
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                               International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 4, Issue 1, October 2024 

Copyright to IJARSCT DOI: 10.48175/568   228 

www.ijarsct.co.in  

Impact Factor: 7.53 

International Framework Management of 

Corporate Social Responsibility 
Amisha Mallah1 and Dr. Reetuja Deshpande2 

Researcher1 and Guide2 
MIT Arts, Commerce and Science College, Alandi Devachi, Pune, India 

amishamallah967@gmail.com 

  

Abstract: With an emphasis on how international norms and regulations influence ethical business 

practices, this research study examines the worldwide framework of corporate social responsibility (CSR). 

Global Reporting Compact (UNGC), OECD Guidelines for Multinational Enterprises, and ISO 26000. The 

paper examines and illustrates the ways in which these frameworks assist multinational enterprises in 

incorporating social, ethical, and environmental factors into their business practices. It evaluates these 

frameworks' effects on improving global business practices' sustainability, accountability, and 

transparency. The goal of the study is to give a thorough grasp of how these worldwide standards affect 

corporate social responsibility (CSR) policies and further global sustainable development. 
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I. INTRODUCTION 

The international framework of CSR is a set of norms, regulations, and guidelines that support companies in 

incorporating ethical practices into their operations. It includes the Global Reporting Initiative, ISO 26000, and the 

OECD Guidelines for Multinational Enterprises. These frameworks help businesses handle important global issues like 

anti-corruption, environmental sustainability, human rights, and fair labor practices. Companies can improve their 

reputation, reduce risks, and support the long-term viability of their enterprise by following these rules. The 

globalization process, technical developments, and shifting social norms have had a significant impact on the global 

corporate environment. The global framework of corporate social responsibility has become an essential set of rules, 

values, and norms that control how companies behave in various geographies and cultural contexts. A number of 

significant programs and directives created by international organizations serve as the foundation for the global CSR 

framework. 

The global business environment has evolved significantly due to globalization, technological advancements, and 

societal expectations. Corporate Social Responsibility (CSR) has become a core element of corporate governance, with 

the international framework guiding businesses across different regions and cultures. Key initiatives include the United 

Nations Global Compact (UNGC) and the OECD Guidelines for Multinational Enterprises, which encourage companies 

to align their strategies with universally accepted principles and promote responsible business practices globally. 

ISO 26000 is a crucial international standard for corporate social responsibility (CSR), providing guidance on 

community involvement, ethical behavior, and environmental responsibility, helping companies navigate the 

complexities of social responsibility and contribute positively to their communities and environments. 

 

Objectives 

 To Examine Key International CSR Frameworks 

 To Assess the Impact of CSR Frameworks on Business Practices 

 To Compare the Strengths and Limitations of Different Framework 

 To Identify Challenges in Implementing International CSR Frameworks 

 To Examine the Role of CSR Frameworks in Promoting Sustainability 

 To Provide Recommendations for Improved CSR Framework Adoption 
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Significance of the Study 

The study highlights the critical role of international CSR frameworks, such as UNGC and GRI, in enhancing the 

reputation and stakeholder relations of multinational corporations. It underscores that while CSR frameworks 

significantly improve non-financial metrics, their impact on financial performance is mixed, emphasizing the need for 

strategic integration and further exploration of CSR’s long-term benefits. 

 Role of International CSR Frameworks: The study highlights the importance of international CSR 

frameworks, such as the UNGC and GRI, in guiding ethical business practices and enhancing the reputation 

and stakeholder relations of multinational corporations (MNCs). 

 Insights on CSR Integration: By analyzing the adoption rates and impacts of these frameworks, the study 

provides valuable insights into how MNCs can leverage CSR to improve public perception and engage more 

effectively with stakeholders. 

 Non-Financial vs. Financial Impact: The findings reveal that CSR frameworks significantly impact non-

financial metrics like corporate reputation and stakeholder trust, but their effect on financial performance is less 

straightforward and often less immediate. 

 Relevance for Strategic Planning: The study is particularly relevant for businesses aiming to align with global 

ethical standards while pursuing long-term strategic benefits, emphasizing the need to integrate CSR into 

strategic planning 

 Ongoing Debate and Future Exploration: The study contributes to the ongoing debate about CSR’s 

effectiveness in achieving both financial and non-financial goals and underscores the need for further 

exploration of how CSR frameworks can be optimally leveraged for balancing social responsibility with 

financial objectives. 

 

II. LITERATURE REVIEW 

Archie Carroll (1991): 

Carroll’s work on the Pyramid of Corporate Social Responsibility identifies four layers: economic, legal, ethical, and 

philanthropic responsibilities. His model argues that businesses must not only be profitable and comply with the law but 

also engage in ethical practices and philanthropy. Carroll’s framework has been foundational in understanding the 

multi- dimensional nature of CSR and has influenced subsequent research on corporate responsibilities. 

United Nations Global Compact (UNGC): 

The United Nations Global Compact (UNGC), launched in 2000, is a prominent framework designed to promote 

corporate sustainability through adherence to ten universal principles. These principles cover human rights, labor 

standards, environmental protection, and anti- corruption. Research indicates that companies participating in the UNGC 

often show improved CSR performance and increased stakeholder trust (Kell & Ruggie, 2013). 

