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Abstract: This research examines the revolutionary effect of Artificial Intelligence (Al) on creative work,
with a focus on how new technologies are shifting conventional definitions of creativity, authorship, and
artistic worth. As machine learning, deep learning, and neural networks continue to advance, Al systems
like Generative Adversarial Networks (GANs) and deep neural networks can currently create original
works of visual art, music, literature, and digital media. These advancements undermine the centuries-old
assumption that creativity is a human-specific attribute, as machines start producing content that is as
complex and valuable as human-created art. From Al-painted works of art selling for millions to Al-written
music and literature receiving mainstream recognition, this technological advancement poses important
questions regarding the future of artistic careers, intellectual property rights, and the ethical limits of
machine-generated creativity. The report seeks to explore these changes, providing an inside look at the
ways in which Al is remaking the art world and how this is shaping artists, spectators, and the wider
cultural environment.
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I. INTRODUCTION

Artificial Intelligence (AI) has become an influential tool across the creative field, providing innovative ways of
producing art. Based on developments in machine learning, deep learning, and neural networks, Al now has the
potential to produce visual art, music, literature, and other products. Traditionally, creativity and artistic expression
have been considered the exclusive domain of humans. That has changed following the emergence of Al-generated art.
Machines are now able to create artworks that question conventional ideas of authorship, originality, and value in art.
Artificial intelligence tools such as Generative Adversarial Networks (GANSs), deep neural networks, and other artificial
intelligence have already been employed to generate paintings, music compositions, literature, and even new types of
digital art. Examples include Al-generated paintings selling for millions at auction, Al-composed music compositions
being popular, and novels composed by Al. These advancements raise critical questions regarding the artist's role,
creativity, and the creative industries' future.

II. NEED FOR THE STUDY
The growing role of Al in creative production makes it essential to conduct an in-depth examination of its effect. Some
of the most compelling reasons why this study is crucial are:
Reconceptualizing Creativity and Authorship: With Al starting to create original pieces of work, conventional
understandings of creativity and the artist's role are being questioned. Who has rights to an Al-created painting? Who is
the real creator—the machine or the coder? These are questions that need to be carefully considered.
Ethical Concerns: Al has raised several ethical issues in the creative sector, including whether Al systems should be
allowed to produce art without human oversight, and whether Al-driven art can be considered “authentic” or “original.”
Furthermore, AI’s potential to replace human artists in certain tasks adds a layer of economic and social concern
Legal and Intellectual Property Concerns: The application of Al in art also poses legal and intellectual property
concerns. Who owns the financial rights to Al-generated art, and who should be credited for such art?
Public Perception and Resistance: Knowing the perception of Al-generated art among the general population and
artists is important. They might view Al as an enhancement to human creativity or resist it as an invader threatening the
conventional method of creating art.
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Ability to Enhance Human Creativity: Al can potentially be used as a means to enhance human creativity, offering
artists new channels through which they can express themselves. Instead of replacing human artists, Al could create
completely new paths for artistic expression.

This research is necessary to assess both the advantages and disadvantages of Al in creative work and to make sure that
Al is implemented in the creative sectors in a balanced and ethical way.

III. OBJECTIVES OF THE STUDY

e To discuss how Al is revolutionizing long-held notions of creativity and authorship in art, more precisely the
artist's role in the creative process and the generation of original art through machines.

e To clarify and evaluate the ethical, legal, and economic issues presented by Al in creating art, including issues
of intellectual property rights, human artist job displacement, and authenticity of art created through Al

e To investigate public opinion regarding Al-generated art, such as how consumers and artists view the role of
Al in the creative process and whether Al art is legitimate or valuable.

e To determine whether Al adds to or detracts from human creativity, whether Al is a tool that can be used to
complement traditional artistic methods or whether it is a disruptive force that substitutes human input in art
creation.

e To offer recommendations on how future policies and practices on the use of Al in art should be shaped,
including recommendations to legal frameworks, ethical standards, and industry best practice.

IV. RESEARCH METHODOLOGY
Primary Data:
e  Surveys: Conducted amongst artists, designers, and consumers of art to understand the position of Al in art
making and its implications.
e Interviews: Semi-structured interviews with art and tech professionals to collect in-depth insights.
e Focus Groups: Group discussions with artists and consumers of art to understand public reactions and
perceptions regarding Al-created art.
Secondary Data:
e Literature Review: Review of past studies on Al in art, intellectual property, and ethics.
e Case Studies: Analysis of Al-created artworks and exhibitions to learn about practical applications.
e Sampling: Purposive sampling will focus on participants with firsthand experience in Al artcreation or
knowledgeable opinions on the topic.

V.DATA ANALYSIS
1. Qualitative Analysis:
Thematic Analysis shall be employed in the analysis of the interview and focus group data. It is a technique used to
identify repetitive themes, trends, and concepts from the conversations. Central themes like "authorship," "creativity,"
"Al as a tool," and "moral issues" shall be examined in depth.
2. Quantitative Analysis:
Statistical Analysis: Survey results will be processed with statistical software like SPSS or Excel to determine trends
and correlations. For instance, the research may investigate how demographic factors (age, occupation) play a role in
understanding Al in art.
Descriptive Statistics will be employed to describe the data, for instance, determining the percentage of artists that view
Al as an enhancer of creativity compared to artists who view Al as threatening traditional forms of art.

