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Abstract: The rapid evolution of digital payment systems has brought transformative changes to
consumer behavior, particularly in industries characterized by high-value transactions such as the gems
and jewellery sector. This study explores the impact of digital payment adoption on consumer
perceptions, trust, and purchasing decisions within the jewellery market. Using a mixed-methods
approach involving surveys and interviews with consumers and industry professionals, the research
analyzes how factors such as convenience, security, speed, and transparency influence consumer
acceptance of digital payments. Findings reveal that while younger, tech-savvy consumers are more
inclined to use digital payment options, broader adoption is being driven by increasing digital literacy,
government incentives, and retailer integration. However, challenges related to data privacy, transaction
limits, and fraud remain key barriers. The study concludes that digital payment systems, when effectively
implemented, not only boost consumer confidence but also create opportunities for growth and
innovation in the gems and jewellery industry.
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I. INTRODUCTION

The rise of digital payment systems has transformed consumer behavior across various industries, including the
traditionally cash-driven gems and jewellery sector. With the growing use of platforms like UPI, mobile wallets, and
credit/debit cards, consumers are increasingly seeking convenience, security, and transparency in high-value
transactions. This shift is particularly significant in the jewellery market, where trust and transaction integrity are
crucial. This research examines how digital payments are influencing consumer perceptions and purchasing decisions in
the gems and jewellery industry, while also exploring adoption trends, challenges, and implications for retailers in a
rapidly digitalizing economy.

II. LITERATURE REVIEW

According to Chakraborty et al. (2021), the adoption of digital payments has been largely driven by increased
smartphone penetration, government initiatives like Digital India, and the push for a cashless economy. Consumers
today value convenience, speed, and ease of transaction, which digital payment platforms deliver effectively. Rogers'
Diffusion of Innovations Theory supports this shift, indicating that early adopters influence broader acceptance,
especially in younger, urban populations.

Gupta & Arora (2020) found that trust and perceived security are critical factors influencing consumer intention to use
digital payments. Moreover, Kumar & Singh (2019) noted that incentives such as cashback, discounts, and loyalty
points also play a significant role in encouraging digital payment usage.

Luxury retail sectors, including jewellery, are now increasingly embracing digital tools to enhance customer
engagement. According to Kapferer & Bastien (2017), digitalization in luxury markets must balance modern
Copyright to IJARSCT E.’i‘g"m DOI: 10.48175/568 357

. . l/ 1ssn
www.ijarsct.co.in | 2581-0429 |3
o ’z& IJARSCT J/




({ IJARSCT

xx International Journal of Advanced Research in Science, Communication and Technology
IJARSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal

ISSN: 2581-9429 Volume 5, Issue 2, September 2025 Impact Factor: 7.67

convenience with the exclusivity and personal touch expected in high-end purchases. In the jewellery industry, where
emotional and investment value converge, digital payment adoption requires building consumer confidence, especially
for high-ticket transactions.

Sharma & Bhattacharya (2023) found that urban consumers are more likely to use digital payments for jewellery
purchases when they perceive the retailer to be reputable and technologically updated. Rural and semi-urban segments,
while growing, still exhibit hesitation due to lack of awareness and fear of fraud.

Research Objectives

Analyze consumer perception of digital payment systems in the context of high-value jewellery purchases.

Identify key factors influencing the adoption of digital payment methods in the gems and jewellery sector (e.g., trust,
convenience, security).

Conceptual framework

Digital payment attributes (speed, convenience, security features, loyalty integration) — affect mediators (trust,
perceived ease, impulsivity, perceived risk) — influence outcomes (purchase channel choice, transaction value,
frequency, post-purchase satisfaction). The framework recognises moderating factors: buyer demographics (age, digital
literacy), product value (fine vs. fashion jewellery), and retailer controls (verification protocols, return policies).

III. RESEARCH METHODOLOGY

This research primarily employs a secondary data analysis approach to examine the impact of digital payment systems
on consumer behavior in the gems and jewellery industry. Relevant data and insights were gathered from a variety of
credible sources including industry reports published by organizations such as FICCI and the Reserve Bank of India,
academic journals focusing on digital payments and consumer behavior, government publications on financial inclusion
and demonetization, as well as recent news articles and market research studies. This comprehensive review of existing
literature and reports enables an in-depth understanding of trends, challenges, and opportunities associated with digital
payment adoption in the jewellery sector. The analysis focuses on factors such as consumer trust, convenience,
demographic influences, and retailer adaptation, providing a broad perspective on how digital payment systems are
reshaping the industry. However, since the study relies on secondary data, it is limited by the availability and scope of
existing information and may not capture the latest real-time consumer sentiments or specific regional variations.

