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Abstract: Social media have received more attention nowadays. Public and private opinion about a wide 

variety of subjects are expressed and spread continually via numerous social media. Twitter is one of the 

social media that is gaining popularity. Twitter offers organizations a fast and effective way to analyze 

customers' perspectives toward the critical to success in the market place. Developing a program for 

sentiment analysis is an approach to be used to computationally measure customers' perceptions. This 

paper reports on the design of a sentiment analysis, extracting a vast amount of tweets. Python is used in 

this development along with various modules such as Tweepy, numpy, pandas and Textblob. Results 

classify customers' perspective via tweets into positive and negative, which is represented in a pie chart 

and tabular form. 
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I. INTRODUCTION 

Sentiment analysis is that the machine-controlled method of distinctive and extracting the subjective data that written 

language. this could be either an opinion, a judgment, or a sense a few specific topic or subject. the foremost common 

variety of sentiment analysis is termed ‘polarity detection’ and consists in classifying a press release as ‘positive’, 

‘negative’ or ‘neutral’. For example, allow us to take this sentence: “I don’t realize the app useful: it’s extremely slow 

and perpetually crashing”.A sentiment analysis model would mechanically tag this as Negative. A sub-field of tongue 

process, sentiment analysis has been obtaining plenty of attention in recent years thanks to its several exciting apps in a 

very sort of fields, starting from business to political studies. Natural Language Processing: natural language processing 

could be a field in machine learning with the flexibility of a pc to know, analyze, manipulate, and doubtless generate 

human language. the focus of sentiment evaluation, additionally called opinion mining, is on the extraction of 

subjective facts from text. a fast-paced and actual-time placing like that of Twitter has revolutionized the system of 

monitoring the feelings and public reviews. Hours or days after the occasion, statistics became accrued and posted 

earlier. Now, with the sentiment evaluation, it's far feasible to measure the general public temper nearly in actual-time, 

providing a precious device for monitoring emotions and critiques when occasions are specifically essential. The 

exponential growth of online content material in blogs, boards, and social networks has in addition unfolded theplaying 

fields for in-intensity application of sentiment analysis. for example, you could comprise sentiment analysis in advice 

structures to make more delicate predictions through judging the sentiment of fine or poor feedback from users 

  

II. LITERATURE SURVEY 

Sentiment analysis can be defined as a process that automates mining of attitudes, opinions, views and emotions from 

text, speech, tweets and database sources through Natural Language Processing (NLP). Sentiment analysis involves 

classifying opinions in text into categories like "positive" or "negative" or "neutral". It's also referred as subjectivity 

analysis, opinion mining, and appraisal extraction. The words opinion, sentiment, view and belief are used 

interchangeably but there are differences between them.  

• Opinion: A conclusion open to dispute (because different experts have different opinions )   

• View: subjective opinion 

•  Belief: deliberate acceptance and intellectual assent 
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•  Sentiment: opinion representing one’s feelings 

 

2.1 Feature Extraction  

Pre-processed dataset has different properties that are very useful in doing analysis. In the process of feature extraction, 

certain features are discovered from the dataset, which is later used to decide whether a sentence has positive or 

negative polarity. This polarity while beinginterpreted plays a huge role in getting to know what an individual would 

like through models such as unigram and bigram. To process textual data, for machine learning techniques, key features 

must be represented as feature vectors. These feature vectors are crucial to executing classification. Some of the 

commonly used features, as reported in the literature, are as follows:  

1. Words and Their Frequencies: The key feature here is words, made to appear as if they are unigrams, bigrams, 

and n-grams and accompanying their frequency counts. However, it was found that presence of words usually 

delivers better results than frequency counts. For example, Pang et al. [23] proved that the use of word 

presence leads to more accurate sentiment analysis.  

2. Parts of Speech (POS) Tags: Some parts of speech, such as adjectives, adverbs, and some verbs and nouns, 

have strong associations with subjectivity and sentiment. Therefore, syntax parsing or dependency trees may 

produce syntactic dependency patterns, rendering POS tagging a very valuable feature.  

3. Opinion Words and Phrases: Other than individual words, some phrases and idioms contain powerful 

sentiment and may be added as features. For instance, the phrases clearly pose a particular negative sentiment, 

hence useful for analysis as well.  

4. Term Position: The position of a term in a text has a relevant impact on its contribution toward the overall 

opinion. Some terms might carry more weight due to their positions in determining the sentiment.  

5. Negation: Negation is a very important feature but also one of the very difficult ones to consider. Negation of 

an expression usually flips the polarity of its sentiment. For instance, (I am not happy) is a negative sentiment 

even though the word (happy) is usually a positive word.  

6. Syntax: Syntactic structures, such as collocations, are used to identify patterns of subjectivity. Researchers 

have used these syntactic patterns in developing models for better sentiment analysis.  

