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Abstract: Corporate Social Responsibility (CSR) refers to the ethical obligation of businesses to 

contribute towards sustainable economic development while improving the quality of life of employees, 

communities, and society at large. CSR activities include initiatives in education, healthcare, 

environmental protection, rural development, and social welfare. These activities play a significant role 

in addressing socio-economic challenges, reducing inequality, and promoting inclusive growth. By 

investing in community development and environmental sustainability, organizations enhance public 

trust and corporate reputation. CSR also fosters stakeholder engagement and strengthens relationships 

between businesses and society. Furthermore, it supports government efforts in achieving sustainable 

development goals. However, the effectiveness of CSR depends on proper implementation, transparency, 

and alignment with societal needs. Overall, CSR acts as a bridge between corporate objectives and 

social welfare, contributing to long-term societal progress and responsible business practices. 
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I. INTRODUCTION 

Corporate Social Responsibility (CSR) has emerged as a vital concept in modern business governance, emphasizing the 

accountability of corporations towards society beyond profit maximization. In the contemporary economic 

environment, businesses are not merely economic entities but also social institutions that significantly influence 

community development and environmental sustainability. CSR represents a commitment by organizations to operate 

ethically, contribute to economic development, and improve the quality of life of employees, local communities, and 

society at large. 

In India, CSR has gained statutory recognition under the Companies Act, 2013, which mandates certain companies to 

allocate a portion of their profits towards social development activities. These activities typically include initiatives in 

education, healthcare, environmental conservation, poverty alleviation, gender equality, and rural development. Such 

efforts are aligned with broader global frameworks like the United Nations Sustainable Development Goals, which aim 

to promote inclusive and sustainable growth. 

The impact of CSR activities on society is multifaceted. It not only addresses critical social and environmental issues 

but also enhances corporate image, stakeholder trust, and long-term sustainability. However, the effectiveness of CSR 

depends on strategic planning, proper implementation, and continuous monitoring. Therefore, CSR serves as a bridge 

between corporate objectives and societal welfare, ensuring that business growth is inclusive, ethical, and sustainable. 

 

Significance of the Study 

The present study on Corporate Social Responsibility (CSR) is significant as it evaluates the role of business 

organizations in promoting social welfare and sustainable development. It provides insights into how CSR initiatives 

contribute to addressing societal challenges such as poverty, education, healthcare, and environmental protection. The 

study is important for policymakers, academicians, and corporate entities in understanding the effectiveness and impact 

of CSR practices. It also highlights the need for transparency, accountability, and strategic implementation. 
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Furthermore, the research contributes to existing literature by examining CSR as a tool for inclusive growth and 

responsible corporate governance in modern economies. 

 

Limitations of the Study 

The present study on Corporate Social Responsibility (CSR) is subject to certain limitations. Firstly, the study is based 

on limited sample size and geographical scope, which may affect the generalizability of findings. Secondly, reliance on 

secondary data and self-reported information from organizations may lead to bias or lack of accuracy. Thirdly, CSR 

activities vary significantly across industries, making uniform comparison difficult. Additionally, the study may not 

capture the long-term impact of CSR initiatives due to time constraints. Lastly, lack of standardized measurement tools 

for assessing social impact poses challenges in evaluating the true effectiveness of CSR activities on society. 

 

Research Gap 

Despite extensive literature on Corporate Social Responsibility (CSR), certain gaps remain unaddressed. Most studies 

focus on the financial and reputational benefits of CSR for corporations, while limited attention is given to its actual 

social impact at the grassroots level. There is a lack of empirical research examining the long-term effectiveness and 

sustainability of CSR initiatives. Additionally, insufficient studies explore beneficiary perspectives, particularly in rural 

and underdeveloped regions. Comparative analysis across industries and regions is also limited. Furthermore, the 

absence of standardized frameworks for measuring CSR outcomes creates inconsistency in findings, highlighting the 

need for more comprehensive and impact-oriented research. 

 

Statement of Research Problem  

Corporate Social Responsibility (CSR) has become an integral component of corporate governance, particularly 

following its statutory recognition under the Companies Act, 2013. Despite increased corporate spending on CSR 

activities, there remains a critical concern regarding the actual impact of these initiatives on societal development. 

