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Abstract: McCool and Martin (1994) indicated that the purpose of tourism development should be to
increase the quality of life (QOL) for residents. The underlying premise is that tourism brings economic
benefit to communities through job opportunities, tax revenue, investment, and the like. At the same time, it
also produces a variety of negative impacts such as crowding, traffic congestion, pollution, and increased
cost of living that may harm residents' quality of life. Researchers have identified a connection between
residents' quality of life and tourism development and have identified several factors which influence
residents' quality of life such as type and number of tourists, social exchange relation, type of tourism
development, and more. Residents' quality of life and satisfaction are important not only for residents but
also for tourism investors and stakeholders. The present study focused on the cultural impact of tourism. This
information may be very useful to regional, local, tourism stakeholders, tourism planners, and policymakers.
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I. INTRODUCTION

Jurowski (1994) indicates that once a community becomes a tourist destination, the lives of residents in the community
are affected by tourism, both positively and negatively. Residents in the community evaluate that tourism creates more
negative impact than positive; it implies that they do not welcome the tourist. Hence, the tourists are inclined to neither take
a revisit nor develop an intention to revisit. So the participation and acceptance of the local community are critical for the
development of tourism. There is a need for evaluating its impacts because residents' support is essential for further tourism
development in their area. Therefore, government planners and community developers should consider residents'
standpoints when they frame tourism programmers and policies.

II. LITERATURE REVIEW

A rich body of literature investigates the relationships between residents' perceived impacts of tourism and their support
for tourism development. Yet, most of these studies adopt a priori categorization of potential Impacts of tourism (into
positive or negative economic, social-cultural and environmental impacts or simply costs and benefits), whereas limited
attention is given to the residents' evaluation of the extent to which they perceive an impact as being positive or negative.
The important studies related to Quality of life were that of Richard (1988) MaCool and Martin (1994) Roehl (2000) Kim
K(2002) Charls and Duffy (2009)Aref (2011) Uysal Muzzafer(2010) Khizindar M Tariq (2012) This studies revealed that
most residents of the perceive tourism impact to be largely positive in their community. Tourism impact has a strong
potential to yield a better quality of life. Furthermore, this study validated SET as useful consideration in tourism planning
and development. Dr. Manika Singla (2014): "a case Study on Socio-cultural Impacts of Tourism in the city of Jaipur,
Rajasthan: India" is a paper that focuses on the community perceptions of the socio-cultural impacts of culture and heritage
tourism in particular and examines the extent to which they coincide with the tourism impact literature. This study not only
deals with socio-cultural impacts perceived by residents as the impacts of tourism development but also identifies the effects
of demographic variation on the residents' attitudes towards tourism. Pushpinder. S. Ghill(2005): In his book "Tourism
economic and social development" brings to the four variables information regarding place of tourism development, the
significance of tourism in India, socio-economic dimensions of tourism, tourism infrastructure, and the role of travel
agencies. Richard sharply (2011): "The study of tourism: past trends and future directions" explored the development of

tourism as an area of study, analyzing approaches taken from an international context. It critiques contemporary
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epistemologies of tourism framed around the social science versus management dichotomy and offers alternative approaches
to the study of tourism. Robert M (2010): "The economics of tourism destination" emphasized new aspects such as
measurement of tourism, supply trends, competition models, macro evaluation of tourism projects and events, and the role
of tourism in a developing stage.
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III. RESEARCH OBJECTIVES
e To analyze the direct effect of the cultural effects of tourism on the quality of life of residents in the community.
e To provide a suitable suggestion for sustainable tourism development based on the findings of the study.

IV. RESEARCH METHODS
The study was conducted by collecting primary as well as secondary data. For the collection of secondary data Tourism
Statistics, published annually by the Department of Tourism, the Government of Kerala gives the official data regarding the
flow of foreign tourists and domestic tourists to Kerala, Economic Review (State Planning Board, Kerala), published
articles, journals, etc. are the main source of information regarding trends of tourist arrivals in Kerala. The primary data was
collected from residents who reside in the selected tourism centers in the Ernakulum district, Kerala. For the collection of
the primary survey, a self-administered questionnaire was used.

V. MAJOR FINDINGS

Hypothesis | statements

HO1 Tourism has not increased residents' pride in the local culture.

HO02 Tourism has increased residents' pride in the local culture.

HO03 Tourism doesn't encourage a variety of cultural activities for residents

HO04 Tourism encourages a variety of cultural activities for residents.

HO05 Tourism doesn't help keep culture alive and maintain the ethnic identity of the residents

HO06 Tourism helps keep culture alive and maintain the ethnic identity of the residents

HO7 Tourism doesn’t encourage residents to imitate the behavior of the tourist.

HOS8 Tourism encourages residents to imitate the behavior of the tourist

H09 Tourism doesn't disrupt traditional cultural behavioral patterns in residents.

