
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                               International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 4, Issue 3, June 2024 

Copyright to IJARSCT DOI: 10.48175/IJARSCT-18977   667 

www.ijarsct.co.in  

Impact Factor: 7.53 

Collaborative Filtering with Implicit Feedback 

Data 
Hritik Kishor Parate and Vaishnavi Sunil Sawant 

Students, Master of Computer Application 

Late Bhausaheb Hiray S.S. Trust’s Institute of Computer Application, Mumbai, Maharashtra, India 

 

Abstract: This research paper explores the application of collaborative filtering techniques to implicit 

feedback data within the Anime Recommendations Database. The study focuses on leveraging user 

behavior, such as viewing history and interactions, to provide personalized anime recommendations. We 

employ matrix factorization and nearest-neighbor approaches, comparing their effectiveness and efficiency 

in handling large datasets. Our results demonstrate significant improvements in recommendation accuracy 

and user satisfaction, highlighting the potential of collaborative filtering in the domain of anime 

recommendations. 

Recommender systems are super important for helping users find stuff they like, whether it's shows to 

watch, things to buy, or people to follow online. This study is all about using cool collaborative filtering 

techniques to make anime recommendations even better. We even tested these models and found that one 

called ALS works better with sparse data and gives more accurate recommendations than k-NN. Plus, we 

came up with a hybrid model that combines different approaches, and it's made a big difference in the 

quality of recommendations by solving the “cold-start” problem and offering more diverse suggestions. 

Our research shows that collaborative filtering is great for dealing with implicit feedback data, and we've 

got some practical ideas for making advanced recommendation systems for anime and other stuff too. This 

research paper explores the application of collaborative filtering techniques to implicit feedback data 

within the Anime Recommendations Database. 
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I. INTRODUCTION 

Recommender systems have become a pivotal tool in various industries, providing personalized content to users based 

on their preferences and behaviors. In the context of anime, the vast array of available titles necessitates effective 

recommendation mechanisms to enhance user experience. This paper investigates collaborative filtering methods for 

implicit feedback data, using the Anime Recommendations Database to illustrate practical applications and outcomes. 

Recommender systems can be broadly categorized into content-based, collaborative filtering, and hybrid methods. 

Content-based systems rely on the attributes of items and user profiles, while collaborative filtering methods leverage 

user-item interactions to generate recommendations. Hybrid approaches aim to combine the strengths of both methods 

to address their individual limitations. 

Implicit feedback data, such as viewing history, clicks, and other user interactions, is abundant and often easier to 

collect than explicit feedback (e.g., ratings or reviews). However, implicit feedback presents unique challenges, 

including the lack of direct indicators of user preference and the inherent noise within the data. Despite these 

challenges, implicit feedback remains a valuable resource for understanding user behavior and preferences. 

Our research aims to achieve the following objectives: 

Evaluate the effectiveness of ALS for implicit feedback data in the anime domain. 

Compare the performance of these collaborative filtering methods using precision, recall, and F1-score metrics. 

Develop a hybrid model that integrates matrix factorization with content-based filtering to improve recommendation 

quality. 

Address common challenges such as data sparsity and the cold-start problem in anime recommendations. 
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II. LITERATURE REVIEW 

Collaborative filtering (CF) is a fundamental technique in recommender systems, relying on past interactions between 

users and items to predict future preferences. CF methods are categorized into memory-based and model-based 

approaches. 

 

Memory-Based Collaborative Filtering 

Memory-based methods, also known as neighborhood-based methods, use the entire user-item interaction matrix to 

make recommendations. There are two main types: 

1. User-Based Collaborative Filtering: This method recommends items to a user by finding other users with 

similar preferences. The similarity between users is typically measured using cosine similarity, Pearson 

correlation, or Jaccard similarity. For example, if user A and user B have a high similarity score, items liked 

by user B can be recommended to user A. 

2. Item-Based Collaborative Filtering: This approach focuses on the similarity between items. If two items 

have been rated similarly by many users, they are considered similar. Recommendations are made by 

suggesting items similar to those the user has liked or interacted with in the past. 

3. Model-Based Collaborative Filtering: Model-based CF uses machine learning algorithms to model user-item 

interactions and make predictions.  

 

Implicit Feedback in Recommender Systems 

Implicit feedback data, such as clicks, views, and purchases, provides a rich source of information about user 

preferences. Unlike explicit feedback, implicit feedback is often more abundant and easier to collect. However, it 

presents challenges, such as the need to distinguish between positive and negative signals. Methods to handle implicit 

feedback include: 

Matrix Factorization Techniques 

Matrix factorization methods, especially ALS, have been widely adopted for their ability to handle sparse and large-

scale datasets effectively. In ALS, the user-item interaction matrix is factorized into two lower-dimensional matrices, 

representing user and item latent factors. The optimization process alternates between fixing one matrix and optimizing 

the other, hence the name Alternating Least Squares. 

 

Neighborhood-Based Methods 

Neighborhood-based methods like k-Nearest Neighbors (k-NN) are intuitive and simple to implement. These methods 

identify similar users or items based on their interactions and recommend items accordingly. While effective for small 

to medium-sized datasets, k-NN can struggle with scalability and sparsity in larger datasets. 

 

Hybrid Recommender Systems 

Hybrid recommender systems combine multiple recommendation techniques to leverage their respective strengths and 

mitigate weaknesses. Common hybridization strategies include: 

 Combining Collaborative and Content-Based Filtering: This approach enhances recommendations by 

incorporating item attributes or user profiles alongside interaction data. It can alleviate the cold-start problem 

by providing recommendations even when interaction data is sparse. 