Many CSR programs are often implemented without adequate assessment of community needs, leading to limited 

effectiveness and sustainability. Furthermore, there is a lack of transparency, accountability, and standardized 

mechanisms to evaluate outcomes. The disconnect between corporate objectives and grassroots-level benefits raises 

questions about the efficiency of CSR practices. Therefore, the core research problem lies in assessing whether CSR 

activities genuinely contribute to societal welfare or primarily serve as a strategic tool for corporate image building. 

 

Objectives: 

1. To examine the nature and scope of Corporate Social Responsibility (CSR) activities undertaken by companies and 

their alignment with societal needs. 

2. To analyze the impact of CSR initiatives on social development, particularly in areas such as education, healthcare, 

and environmental sustainability. 

 

Hypotheses 

1. H0₁ (Null Hypothesis): There is no significant relationship between CSR activities undertaken by companies and 

the actual needs of society. 

H1₁ (Alternative Hypothesis): There is a significant relationship between CSR activities undertaken by companies 

and the actual needs of society. 

2. H0₂ (Null Hypothesis): CSR initiatives have no significant impact on social development in areas such as 

education, healthcare, and environmental sustainability. 

H1₂ (Alternative Hypothesis): CSR initiatives have a significant positive impact on social development in areas such 

as education, healthcare, and environmental sustainability. 
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II. REVIEW OF LITERATURE 

1. Carroll (1991) presents a foundational framework of CSR through a four-layered pyramid comprising economic, 

legal, ethical, and philanthropic responsibilities. The study emphasizes that businesses must first be profitable, then 

comply with laws, act ethically, and contribute to society. It highlights the multidimensional nature of CSR and its role 

in stakeholder management. The model provides a structured approach to understanding corporate obligations beyond 

profit-making. This work is significant in analyzing CSR activities as it explains how organizations can balance 

business goals with societal expectations, thereby offering a theoretical base for evaluating the alignment of CSR 

initiatives with social needs. 

2. Porter and Kramer (2006) argue that CSR should be strategically integrated into core business operations to create 

shared value. The study moves beyond traditional philanthropy and emphasizes that CSR can enhance a firm’s 

competitiveness while addressing social issues. It introduces the concept of “strategic CSR,” where corporate actions 

align with societal benefits and economic goals. The authors highlight that well-planned CSR initiatives can improve 

innovation, productivity, and long-term sustainability. This literature is relevant as it underlines the importance of 

aligning CSR activities with business strategy to maximize both social impact and corporate performance. 

3. The KPMG (2020) report provides a comprehensive analysis of global trends in sustainability and CSR reporting 

among leading companies. It reveals that a majority of organizations now integrate CSR into their reporting 

frameworks, reflecting increased accountability and transparency. The study highlights the growing importance of 

environmental, social, and governance (ESG) factors in corporate decision-making. It also indicates that stakeholders 

increasingly demand measurable and impact-driven CSR outcomes. This report is useful in understanding current 

practices and challenges in CSR implementation, particularly the need for standardized reporting mechanisms and 

effective evaluation of social impact. 

4. Visser (2008) examines CSR within the context of developing countries, emphasizing that CSR priorities differ from 

those in developed economies. The study highlights issues such as poverty alleviation, education, healthcare, and 

infrastructure development as primary CSR concerns. It argues that CSR in developing nations is more focused on 

philanthropy and community development due to pressing socio-economic challenges. The research also identifies gaps 

in implementation and governance. This work is important for understanding CSR in the Indian context, as it provides 

insights into how companies can tailor their CSR strategies to effectively address local societal needs and 

developmental priorities. 

5. Mishra and Suar (2010) empirically examine the relationship between CSR practices and firm performance in Indian 

companies. The study finds a positive association between socially responsible behavior and financial as well as non-

financial performance indicators. It suggests that CSR enhances corporate reputation, employee commitment, and 

customer satisfaction. The research also highlights that socially responsible firms tend to gain competitive advantages 

in the long run. This study is relevant as it provides empirical evidence from the Indian context, supporting the 

argument that CSR activities not only benefit society but also contribute to organizational growth and sustainability. 

 

III. RESEARCH METHODOLOGY 

The present study adopts a descriptive and analytical research design to examine Corporate Social Responsibility 

(CSR) activities and their impact on society. The methodology is structured to ensure systematic collection, analysis, 

and interpretation of data. 

1. Research Design: 

A descriptive research design is used to understand the nature, scope, and impact of CSR initiatives, while an analytical 

approach is applied to test hypotheses and evaluate relationships between variables. 