VI. FINDINGS
e Most respondents (50%) belong to the 18-25 age group.
e  Most of the respondents (50.98%) are students.
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®  66.67% of the respondents have employed Al tools in their work process.

e  Most common Al tools are writing assistants such as ChatGPT, utilized by 58.82% of participants.
e 43.14% of the participants consider Al extremely helpful in creative work.

e 43.14% think Al enhances and constrains human creation.

e 84.31% said that Al has transformed the way they do creative work.

e Almost half (49.02%) of them opine that the Al tool deserves credit for Al-generated art.

e 45.1% of the participants are worried that Al will replace human artists.

e 49.02% of interviewees opined that whether or not Al-made art is "real art" depends on something.

VII. SUGGESTIONS
e Target investment awareness and education towards young adults.
e Investment education programs should mainly focus on students
e Promote greater use of Al tools by highlighting their artistic advantages.Enhance awareness andtraining on
lesser-used Al devices such as code-based art creators.
e Increase the availability and training of Al tools to heighten their perceived usefulness.
e Encourage balanced Al integration that supports human imagination without excessive dependency.
e  Support further investigation of Al tools to maximize creative potential.
e Suggest promoting awareness about the shared contribution of users toward steering Al-creates art.
e Encourage discussion and learning about Al as a means of assisting instead of substituting human creativity.
e  Establish specific parameters for artistic integrity in Al works to inform public perception.

B Under 18 : 3 (6%)

m 18-25: 25 (50%)
26-35: 5 (10%)

= 36-50 : 11 (22%)

®m 57 and above : 6 (12%)

Fig 1.1 Age
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m Artist : 5 (9.8%)

® Designer : 1 (1.96%)
Student : 26 (50.98%)

= Employee : 11 (21.57%)

= other : 8 (15.69%)

Fig 1.2 Occupation

Copyright to IJARSCT 429

www.ijarsct.co.in

(o
7 1ssN W)
| 2581-0429 |}




IJARSCT

A
“ International Journal of Advanced Research in Science, Communication and Technology 1\ I
IJARSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal
ISSN: 2581-9429 Volume 5, Issue 5, April 2025 Impact Factor: 7.67

® Yes : 34 (66.67%)
® No:17 (33.33%)

Fig 1.3 Used Al tool in your creation process

\\

® Generative : 8 (15.69%)

= Music composition : 8 (15.69%)

™ Writing assistants(e.g, chat gpt) : 30 (58.82%,
® Code based art generator : 2 (3.92%)

m other : 3 (5.88%)

Fig 1.4 Types of Al tool you have used or familiar with

\

m Very useful : 22 (43.14%)

® Somewhat useful : 19 (37.25%)
= Neutral : 9 (17.65%)

= Not very useful : 1 (1.96%)

m Not useful at all : 0 (0%)

Fig 1.5 Usefulness of Al in artistic creation
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W Enhance : 13 (25.49%)
= Limit : 13 (25.49%)

W Both : 22 (43.14%)
W Unsure : 3 (5.88%)

Fig 1.6 Al to enhance or limits human
creation

\_

M Yes : 43 (84.31%)
= No: 3 (5.88%)
™ Not applicable : 5 (9.8%)

Fig 1.7 Al changed the way you approached your creative work

A‘)

® The Al tool : 25 (49.02%)
B The user/operator : 15 (29.41%)
 Shared credit : 5 (9.8%)
= Not sure : 6 (11.76%)
Fig 1.8 Credited given for Al generated art work

VIII. CONCLUSION
The research unambiguously identifies the emerging power of Artificial Intelligence (AI) in artistic creation,
specifically among younger groups and student communities. Since half of the participants (50%) belong to the 18-25
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age group and more than half (50.98%) are students, it can clearly be seen that the young generation is actively taking
part in as well as charting the destiny of Al-backed creativity.

W Yes : 23 (45.1%)
B No:8(15.69%)
May be : 20 (39.22%)

Fig 1.9 Al replacing human artist

® Yes : 13 (25.49%)
® No:12(23.53%)

I It depends : 25 (49.02%)
| 1 (1.96%)

Fig 1.10 Al generated art should be considered real art
A large majority (66.67%) of the participants indicated using Al tools in their creative work, with writing assistants
such as ChatGPT being the most used (58.82%). This not only reflects widespread use of Al in daily creative work but
also reflects the changing landscape where digital tools are becoming an integral part of art-making. Moreover, the fact
that 43.14% of participants find Al extremely helpful and an equal percentage view Al as both enhancing and
constraining human creativity highlights a nuanced understanding of AI’s dual impact: it can serve as a powerful
creative aid, but it also presents potential limitations if not used thoughtfully.
A resounding 84.31% concur that Al has revolutionized their creative process, further emphasizing the extent of its
impact. Yet, issues of authorship and attribution remain unresolved, as almost half (49.02%) feel that Al tools should be
credited for the creations they produce, indicating a change in theauthorship is viewed in the digital age.
Notably, 45.1% of the respondents were concerned that human artists would be replaced by Al, indicative of a deeper
fear of the place of human beings in prospective creative businesses. Secondly, the question of whether Al art is "real
art" or not also remains subjective, with 49.02% of them agreeing that it would depend on many factors—hinting at the
changing criteria of how art will be assessed in the era of Al
These results call for in-depth education and consciousness programs for young creators and students. It is imperative to
encourage the judicious and balanced utilization of Al tools—along with encouraging discourse regarding originality,
authorship, and artistic worth of Al-created works. More importantly, there is an urgent need for clearer guidelines
regarding the crediting of Al-created work and determining artistic integrity in an era of tech-enhanced creativity.
Al is undoubtedly revolutionizing the art scene. Though it offers unprecedented potential for the enhancement of
human imagination, it also brings ethical, philosophical, and practical issues to be tackled in a careful manner. With
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well-directed training, ethical sensitivity, and collaborative methodologies, Al can be an able collaborator in the
creative process—augmenting, but not replacing, the human mind.
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