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313 fAAr 3 TATE yeua

Ffafd fagare - arforswr fasmer
ATHRTY BT I0TAT g AgTfaearerd, Jam, #7e gaer

TR

a3 faator 3k Eeard gauer aryfas saawry A Ghaar & faT Agcaqet §1 Ig Aty 97§
Fovaitor & TUTENTRI, ESAT 1 ST, o ST B URHATH A 3o e & e O
FIAT §| 915 AT F FIRAT AEHT F YT AGATCAS Ga8 TG FIA §, TR SSATS
HTefell &I el X 81 eI F IaT ToIdT § & HoIqd S3ATE U 973 Heq Y Fgra
£ 3 aeR & yfarauicas arer yerer Far g1 AT Fu wedisr 3k st F Areaw 4@,
I fe@man aran § B 91Ra 31 ARG T T w1z AT @ TeArE v AT wear g1 Asey
3, W fawr & T vl TcHIT £ Rrwier A1 18 ¥

$asa:

g, 99T YiaeaT, 8 Teat, Afhaer faeayor|
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LG LR
w13 faaAtor (Brand Building) 3K E8®TF YaereT (Trademark Management) saaaTiaa gfaar

# &Y AgcaqUr Feie ¢ S Uh-g@N A I3 gU &1 §1s AT ag wfhar & forwd v Sl roeh
TETe, HEAl 3R 3eUTal Y AEH F AT A TG FIC §1 g 7T Fae 3c91g Y ¥ g §
afeh o9 AT I AeSh TN GARTd FIdT §1 g@ll 3R, TsATH yaua dlefas qoer
(Intellectual Property) T T GEaT 8 SiY 913 & Ffet T § GG I@AT 81 TSATH TH
AT welle, A AT BSTS giar § S 37UIG AT VAT Y 3T AT FAT 5l YT
rfegaeen A, srgt ufawwst i ¥, sz RaATor & faar awerar 3w 81 3emeor & o, voge
3R IEre St St A Il ForqE FifS F ATeAw & ARaw TR W Fearr w1 wRa #
ofY, S R TorTer Rperad 3T AT TATHN o FifT W AR R ¥ T5A e & R,
SIS Y AHe AT § STl §, S HIA Y IfAvaT FI THATT Tgarc! &1 ¢ A 9F g7 fawai
FY MBS T T BT 81 & 718 fARATOr Y 0rAfAEt, AR gSfidor Y 9iFAT, 39F yeua
Y getforar 3R 37 AT F Fay W T A 3T 3R AFF F 3G T, 9 @ fF
A TSATH 15 AT F 9519 §1 35827 § T IIoH! I 31 & H suragIRT il uge
FAT| AR H I8 v Ry & @ yrafas 81 2024-25 7 sva F 5.5 @ @ 3 a3eq
TEATH BT gof i, AT HT dF T TN HAF FEIAT &1 T§ 3T AR, SeFfAam 3
s fAATr & ARA Y Tedt arFhd FY qATar §1 IR ARTF TAX W e5ATH Hsfaer & ot
T W 8, S 2023 # 6.1% i arf¥ gefer g8 3R wamrr 90% rdest ARAT yawrai
CanT erf@e T T IF gefr Ferdarcw, MSMEs 3R 93 3t F 73 {aw #r Tod
ST T 1 G@TdY §1 AR vare, 1999 (fra# 2010 #;’rafrmrgtr)aﬁTTRlps aHsla &
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IR, AR H TSATH Yohaor Ia Biored coewird & Areaw & aer 3R gorsr & A 8,
o sz anfort 1 3w geam Aa @ g

13 fARTOT FY TN Y F @ T 31 @) 2, AT amyfae w7 A 77 204 eraredy #
ﬁ?ﬁﬁl?rgé I FUAEAT AT FIFT-PreT HT AR o A I AT FY HGATCHS I A
qeer f3aT| s # oft, erer, Ramrw, 3reer 3 gTer & Feréarey Sy Sy, 3 3 sied
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o ST F ATYA T TR W FoolT FHAT §| TTATE I FZH T 8T HId §—3GTeI0TEaHT,
"HHF" FT LSATH o Had gU 3cUTal T TgaT §, Ifed "I 982 1 38" I waaAewF
arcfier sft &ar &1

SATH YaYT A Yshiaor, fAIRmett, Adisieor 3 Seaua W sRas anfae g1 e gemdh
Vet &, WISEEFAINCI, FIITBIEN AR HASa TFad S FATAT F(3 F JHAW
ggaTeh §1 81T & oSt A, SR & "q-aAT" TSATE T AT Ao g5 ¢, S JAA q9f 7 8fY
T Jal FIA §1 Ferereq & fAv TsAr: Tliaor ggen Fen g @ifer, FAifF g
a3t & forw 915 Ao Jorar ¢ 31K ARTw Rwar A3z MResia & Aread F) M F=1rar
gl
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STRATEGIC
FINANCIAL PLAN