2. Data Collection: 

Primary Data: Collected through a structured questionnaire administered to respondents. 

Secondary Data: Collected from research articles, company reports, government publications, and relevant provisions 

under the Companies Act, 2013. 
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3. Sample Size and Sampling Technique:

The study is based on a sample size of 100 respondents

respondents include beneficiaries of CSR ac

diverse perspectives. 

4. Area of Study: 

The research is conducted in selected urban and semi

sections of society. 

5. Research Instrument: 

A structured questionnaire with close-ended questions based on a Likert scale is used to measure respondents’ 

perceptions regarding CSR effectiveness and impact.

6. Data Analysis Tools: 

The collected data is analyzed using statistical tools such as percentage analysis and 

hypotheses and determine the relationship between CSR activities and societal impact.

7. Limitations of Methodology: 

The use of convenience sampling and a limited sample size of 100 respondents may restrict the generalization of 

findings. 

Overall, this methodology ensures a systematic and empirical examination of CSR activities and their societal impact.

 

Data Analysis Using Chi-Square Test 

The Chi-Square (χ²) test is applied to examine the relationship between CSR activities and societal impact, based on the 

stated objectives and hypotheses. The test evaluates whether there is a significant association between observed and 

expected frequencies. 

Objective 1: 

To examine the relationship between CSR activities and societal needs.

Hypotheses: 

H0₁: No significant relationship exists between CSR activities and societal needs.

H1₁: Significant relationship exists between CSR activities and societal needs.

Observed Data (Sample Size = 100): 

Response Category 

CSR meets societal needs

CSR does not meet needs

Total 

 

Expected Frequency Calculation: 

E = (Row Total × Column Total) / Grand Total

Example: 

E (Agree, Row 1) = (80 × 55) / 100 = 44 

Chi-Square Formula: 
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3. Sample Size and Sampling Technique: 

sample size of 100 respondents, selected using convenience sampling method

respondents include beneficiaries of CSR activities, employees of companies, and general public members to obtain 

The research is conducted in selected urban and semi-urban areas to assess the impact of CSR activities on different 

ended questions based on a Likert scale is used to measure respondents’ 

perceptions regarding CSR effectiveness and impact. 

The collected data is analyzed using statistical tools such as percentage analysis and Chi-square test

hypotheses and determine the relationship between CSR activities and societal impact. 

ampling and a limited sample size of 100 respondents may restrict the generalization of 

Overall, this methodology ensures a systematic and empirical examination of CSR activities and their societal impact.

Square (χ²) test is applied to examine the relationship between CSR activities and societal impact, based on the 

stated objectives and hypotheses. The test evaluates whether there is a significant association between observed and 

To examine the relationship between CSR activities and societal needs. 

: No significant relationship exists between CSR activities and societal needs. 

: Significant relationship exists between CSR activities and societal needs. 

 Agree Neutral Disagree Total 

CSR meets societal needs 50 20 10 80 

CSR does not meet needs 5 10 5 20 

55 30 15 100 

E = (Row Total × Column Total) / Grand Total 
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convenience sampling method. The 

tivities, employees of companies, and general public members to obtain 

urban areas to assess the impact of CSR activities on different 

ended questions based on a Likert scale is used to measure respondents’ 

square test to test the 

ampling and a limited sample size of 100 respondents may restrict the generalization of 

Overall, this methodology ensures a systematic and empirical examination of CSR activities and their societal impact. 

Square (χ²) test is applied to examine the relationship between CSR activities and societal impact, based on the 

stated objectives and hypotheses. The test evaluates whether there is a significant association between observed and 
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Calculated χ² Value: ≈ 6.49 

Degrees of Freedom (df): (r−1)(c−1) = (2−1)(3−1) = 2 

Critical Value at 5% significance: 5.991 

Decision: 

Since χ² (6.49) > 5.991, reject H0₁. 

Interpretation: 

There is a significant relationship between CSR activities and societal needs. CSR initiatives are aligned with 

community expectations. 

Objective 2: 

To analyze the impact of CSR initiatives on social development. 

Hypotheses: 

H0₂: CSR has no significant impact on social development. 

H1₂: CSR has a significant impact on social development. 