HI10 Tourism disrupts traditional cultural behavioral patterns in residents.

H11 Meeting tourists from all over the world is not a life-enriching experience.

HI12 Meeting tourists from all over the world is a life-enriching experience.

H13 Tourism doesn't give opportunities for cultural exchange between residents and tourists and it is
pleasant for the residents.

H14 Tourism gives opportunities for cultural exchange between residents and tourists and it is pleasant
for the residents.

H15 I would not like to meet tourists from many countries to learn about their cultures.

H16 I would like to meet tourists from many countries to learn about their cultures.

Table 1.1: Model fit Indices for CFA —Cultural impact of Tourism
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(Note: y2 = Chi-square; df = degree of freedom; GFI = Goodness of fit index; RMSEA = Root mean square error of
approximation; NFI = Normated fit index; CFI = Comparative fit index; AGFI — Adjusted goodness of fit
index,RMR=standardized root mean square residual, TLI= Tucker-Lewis Index)
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All the attributes loaded significantly on the latent constructs. .x2 (18.511) DF (13)P(.139) Normedy 2(1.424) GFI (.990)
AGFT (.973) NF1(.972) TLI(.981)CFI(.991)RMR (.021) RMSEA (.031) The value of the fit indices indicates a reasonable
fit of the measurement model with data.
Table 1.2: The regression Coefficients — Cultural Impact of Tourism
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Critical Variance
Path Estimat . P .
a SHMALE | Ratio (CR) explained
Tourism has increased residents' pride in the local culture. 0.486 11.223 <0.001 23.6
Tourism encourages a variety of cultural activities for 0.673 17.257 <0.001 45.3
residents.
Tourism helps ke.ep ct.llture alive a.nd maintain the ethnic 0.682 17.608 <0.001 46.6
identity of the residents
Tourism encourages residents Fo imitate the behavior of the 0.349 7.702 <0001 122
tourist
Tourism disrupts tradltlonal_ cultural behavioral patterns in 0.460 10514 <0001 212
residents.
Meeting tourists fr 1 th 1d is a life-enrichi <0.001
eeting tourists from a ove.r e world is a life-enriching 0.424 9.568 0.00 18.0
experience.
Tour_lsm gives oppqnunltles_ ff)r cultural exchange ‘F)etween 0.400 2,957 <0.001 16.0
residents and tourists and it is pleasant for the residents.
I would like to meet tourists.from many countries to learn 0313 6.847 <0.001 0.8
about their cultures.

To measure the cultural impact of tourism the following constructs were tested and whose regression coefficient values
are explained in the below table
Table 1.3: Regression Coefficient values of the cultural impact of tourism

Tourism has increased residents' pride in the local culture. 0.486
Tourism encourages a variety of cultural activities for residents. 0.673
Tourism helps keep culture alive and maintain the ethnic identity of the residents 0.682
Tourism encourages residents to imitate the behavior of the tourist 0.349
Tourism disrupts traditional cultural behavioral patterns in residents. 0.460
Meeting tourists from all over the world is a life-enriching experience. 0.424
Tourism gives opportunities for cultural exchange between residents and tourists and | 0.400
it is pleasant for the residents.

I would like to meet tourists from many countries to learn about their cultures. 0.313

Two constructs whose value is less than 0.4(Tourism encourages residents to imitate the behaviour of the tourist, I would
like to meet tourists from many countries to learn about their culture) have no significant influence on the cultural impacts
of tourism. The results provided that a few residents perceived tourism will offer cultural exchange with tourists. At the
same time, they supported that tourism encourages a variety of cultural activities for residents and it also keeps culture alive
and maintains the ethnic identity of the residents.

From this we conclude that Residents those who had a job related to tourism anticipate the economic benefit of tourism
more than others. From a carrying capacity perspective resident’s quality of life may be diminished when tourism increases
beyond a limit. Tourism is to be considered as a seasonal phenomenon, or the increased number of tourists may have resulted
in residents perceiving cultural impacts, which were detrimental to resident’s quality of life.

VI. CONCLUSION
The findings contribute toward a deeper understanding of the “exchange” process specified by the Social Exchange
Theory, by considering the effect of each perceived impact domain on residents’ quality of life and support. While
supporting the general proposition of the SET, the findings further emphasize the importance residents assign to the various
tourism impacts in shaping their support contextually depending on a locality’s peculiarities such as economic conditions
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and stages of tourism development. As evident in the study area, perceived cultural impacts is very less. This is not entirely

surprising, since the potential economic benefits are both easy to observe and are often the most valued by local authorities

and residents. The SET has considered residents’ support as the result of a simple weighting of costs versus benefits. The
current study suggests that residents engage in a more complex evaluation of the exchange they are about to enter. The
results and suggestions will be of great use to policymakers in tourism and government.
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