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Abstract: Individuals have their sport of choice, but the choice is shared for almost a lifetime. The reason
why the choice endures is not conclusive; therefore, this research tries to establish why individuals have
varying perceptions regarding sports. It is plausible to assume that the variations are because of variations
in race, occupation, and culture. As a result, the below information has been gained and we learned about
Korea, the United States, and Japan, which have multiple differences. Whether people participate in which
type of sports was gathered through surveys and comparisons of sports channels. Namely, "Sport
Classification,” "The K-12 Physical Education System (textbooks)," "Survey (actual physical activity)," and
"Simple Notification Service (SNS) Activity" have been explored to ascertain the reason for any sport being
participated in specifically. First, Korea, the United States, and Japan have various physical education
courses. Therefore, the results influence people's preferences. Second, people's posts in SNS and actual
physical activity were different. Third, the level of relationship between sports types was also different.
Finally, sports that serve as hubs being regarded as centers among sports types were popular in Korea, the
United States, India, and Japan[1][2][3]..
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I. INTRODUCTION

At a time when sports hold such a central position in personal and communal identity, it is important to understand the
determinants of sports preferences. Sports are not just entertainment but also significant predictors of physical health,
mental well-being, and community harmony. People's preferences for particular sports tend to reflect even more
fundamental cultural, vocational, and racial determinants. This research attempts to explore these influences by
examining sports preferences in three culturally heterogeneous countries: Korea, the United States, and Japan[3][14].
This research is meaningful in that it is able to uncover why there are the various viewpoints of sports and in what ways
those preferences vary in different cultural contexts. Through the study of the interaction between various factors,
including social values, education systems, and social media use, this research hopes to provide insights that can
enhance the involvement of sports fans via a specialized platform[7][8]. The platform will not only allow athletes to set
up their profiles and prepare for tournaments but also offer access to required sports products and facilitate one-on-one
interactions between the users[5]. An analysis of participation in sports globally evokes astounding contrasts in
popularity of different sports in different countries. Basketball ranks highly as one of the most popular sports in
America with an average participation rate of 65% on a weekly basis. The sport of Taekwondo is highly popular in
Korea with 55% participation. The sport of baseball is highly popular in Japan with 60% participation. Indian sporting
culture is controlled by cricket with 75% weekly activity. Football rules the United Kingdom with 70% participation.
The statistics confirm sporting inclinations to be culture-, history-, and institution-bound to a larger extent,
substantiating the requirement for an international stage where diversified sporting interests find a platform to
meet[ 1][2][3].
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II. LITERATURE REVIEW

We are always performing complicated activities in daily life, i.e., several social interactions are always ongoing. Social
interaction and capital has been researched in the recent past, social interaction and geospatial relationships , and social
network relationships [4] etc. Social interactions are affected by residential environment characteristics as well as by
mobility and personal characteristics. Social networks can result in heterogeneity of interactions, but groups of
interacting units based on spatial relations are still the basis of social interactions [7]. Physical exercise is also an
appropriate method to assist social interaction.Some studies have already established that marathons have the ability to
cause high rates of sports partici- pation and social interaction . Marathons facilitate social network building and
enhance sports con- sumption via social interaction in a manner that generates intergenerational influence, peer
influence, and media influence [8][9]. Runners can experience strong feelings and establish social bonds via a
marathon. The greater the psychological bonding of running behavior, the stronger will be the intensity and frequency
of their sporting participation and social interaction[12].Rupprecht and Matkin (2012) elaborated upon how women's
participation in series of marathons needs to be interpreted using qualitative interview study[10][11] . From the study
findings, five themes in women's participation exist, i.e., emotion, pride, intimacy, inspiration, and transformation . In
contrast with women, men are more driven by the need for speeding up, optimizing performance (i.e., "per- sonal goal
achievers") and competition against others (i.e., "competitive achievers")[11] . Sport participation is a means of self-
improvement and positioning himself or herself in society. Conversely, runners' involvement measures and impact also
bear inherent relationships with their role orientation; for beginners, through intra-group and intergroup
communication, they can realize more and more the social values and behavior patterns enjoyed by other marathoners,
and therefore a sustained motivation to join in is formed [12][13]. A running group for marathon is an auto-formation,
self-governing, and self-organization of marathon runners in which there are several interactive relationships.
Taiwanese scholars have conducted a series of studies on the cause, history, and successful participation of marathon
group. They asserted that engaging in marathon activities may prove useful in developing a community, building an
integral interpersonal network for individuals, and even as a significant element of personal sense of self; i.e., such an
activity would strengthen a person's sense of identity [15]. Yet, the demands are also spatially unique, with city
dwellers being a high demand to run marathons and 15% more motivated to run than rural dwellers ; in addition, family
members and family structure also appear to play a role in running motivation . Findings have indicated that middle-
class runners are mindful to manage and organize their lives through sport . Their desire to compete is also connected
with the family background and level of education.sports are likely to be a choice if individuals have greater freedom
and fewer financial constraints[5].