 

Early Techniques for Sentiment Classification: 

Initial approaches for sentiment analysis used lexicon-based methods, relying on sentiment dictionaries. However, these 

lacked the ability to capture context and sarcasm. 

 

Machine Learning-Based Methods: 

Recent advancements introduced supervised learning models trained on labeled datasets. Naive Bayes, SVM, and 

Random Forests became popular for their ability to classify short texts effectively. 

 

Deep Learning Approaches: 

More recent models use LSTM and BERT for sequence analysis. While effective, they require high computational 

resources. 

 

Twitter-Specific Research: 

Research has adapted models for Twitter-specific quirks—like handling hashtags, mentions, slang, and emojis—to 

improve accuracy. Tools such as VADER and TextBlob have been optimized for social media text 

 

III. METHODOLOGY 

A. Data Collection: 

Tweets are collected using the Twitter API with keyword-based filters. 

Metadata such as username, timestamp, and hashtags are also captured. 
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B. Preprocessing: 

Tokenization, stop-word removal, and stemming/lemmatization. 

Emoji and slang translation to standard English. 

URL, mention, and hashtag cleaning. 

 

C. Feature Extraction: 

TF-IDF and Bag-of-Words techniques are used. 

For advanced models, Word Embeddings like GloVe are integrated. 

 

D. Model Building: 

Multiple classifiers are tested: Logistic Regression, SVM, and Random Forest. 

Accuracy is validated using cross-validation and confusion matrix 

. 

E. Result Evaluation: 

Results are displayed using pie charts, word clouds, and time-series plots. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

FIGURE 3.1: Methodology 

Social media behavior is translated into business data and when done correctly, sentiment analysis provides businesses 

a comprehensive understanding of their social followers. As a result, they are able to take thoughtful decisions that keep 

them on their toes and in the gam  

1. Tweet Content Message:   

The translated tweet content, including words and emojis plus hashtags. Concision: character limit (Twitter has a 280-

character upperbound) and therefore how to convey it, with impact.  

2. User Information Username and Handle:   

The user who tweeted. Where the user is: If geographic data are available, they can provide insights into sentiment 

trends. Amount of Followers — Shows power or the potential to ripple sentiment.  

1. Temporal Data Timestamp:   

critical for checking real-time sentiment Event Correlation: This would allow developers to link tweets associated with 

a particular Event or string of moments and hence User Context analysis  

2. Sentiment Score Assigned Lable:   

labels (positive/negative/neutral) given to tweets Sentiment Strength: A numerical score for sentiment polarity (such as 

-1 to +1).  

3. Engagement Metrics Retweets:  

Shows how resonant a tweet is the number of times others have shared it. Likes: The number of likes as an 

engagement/trust metric.   
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Responses (#): This gives an indication of how engaging the content has been and whether it merits further 

conversation.  

4. Hashtags and Mentions Hashtags:  

 A # followed by a keyword that indicates the topic of the tweet and can be filtered–and even tracked across multiple 

Twitter accounts for more subsective trends or wider patterns. Tags= Users who have tweeted you, give insight into 

conversations/reacted discussions.  

5. Contextual Features Language:  

 Reflects the language in which tweet is written, important for multilingual analysis. Media Attachments: here, you 

have links to images or videos that could sway opinion.  

6. Data Collection:   

The Twitter Streaming API provides access to real-time streams of tweets. Ability for researchers from raw Twitter 

data, keywords space by geolocation and user Functionality libraries e.g. Tweepy (Python) to scrape data from Twitter 

Data Preprocessing:                                

Text Preprocessing: Lowercasing, Removing URL and Special Characters Tokenization—when tweets are split into 

individual words or tokens. Sentiment Lexicons — where popular resources such as VADER and Senti WordNet give 

sentiment scores to words.  

7. Model Implementation:  Machine Learning Approaches:   

Traditional ML: Work on Algorithms like Naive Bayes, Random Forests and Support Vector Machines with labelled 

training data. The challenge: Feature Engineering Techniques to represent the text data such as TF-IDF or n-grams.  

Deep Learning Approaches:  

 RNNs (Recurrent Neural Networks) — Most commonly used for Time-series data, i.e., where input/output is matched 

with previous steps of time. Long Short-Term Memory (LSTM) addresses the short-term memory limitations of RNNs 

by retaining information across multiple time frames. Attention Mechanism: Models like BERT (a kind of transformer) 

to understand the content and context in tweets.  

8. Frameworks for Real-time Processing:  

 Apache Kafka is a distributed event streaming platform designed to manage real-time data streams efficiently. Apache 

Spark: libraries for performing real-time data processing with  

Apache Spark Streaming.  