IV. FINDINGS & ANALYSIS
Expanded reach and new buyer segments
Rapid growth in UPI QR deployments, PoS terminals and mobile payment adoption has lowered entry barriers for
younger and urban buyers, enabling them to make both in-store and online jewellery purchases. The availability of
instant digital settlement and mobile-first checkout flows aligns with preferences of 20-40 age cohorts, who
increasingly account for a larger share of discretionary jewellery spending.

Implication: Retailers who integrate UPI and mobile-first checkout see wider reach among millennials and Gen Z, and
can design targeted payment promotions.

Convenience increases purchase frequency and average ticket under specific conditions

Digital payments reduce checkout friction (no need for cash or manual card entry), enabling quicker conversions during
impulse-driven visits. Several studies show digital payment availability correlates with higher in-store conversion rates
and larger baskets in discretionary categories. However, for very high-ticket items (fine jewellery), consumers still
demand more trust-building interactions (certificates, warranty, in-person inspection).

Implication: Offering seamless digital checkout plus staged trust signals (certified invoices, live video demos, easy
returns) can convert both impulse shoppers and high-value buyers.
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Omnichannel behaviour and financing options

Consumers increasingly browse online and complete purchases in-store (or vice-versa). Digital wallet credits, BNPL
(buy-now-pay-later), and EMI integrations make high-value jewellery purchases more accessible by spreading cost—
changing purchase timing and widening the addressable market. Industry reports identify omnichannel deployment and
integrated payments as growth levers.

Implication: Retailers should integrate payment-led financing options (EMI, BNPL) and unified order management to
capture conversions across channels.

Trust, documentation and post-purchase behaviour
Because jewellery is both emotional and an investment, customers expect secure payments and immediate, verifiable
documentation (invoice, hallmark certificate). Digital payments can support immediate issuance of digital receipts and
records, improving post-purchase trust and resale value.

Implication: Automate digital documentation delivery immediately after payment; store transaction and certification
metadata linked to the buyer profile.

Fraud and verification challenges

Increased digital payments have introduced new fraud modalities (fake payment confirmations, manipulated
screenshots, social engineering). News reports show incidents where forged digital evidence led to merchandise loss.
These events stress the need for real-time settlement checks and stronger staff protocols before releasing high-value
goods.

Implication: Implement verification policies: wait for bank/PG reconciliation for high-value transactions, use
authenticated UPI collect flows, require OTP or bank confirmation for large transfers, and train frontline staff on
verification procedures.

V. RECOMMENDATIONS
Based on the findings, the following recommendations are proposed:

e Enhance Consumer Awareness and Education: Jewellery retailers and payment providers should invest in
educating consumers, especially older and rural customers—about the benefits and safety of digital payments
through workshops, demonstrations, and targeted campaigns.

e Strengthening Security Measures: Implement robust cybersecurity protocols and transparent communication
to build consumer trust and mitigate fears related to fraud and data breaches.

e Incentivize Digital Payment Usage: Offer exclusive discounts, cashback, loyalty points, or flexible payment
options like Buy Now Pay Later (BNPL) to encourage consumers to adopt digital payment methods.

e Improve Digital Infrastructure: Retailers should ensure reliable internet connectivity and user-friendly
digital payment interfaces to minimize transaction failures and enhance the shopping experience.

e Collaborate with Payment Platforms: Partnering with leading digital payment providers can help jewellery
businesses stay updated with the latest technologies and benefit from co-marketing efforts.

e Leverage Data Analytics: Utilize transaction data to better understand consumer preferences, personalize
offers, and improve inventory management.

Managerial and policy implications
Retailers must balance convenience with security: overly strict delays erode customer experience, while lax procedures
invite fraud. Emerging payment providers and regulators should continue to provide secure server-to-server
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confirmation mechanisms and standardized APIs for payment verification. Industry associations could publish best-
practice verification thresholds and sample SOPs to protect both buyers and small retailers.

VI. CONCLUSION

Digital payment systems are reshaping consumer behaviour in the gems and jewellery industry by lowering checkout
friction, enabling omnichannel buying, and expanding access to younger demographics. Digital payments also facilitate
immediate documentation and financing options that can enhance trust and affordability. However, the sector faces a
parallel rise in fraud risks that necessitate robust verification practices and staff training. To capitalise on digital
payments, jewellers should adopt authenticated payment flows, automated documentation, financing integrations, and
clear SOPs — striking a balance between frictionless UX and fraud mitigation.
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