III. MOTIVATION AND SCOPE

Sport Connect is a web-based system to enhance networking, availability of resources, and learning for sports
individuals[5]. The general objective is to create a forum where sports individuals may come together, share
information, and collaborate. In offering the function of creating profiles, the site makes it easier for athletes to
showcase their capabilities, accomplishments, and career evolution, thus promoting visibility among sporting
communities[7].The second primary goal is to give opportunities for the participation in tournaments. Many contestants
do not have suitable events due to information limitations. Sport Connect boasts a detailed list of tournaments and it
becomes simpler for users to learn about, join, and attain schedule and outcomes real-time news. This allows the
athletes to remain informed and prepared for contest opportunities.

In addition, the website aims to bridge the gap between sportsmen and available sports commodities. Through its
marketplace feature, consumers can gain access to quality sports gear, contact credible suppliers, and receive exclusive
discounts[10]. This prevents financial constraints from restricting an athlete's ability to acquire necessary
equipment.Mentorship and expert guidance are also included in Sport Connect. The majority of emerging athletes
require professional training and tactical advice. The platform encourages one-to-one interaction among the athletes and
experienced mentors, providing valuable training and career guidance[5][8]. Through achieving these objectives, Sport
Connect seeks to foster an egalitarian and hospitable sports culture. It equips the athletes with networking, tournament

access, required resources, and mentorship, contributing to the overall growth of the sports 1ndustry
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- Global Sports Participation Trends
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Figure 3.1.Global Sports Participation trends
Benefits of Sports Participation for Health According to a World Health Organization (WHO) study, participating in
sports regularly has several health advantages[9].
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Figure 3.2.Health Benefits of sports Participation

IV. METHODOLOGY
Sport Connect's research and development are carried out methodically. In order to examine trends in online
participation and sports interest, data was first gathered via surveys conducted in various nations[10][11]. This aided in

pinpointing the weakness in current platforms and honing the features required for Sport Connect. The platform was
then developed using mobile apps and web technologies[5].
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Figure 4.1. Workflow of website
In order to promote adoption, emphasis was placed on the user experience and smooth navigation. During the
deployment phase, features like product marketplaces, interaction tools, and profile setup were integrated. Selected
users participated in beta testing of the platform's functionality so that features could be improved in response to user
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input. Lastly, a phased-in approach with continuous enhancements based on user feedback was used for the deployment
and scaling phase[5].

V. RESULT AND OBSERVATIONS
The purpose of the Sport Connect platform is to facilitate communication between sports fans by providing a
methodical way for athletes to set up profiles, connect with like-minded individuals, and obtain essential sporting
goods[5][7]. The project's operation can be summed up as follows:
User Registration and Profile Creation: Athletes and sports fans sign up on the website and create thorough profiles
that include information about their goals, accomplishments, and athletic background[7].
Networking and Interaction: Users can communicate with mentors, coaches, and other athletes to share opportunities
and experiences. Sports Product Marketplace: Users can browse and purchase essential sports gear on the website's
e-commerce[8][12].
Sports Product Marketplace: Users can browse and purchase essential sports gear on the website's e-commerce
section[10].

SPORTS EQUIPMENT STORE
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Figure 5.1. Sports equipment store.
Community Engagement and One-on-One Messaging: Users can message mentors and peers directly, facilitating
communication, access to tournaments, and training opportunities[7][12].
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Figure 5.2.0ne on One Messaging
Tournaments and Event Attendance: By enabling users to locate and register for sporting events, the platform
facilitates competitive participation[6][14].
Analytics and Insights: By analyzing user behavior and engagement patterns, insights-driven recommendations
maximize performance[11].

VI.FUTURE SCOPE
The future for Sport Connect is to increase its functionality and provide greater access to users[5]. One of the most
important areas for enhancement is including artificial intelligence (Al) to provide personalized training suggestions
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based on an athlete's profile, past performance, and goals[6]. Al-powered analytics can also improve mentorship
matching to pair coaches with athletes based on their degree of experience and ambitions. Another upcoming addition
will be virtual and augmented reality (VR/AR) training sessions. The technology will enable users to engage in virtual
sporting situations, which will help them practice methods and strategies in a more immersive way. Also, the addition
of sports nutrition items and physiotherapy services to the market will help promote athlete health and performance[9].
Sport Connect will also aim to expand overseas by supporting multilingual interfaces as well as partnerships with
overseas sports unions| 14]. By partnering with schools, colleges, and professional leagues, the platform is able to offer
more opportunities for prospective athletes[6]. Moreover, the introduction of blockchain-secured buys for purchase and
registration for tournaments will also be an input towards security and trust in the platform.Sport Connect can be an
elite sports networking, training, and resource access global center through ongoing innovation and responsiveness to
new technology developments[7], hence revolutionizing the interface between sportspeople and the sporting world.

VII. CONCLUSION

Sport Connect is a revolutionary tool for bridging the gap between sporting professionals and sports enthusiasts[5][7].
With the combination of networking, marketplace, and tournament management functionalities, it presents a
comprehensive field for sporting participation[8]. The website not only supports physical exercise but also socializing
among players from across the globe[9][12]. Through virtual interactive engagement, users are able to form solid
relationships, access helpful information, and enhance sporting capabilities. With the ever-increasing number of digital
platforms across different sectors, Sport Connect can potentially change the manner in which sports professionals and
enthusiasts interact with each other[5][6][7].
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