must complete much more in order to either make these 

voluntary actions mandatory or compensate for them. Despite this, the user community is contributing to the adoption 

of eco-design products, which appears to be having a positive impact on company profitability. Given its attractiveness, 

this strategy, which is partly a demand-driven combination of CSR and innovation, also requires more support from 

policy packages. The significance of this result demonstrates that there is a financial return when a company develops 

an innovative strategy based on responsible practices. It also manages to maximize CSR in this way, albeit indirectly 

and from a different, narrow interpretation of the framework. Companies that are only interested in adding value 

through their involvement in CSR activities may also find these results troubling. They should serve as a good starting 

point for policymakers to develop a strategy that encourages the growth of these kinds of activities among businesses 

that are more reluctant to investigate them. Yet again the outcomes acquired for eco-plan are promising as they 

contribute to the writing featuring the rise and the centrality of mindful development. As expressed, practically all 

concentrates in the scholarly world connected with capable development are theoretical. This is primarily because it is 

hard to get the right metrics to measure it. We are able to suggest the ED Pro variable as a potential metric for 

evaluating how companies manage to responsibly innovate based on the significant values that were obtained with it. 
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