Setup fees Check the sales forecast

Rent deposits Calculate the down payments

Periodic Evaluation

¢

Identify the restricted areas
Try to stay ahead of unexpected financial developments

Review the plan quarterly

Balance Sheet

¢

Find financial assets and liabilities Create weekly, monthly, quarterly goals
Learn about your current earnings

Track retained earnings

Supporting Documents

' 4

Standard forms Collect stock documents
Tax & bank statements

Accounting ledgers

Planning Sites

' 4

Xero QuickBooks Fidelity Expensify

Debitize SurePayroll Float SOS inventory

&4 HT-

ITHTT 1: 75 FAwATor Y srqemom 3 e

iz AT ve (orElifas ufhar § O duslt 3o ofy wf aoR & Taiie w3 1 a7 9
&g Wi 7 Renfaa 8 a3 gge, w13 Rufa, i3 g9r 3k 513 Ao weifaar s
& averer A3 AR, Fic o 3k FEem wigsde anfaa g
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3ETEI0T & T, A i1 Mgz & 8 =T garw v § Rud, Freax gafen, aer a3e nfe)
T A, HRAT IET T A FRIFHA TSATH HT TR FIS 8 |
37T 2: ESATH G Y AgeaquraT

ESHTH UF FIefsil IYFUT § ST 718 HY FIARISE 3o § TaTdT 8| HRA H TSATE Tae 1999
& ded YSIHIT gIdT & lad544f JaereT & Tsiienor, fAeRTet 3R Sedua u sitars anfae g1
Fq: Aagees Reg F1 WIPO 4|

Trademark
Publication in
e i, Trademark
2 o Journal

Trademark

Trademark R steps Involved Y Tademak I
M intrademark [ . Opposition
Filing : and Hearing

Trademark S — Trademark @
Examination Registration

\

A Complete Guide to Trademark Filing and Prosecution in India — TMReady (Formerly

The Trademark Search Company)

37T 3: 95 fovaAtor F gsaArE iy syfA
23ATH §s sfFad) FY g &1 reays REa § F aRaRe wat & egars digar yeeia 1
T el §1 ThIpd Taee & SR Ul Asag e #
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sy
s1s =TT 3R Esad wee sryfae sqaa # 8 §1 97 0 97 Rl st @ 5
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QYT Y ST HIAT T6T 8—a18 FAATT Y AT @ AT E3ATH Y FTefeit YI&T, 3% JaereT
$r gelfat 3t A & AT 5w Ay T AT et 77 ¢ B 915 Swior smaeens sk
AARMTAF T W AEH & J3T §, FTaF T5ATH TaUaT $§ FA T § AT 3 w4t
Tarar §1 faeT Ao gsATd YRaw F, iz fAAvor F ¥R Agerar cqd ) el §, FH Aw,
Seaud 3R s qed A 41fq ITAT A g1 SATC §1 AT § FUSE §IT 6 L3ATH 7 Hhael 715
sfFadl (brand equity) Y TeTd §, Ifed B & g, IR REAERY 3R IEsF avER
HFRICHS T 3Ted &1 TRT # 5ATH Tare 1999 3R FarsdT gazitdal (S TRIPS) &
I, TSATH GAIHIT & /15 I "Ad-aANT" (well-known) Fafar forer waveht 8, ot 4T+ T
o HfaRera Gat et FIc T el & AHal S MILMA v. MILNNA, ST8T e H1E & 1
FUT TUA FT FATAT AT, § T Toral ¢ T HeTerd 379 ois e # s gear F v A
AT & W@ 81 Bfoed gor & gelfaar g 718 —3iferengs FT3H R, ArgavEFamieT,
Hrerer AT W IRFT 3T IR SFAG cATHRN W FE AFA| HRT A FAAF
dFdnT, B 36FAT H ARTERAT H FAT IHR I-IRIRF TsAF (W w133, FR) A AfAT
Agar gE aee g1 6 o, afhT Sswrd gaua—asheor, e, adeEor sk
3edde W caRd FRaE—a I Fatfaar g 1 o gwdt &1 sfasa 7, 13 @#for sk gsak
YA HY ThIFHd 0T F T F FIATT TaRTF g1 Fafaar Al-3raia R g,
sATRAA-ATIIRT TATONHIOT 3T TRATT FIfST (CSR THIRIOT) Y MIAT HI| FEEHH
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3R SMEs # gsa qiEmifaat fator o Ry e o aifye, F4ifF a8 390 FAearwa
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