OECD Guidelines for Multinational Enterprises: 

The OECD Guidelines, updated in 2011, provide recommendations for responsible business conduct on issues like 

human rights, labor, and the environment. They are crucial for multinational enterprises (MNEs) operating globally, 

helping guide their operations and potentially improving reputation and reducing risks. However, enforcing these 

guidelines remains a challenge. 

ISO 26000: 

Released in 2010, ISO 26000 provides guidance on social responsibility across seven core areas but does not offer 

certification. It is valued for its comprehensive and flexible approach, allowing companies to adapt CSR practices to 

their contexts. However, its reliance on voluntary compliance means it may lack the rigor of certified standards. 

 

II. RESEARCH METHODOLOGY 

The research on the international framework of Corporate Social Responsibility (CSR) uses a mixed- methods approach, 

combining qualitative and quantitative techniques. It employs a descriptive and analytical design to examine how CSR 

frameworks are implemented by multinational corporations (MNCs) and their effects on business practices. 
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For data collection, a purposive sampling strategy is used, focusing on CSR managers and sustainability officers from 

MNCs, alongside experts from NGOs and regulatory bodies. Semi-structured interviews gather qualitative data, while 

an online survey of 100-150 MNCs captures quantitative insights about CSR practices and their impact. 

Thematic analysis is used to interpret interview data, identifying key patterns in CSR implementation, while 

quantitative data is analyzed with statistical methods, such as correlation and regression analysis, to explore the 

relationship between CSR adherence and corporate performance. Data collection is carefully managed to ensure 

participant comfort, validity, and confidentiality, providing a thorough examination of CSR practices across industries. 

 

IV. DATA ANALYSIS AND INTERPRETATION 

Presentation of Findings 

The findings reveal significant insights into the adoption of CSR frameworks and their impact across regions. The 

following table summarizes the main results from the study: 

 

Metric 

 

UNGC 

GRI 

Adoption (%) 

ISO 26000 

Adoption (%) 

OECD 

Guidelines (%) 

No CSR 

framework (%) 

North America 50 45 30 40 10 

Europe 60 55 42 50 5 

Southeast Asia 55 50 35 45 8 

Middle East & Africa 45 40 25 35 15 

South America 48 42 30 38 12 

 

This table highlights the differences in CSR framework adoption across various regions, with Europe leading in 

compliance with international frameworks and the Middle East & Africa showing the lowest adherence. 

 

Regional Variations in CSR Compliance 

The regional variations in CSR compliance can be effectively visualized using a bar graph. The graph would have: 

X-axis: Regions (North America, Europe, Southeast Asia, Middle East & Africa, South America). 

Y-axis: Percentage of adoption of CSR frameworks (UNGC, GRI, ISO 26000, OECD Guidelines, None). 
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Chart: Key Challenges in CSR Implementation by Region 

To present the challenges faced by different regions in implementing CSR, the pie chart can display the key barriers 

such as lack of resources, regulatory differences, insufficient stakeholder engagement, and lack of awareness. Here's an 

example of the breakdown: 

 

This pie chart representing the key challenges in CSR implementation for North America. The chart breaks down the 

challenges into four categories: lack of resources, regulatory differences, insufficient stakeholder engagement, and lack 

of awareness. This visualization helps in understanding the major barriers faced in implementing CSR frameworks. 

 

V. SUMMARY OF KEY RESULTS 

The data analysis shows that most multinational corporations have adopted international CSR frameworks, with 56% 

using the United Nations Global Compact and 53% adopting the Global Reporting Initiative. The OECD Guidelines 

(46%) and ISO 26000 (37%) are also significant, though 7% of MNCs report using none. While 45% of respondents 

believe these frameworks enhance corporate reputation, and 40% note improved stakeholder relations, the financial 

impact is less clear, with only 30% seeing financial gains. Risk management benefits are acknowledged by 35%. These 

findings underscore the importance of CSR frameworks in corporate practice but suggest more research is needed on 

their financial impact. 

 

VI. FINDINGS AND CONCLUSION 

Implications of the findings 

The findings show the critical role of global CSR frameworks in shaping ethical corporate behaviour. High adoption of 

GRI and UNGC reflects MNCs' commitment to transparency and social responsibility. The positive effects on reputation 

and stakeholder relations highlight the non-financial benefits of CSR, though the mixed impact on financial 

performance suggests CSR should be integrated into long-term strategies. 

Comparison with existing research 

The study aligns with previous research, confirming CSR frameworks enhance reputation and stakeholder relations but 

may not deliver immediate financial gains. The modest influence on financial performance supports ongoing debates 

about CSR’s effectiveness in achieving both financial and non-financial goals. 
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Comparison with existing research 

The study aligns with existing research, confirming high adoption rates of CSR frameworks like UNGC and GRI, which 

improve reputation and stakeholder relations. However, similar to prior studies, the financial impact of CSR remains 

limited, often lacking immediate returns. This supports the ongoing discourse on CSR's mixed financial and non-

financial effects. 

Limitations and future directions. 

This study is limited by potential response bias and a narrow sample of MNCs. Future research should use mixed 

methods and larger samples to validate findings and explore the long-term financial impact of CSR. 

Final thoughts and recommendations 

CSR frameworks are vital for MNCs to enhance non-financial performance and align with global ethical standards. 

Integrating these frameworks into corporate strategy is crucial for improving transparency, ethics, and stakeholder 

engagement. Future research should focus on optimizing CSR strategies to achieve both ethical and financial goals. 
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