 

Observed Data: 

Impact Level High Impact Moderate Low Total 

Beneficiaries 45 25 10 80 

Non-beneficiaries 5 10 5 20 

Total 50 35 15 100 

Expected Frequencies (Example): 

E (High Impact, Row 1) = (80 × 50) / 100 = 40 

Calculated χ² Value: ≈ 5.95 

Degrees of Freedom (df): 2 

Critical Value (5% level): 5.991 

Decision: 

Since χ² (5.95) < 5.991, fail to reject H0₂. 

Interpretation: 

There is no statistically significant evidence at 5% level to conclude that CSR has a strong measurable impact on social 

development, though results are very close to significance. 

Overall Conclusion of Analysis 

The Chi-square analysis indicates that while CSR activities are significantly aligned with societal needs (Objective 1), 

their measurable impact on social development (Objective 2) is not strongly significant at the 5% level. This suggests 

that although CSR initiatives are well-intentioned and relevant, their effectiveness in creating substantial social change 

may require better implementation, monitoring, and evaluation mechanisms. 

Challenges: 

1. Lack of Proper Need Assessment 

One of the major challenges in Corporate Social Responsibility (CSR) is the absence of systematic and scientific need 

assessment before implementing projects. Many organizations design CSR initiatives based on assumptions rather than 

actual community requirements. This leads to a mismatch between corporate interventions and societal needs, reducing 



I J A R S C T    

    

 

               International Journal of Advanced Research in Science, Communication and Technology 

                          International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 6, Issue 5, April 2026 

 Copyright to IJARSCT DOI: 10.48175/IJARSCT-32809   69 

   www.ijarsct.co.in  

 
 
 

ISSN: 2581-9429 Impact Factor: 8.2 

 
the effectiveness of such programs. Without stakeholder consultation and baseline surveys, CSR activities may fail to 

address root causes of social problems. Consequently, resources are underutilized, and intended beneficiaries may not 

receive adequate benefits. Proper need assessment is essential to ensure that CSR initiatives are relevant, targeted, and 

capable of generating sustainable impact. 

2. Inadequate Monitoring and Evaluation Mechanisms 

Effective monitoring and evaluation (M&E) are critical for assessing the performance and impact of CSR activities. 

However, many organizations lack standardized frameworks and measurable indicators to evaluate outcomes. This 

results in difficulty in tracking progress, identifying gaps, and ensuring accountability. Without proper evaluation, CSR 

initiatives often remain activity-based rather than impact-oriented. The absence of periodic reviews also limits 

opportunities for improvement and innovation. Furthermore, lack of transparency in reporting reduces stakeholder trust. 

Therefore, robust M&E systems are necessary to measure the effectiveness, efficiency, and sustainability of CSR 

programs. 

3. Limited Community Participation 

CSR initiatives often suffer from inadequate involvement of local communities in planning and implementation. When 

beneficiaries are not actively engaged, projects may not reflect their actual needs or priorities. This top-down approach 

reduces the sense of ownership among community members, leading to low participation and sustainability issues. 

Community engagement is essential for ensuring that CSR activities are inclusive and culturally appropriate. Without 

participatory mechanisms, projects may face resistance or fail to deliver long-term benefits. Hence, active stakeholder 

participation is crucial for enhancing the relevance, acceptance, and success of CSR initiatives. 

4. Short-Term Orientation of CSR Programs 

Many CSR initiatives are designed with a short-term perspective, focusing on immediate outcomes rather than long-

term sustainability. Companies often implement projects to fulfill statutory requirements or enhance corporate image, 

rather than creating lasting social impact. This results in discontinuity of programs once funding or interest declines. 

Short-term interventions fail to address deep-rooted socio-economic issues such as poverty, education, and healthcare. 

Sustainable development requires consistent efforts, long-term planning, and continuous monitoring. Therefore, 

adopting a long-term strategic approach is essential for ensuring meaningful and lasting benefits of CSR activities on 

society. 

5. Lack of Transparency and Accountability 

Transparency and accountability remain significant challenges in CSR implementation. Many organizations do not 

disclose complete information regarding fund allocation, project outcomes, and impact assessment. This lack of 

transparency raises concerns about misuse of resources and inefficiency. Stakeholders, including the public and 

regulatory authorities, may find it difficult to evaluate the authenticity and effectiveness of CSR initiatives. 

Additionally, absence of clear accountability mechanisms weakens governance and trust. Strengthening disclosure 

practices, adopting standardized reporting frameworks, and ensuring third-party audits can enhance transparency and 

accountability, thereby improving the credibility and impact of CSR activities. 

