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Abstract: For the purpose of present study (n= 100) parents of martial art players  were selected as 

subjects from different C.B.S.E and State board schools of Bhandara District. Samples were selected by 

using Random sampling method. Study was delimited to parents of players participating in Judo and 

Taekwondo martial arts only.50 parents were selected from state board and 50 subjects were selected from 

C.B.S.E schools of Bhandara district. For the collection of the data structured questionnaire was used and 

collected responses were present after statistical analysis. 

 

Keywords: martial art, Judo, Taekwondo, players 

 

I. INTRODUCTION 

ATTITUDE: 

In psychology, an attitude is an expression of favor or disfavor toward a person, place, thing, or event (the attitude 

object). Prominent psychologist Gordon Allportonce described attitudes "the most distinctive and indispensable concept 

in contemporary social psychology."Attitude can be formed from a person's past and present. Key topics in the study of 

attitudes include attitude measurement, attitude change, consumer behavior, and attitude- behavior relationships. 

Attitude – Refers to acquired skill or ability that is assumed to underlie, and is conducive to, an individual’s capacity to 

learn and attain a level of achievement in a specific field. Attitude – Refers to predisposition to perceive feel or behave 

towards specific objects in a particular manner. 

 

II. METHODOLOGY 

The process of selecting subjects and developing a questionnaire to assess the attitudes of school teachers, parents, and 

students toward martial arts is outlined. Additionally, the use of subject-specific questionnaires and statistical 

techniques for data analysis is presented. 

Administration of the questionnaire:  

Researcher himself distribute whole the questionnaire to the subjects and explain them thoroughly after that he will 

collect the questionnaire after the responses of the subjects. 

 

TOOLS OF DATA COLLECTION 

A questionnaire was developed to assess the attitudes of school teachers, parents, and students toward martial arts. 

Different aspects of martial arts were identified through a review of existing literature, consultations with coaches and 

sports teachers specializing in the field, and insights gained from a pilot study, which helped refine the final set of 

questions. 
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Table no 1 

Table showing Attitude of Parents of Judo Players towards Martial Art  

 
Above table showing the Attitude responses of parents of Judo players towards martial arts in which 19.6% found 

highly positive towards martial art, 41.2% shows positive attitude, 11.5% shows null attitude, 26.3% shows negative 

attitude and only 1.4% shown highly negative attitude towards martial arts. 

Table no 2 

Table showing Attitude of Parents of Judo Players towards Martial Art  

 
Above table showing the Attitude responses of parents of taekwondo players  towards martial arts in which 21.2% 

found highly positive towards martial art, 42.8% shows positive attitude, 11% shows null attitude, 15.3% shows 

negative attitude and only 9.7% shown highly negative attitude towards martial arts. 

 

III. RESULTS 

After the analysis of the data it is found that: 

 20.40% parents found highly positive toward martial art. 

 42.00% parents shown positive attitude toward martial art. 

 11.25% parents shown null attitude toward martial art. 
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 20.80% parents shown negative attitude toward martial art. 

 05.55% parents shown highly negative attitude toward martial art. 
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