 
 

IV. RESULT 

The integration of sentiment analysis with real-time Twitter data processing has created immense opportunities for 

practical applications in various domains. This technology has become an essential tool for understanding public 

opinion, gauging emotional responses, and identifying trends in rapidly evolving digital environments. The potential is 

expected to increase even more when NLP and machine learning continue to refine the accuracy and scalability of the 
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sentiment analysis even in dealing wit linguistic challenges that sound complex enough-sarcasm, idiomatic expressions, 

and cultural nuances. Real-time sentiment analysis impacts the most n marketing, politics, and customer service. 

It makes the strategies of organizations much more aligned with public opinion and puts the option open for adapting 

promptly to shifting opinions and growing trends. For instance, audience sentient in marketing can be quite effective in 

enabling new campaigns or even in modifying existing ones in order to heighten engagement. Politics, for example 

real-time analysis of public reaction to policy announcements or events while offering a clear picture of the voter’s 

sentiment. For instance, customer dissatisfaction can be responded to proactively, or their positive responses can be 

magnified. The simplicity, immediacy, and the reach of Twitter make it an excellent tool to capture the mood of the 

masses. 

However, it is also a constantly changing entity that requires being constantly analyzed to keep pace with here-today-

gone-tomorrow sentiments and trends. Through real-time insights, organizations can monitor the public discourse and 

adjust their responses in real time. For instance, detection of an unexpected peak in negative sentiment about a product 

can lead directly to corrective action on the same day, preventing significant fallout. Upward trends in positive 

sentiment, conversely, can be amplified through further promotions or campaigns. Primary insights for our analysis 

actually underscore the importance of real-time sentiment monitoring: 

1. Dynamic sentiment trends: However, the Twitter sentiments are highly sensitive to external factors, like breaking 

news, hot hashtags, or public figure statements. Sentiments can swing quickly, which requires timely action by 

organization to take advantage of positive trends or contain negative ones. 

2. Emotionally charged topics: Certain subjects, such as politics, sports, and entertainment, generate heightened 

emotional responses. These polarized reactions provide insights into public values, priorities, and concerns, enabling 

more targeted engagement strategies,  

3. Influencer impact: These influencers on Twitter add tremendous influence to the public opinion. A particular tweet 

by them may trigger a trending topic or conversation, amplify sentiments, and steer the public discourse. Organization 

have a better chance of reacting in advance to rising sentiment shifts by listening to them. 

4. Geographic sentiment variations: The sentiment analysis also gives regional differences, reflecting diverse cultural, 

social, and economics contexts. These can guide tailored messaging that would resonate more effectively for specific 

demographics or geographic audience. 

5. Time-sensitive insights: Real-time analysis allows for immediate identification of emerging trends, enabling 

decision-makers to respond before public sentiment crystallizes. Whether it's responding to a controversy or 

capitalizing on positive feedback, action at the right time can make a huge difference. While current capabilities in 

sentiment analysis are very impressive, promises in NLP and machine learning for ongoing improvement may bring 

higher precision and an added depth to the field. These advancements would further improve the interpretation of 

contexts, detection of sarcasm, and multilingual data analysis by further expanding the horizon of insights generated 

from social media networks. 

In conclusion, real-time sentiment analysis of Twitter data clearly demonstrate the phenomenal potential of the 

integration of NLP and machine learning in extracting actionable insights from vast and dynamic online environments 

 
FIGURE 4.1: Visualization of output 
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FIGURE 4.2: Result of sentiment analysis (Pie Chart) 

Overall, sentiment analysis shows a clear predominance in positive sentiment with regard to the hashtag is supported by 

various visualizations that suitably communicate insights drawn from the data. The findings contribute further to 

understanding public opinion and engagement on social media platforms in regard to an analyzed topic 
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VI. FUTURE SCOPE 

This study demonstrates how machine learning and NLP can be effectively employed to analyze sentiment on Twitter. 

With proper data processing and model tuning, sentiment analysis can deliver insightful, real-time interpretations of 

social trends. Future work will focus on integrating deep learning models like BERT for improved context awareness 

and multilingual support.Twitter sentiment analysis comes under the category of text and opinion mining. 

 It focuses on analyzing the sentiments of the tweets and feeding the data to a machine learning model to train it and 

then check its accuracy, so that we can use this model for future use according to the results. It comprises of steps like 

data collection, text preprocessing, sentiment detection, sentiment classification, training and testing the model. This 

research topic has evolved during the last decade with models reaching the efficiency of almost 85%-90%. But it still 

lacks the dimension of diversity in the data. Along with this it has a lot of application issues with the slang used and the 

short forms of words. Many analyzers don’t perform well when the number of classes are increased. Also, it’s still not 

tested that how accurate the model will be for topics other than the one in consideration. Hence sentiment analysis has a 

very bright scope of development in future. 
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