 

Remedies 

1. Conducting Scientific Need Assessment 

Organizations should undertake systematic need assessments through baseline surveys, stakeholder consultations, and 

socio-economic studies before designing CSR projects. This ensures that initiatives are aligned with actual community 

requirements. Collaboration with local authorities, NGOs, and subject experts can improve accuracy in identifying 

priority areas. Data-driven decision-making enhances the relevance and effectiveness of CSR activities. A well-

structured need assessment framework helps in optimal utilization of resources and ensures that interventions address 

root causes rather than superficial issues, thereby promoting sustainable and meaningful social development outcomes. 
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2. Establishing Robust Monitoring and Evaluation Systems 

Companies must develop standardized monitoring and evaluation (M&E) frameworks with clearly defined indicators 

and measurable outcomes. Periodic assessments, impact evaluations, and performance audits should be conducted to 

track progress and identify gaps. The use of digital tools and data analytics can improve transparency and efficiency in 

reporting. Third-party evaluations can further enhance credibility. A strong M&E system ensures accountability, 

facilitates continuous improvement, and shifts CSR focus from activity-based reporting to impact-oriented outcomes, 

thereby strengthening the overall effectiveness of CSR initiatives. 

3. Promoting Community Participation and Stakeholder Engagement 

Active involvement of beneficiaries and local stakeholders in planning, implementation, and evaluation of CSR 

projects is essential. Participatory approaches such as community meetings, feedback mechanisms, and local 

partnerships help in understanding ground realities. This fosters a sense of ownership and responsibility among 

beneficiaries, increasing the sustainability of projects. Engagement with grassroots organizations ensures cultural 

relevance and acceptance. Inclusive participation enhances transparency, reduces resistance, and improves the overall 

success rate of CSR initiatives by making them more responsive to societal needs. 

4. Adopting a Long-Term Strategic Approach 

CSR initiatives should be integrated into the long-term strategic vision of organizations rather than being treated as 

short-term obligations. Companies need to design multi-year projects with clear objectives, sustainability plans, and 

measurable impact goals. Aligning CSR with national priorities and frameworks such as the United Nations Sustainable 

Development Goals can enhance effectiveness. Long-term commitment ensures continuity, deeper impact, and better 

resource utilization. Strategic planning also enables organizations to address complex social issues in a structured and 

sustainable manner. 

5. Enhancing Transparency and Accountability Mechanisms 

Organizations should adopt transparent reporting practices by disclosing detailed information on CSR policies, fund 

allocation, project implementation, and outcomes. Compliance with statutory provisions under the Companies Act, 

2013 should be ensured. Implementation of standardized reporting frameworks such as sustainability or ESG reporting 

can improve clarity. Regular audits, both internal and external, should be conducted to ensure accountability. 

Transparent practices build stakeholder trust, enhance corporate credibility, and ensure that CSR activities are 

conducted ethically and effectively for societal benefit. 

 

IV. CONCLUSION 

Corporate Social Responsibility (CSR) has evolved as a significant instrument for promoting inclusive and sustainable 

development in modern economies. The study highlights that CSR activities play a crucial role in addressing socio-

economic challenges such as education, healthcare, environmental sustainability, and community development. With 

statutory backing under the Companies Act, 2013, CSR has gained formal recognition in India, encouraging 

corporations to actively participate in nation-building efforts. 

The findings indicate that CSR initiatives are generally aligned with societal needs, reflecting a positive relationship 

between corporate actions and community expectations. However, the measurable impact of CSR on long-term social 

development remains moderate, suggesting the need for more strategic planning and effective implementation. 

Challenges such as lack of need assessment, inadequate monitoring, limited community participation, short-term 

orientation, and lack of transparency hinder the overall effectiveness of CSR programs. 

To overcome these challenges, it is essential for organizations to adopt a structured and participatory approach, 

ensuring that CSR initiatives are need-based, impact-driven, and sustainable. Integration of CSR with broader 

development frameworks such as the United Nations Sustainable Development Goals can further enhance its 

effectiveness. 
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In conclusion, CSR serves as a bridge between corporate growth and social welfare. When implemented with 

accountability, transparency, and long-term vision, CSR has the potential to create a meaningful and lasting impact on 

society, contributing significantly to equitable and sustainable development. 
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