 Ensemble Methods: These methods combine the outputs of multiple recommendation algorithms to improve 

accuracy and robustness. 

 

III. PROBLEM DEFINITION 

The core challenge in recommending anime to users lies in the sparsity of explicit feedback data. Users may not always 

provide ratings, leading to a lack of sufficient information for making accurate recommendations. In the context of 

anime, users are more likely to exhibit implicit behaviors, such as watching episodes, searching for titles, or browsing 

genres. These implicit signals provide valuable insights into user preferences but require sophisticated methods to 

interpret effectively. 
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Challenges with Explicit Feedback 

 Data Sparsity: The majority of users do not rate every anime they watch. This sparsity leads to incomplete 

data, making it difficult to discern clear patterns in user preferences. 

 Cold Start Problem: New users and new items often suffer from a lack of interaction data, making it 

challenging to provide accurate recommendations. 

 Bias in Ratings: Explicit ratings can be biased by factors such as user mood, context, and personal rating 

scales. Users might also rate only their favorite or least favorite items, skewing the data. 

 

Leveraging Implicit Feedback 

 Abundance of Data: Implicit feedback is naturally abundant as it encompasses all user interactions with the 

platform, including viewing history, search patterns, and click-through rates. 

 Unbiased Preferences: Implicit feedback reflects genuine user behavior, providing a more accurate 

representation of user preferences without the biases associated with explicit ratings. 

 Continuous Feedback: Implicit feedback provides a continuous stream of data, allowing the recommendation 

system to adapt and update in real-time. 

 

Problem Statement 

The primary objective of this research is to develop a collaborative filtering model that utilizes implicit feedback data to 

recommend anime to users. We aim to address the following research questions: 

1. How can matrix factorization techniques be adapted to handle implicit feedback data in the context of anime 

recommendations? 

2. What are the key factors that influence the accuracy and effectiveness of collaborative filtering models for 

implicit feedback data? 

3. How can visualizations and performance metrics be used to evaluate and interpret the results of collaborative 

filtering models? 

 

IV. OBJECTIVE/SCOPE 

This research aims to develop and evaluate a collaborative filtering model that leverages implicit feedback data to 

recommend anime to users. The specific objectives include: 

 Developing a Collaborative Filtering Model: Implement a matrix factorization technique, specifically 

Alternating Least Squares (ALS), to handle implicit feedback data and uncover latent factors representing user 

and item characteristics. 

 Data Preprocessing and Feature Engineering: Prepare and preprocess the Anime Recommendations 

Database, ensuring the data is suitable for matrix factorization. This includes handling missing values, 

normalizing data, and creating interaction matrices. 

 Performance Evaluation: Evaluate the performance of the collaborative filtering model using metrics such as 

Mean Squared Error (MSE) and Root Mean Squared Error (RMSE). Compare the results with baseline models 

to assess the effectiveness of the ALS approach. 

 Visualization and Interpretation: Provide visualizations to enhance the understanding of user-item 

interactions and latent factors. This includes creating heatmaps, scatter plots, and other visual aids to illustrate 

the distribution of interactions and the clustering of latent factors. 

 Addressing Limitations and Future Work: Identify the limitations of the current approach and propose 

potential improvements for future research. This includes exploring hybrid recommendation approaches, 

incorporating contextual information, and applying advanced machine learning techniques. 
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V. RESEARCH METHODOLOGY 

Data Collection and Preparation 

The dataset used in this research consists of two primary files: ratings.csv and anime.csv. The ratings.csv file contains 

user-item interactions with implicit feedback, while the anime.csv file provides metadata about the anime items. 

 

Data Description 

ratings.csv: 

user_id anime_id rating 

1 20 -1 

1 24 -1 

1 79 -1 

1 226 -1 

1 241 -1 

1 355 -1 

This file records interactions between users and anime items, with a rating of -1 indicating implicit feedback (e.g., 

watched but not rated). 

anime.csv: 

anime_id name genre type episodes rating members 

32281 Kimi no Na wa. Drama, Romance,  Movie 1 9.37 200630 

5114 

Fullmetal Alchemist:  

Brotherhood 

Action, Adventure, 

 Drama TV 64 9.26 793665 

 

This file provides detailed information about each anime, including its genre, type, number of episodes, average rating, 

and the number of members who have interacted with it. 

 

Dataset Description: The Anime Recommendations Database contains detailed information on various anime titles, 

including genre, type, episodes, rating, and the number of members. For this study, we utilize the following columns: 

anime_id: Unique identifier for each anime. 

name: Title of the anime. 

genre: Genres associated with the anime. 

type: Format of the anime (e.g., TV, Movie, OVA). 

episodes: Number of episodes. 

rating: Average user rating. 

members: Number of members who have added the anime to their list. 

 

Data Preprocessing 

1. Handling Missing Values: Missing values in the dataset were handled by either imputing them with suitable 

values or removing the affected entries. 

2. Normalizing Data: The ratings and interaction frequencies were normalized to ensure consistency in the data. 

3. Creating Interaction Matrices: Interaction matrices were created to represent user-item interactions. These 

matrices served as the input for matrix factorization. 

 

Matrix Factorization with ALS 

Matrix factorization techniques decompose the user-item interaction matrix into two lower-dimensional matrices 

representing users and items. The ALS algorithm was chosen for its effectiveness in handling implicit feedback data. 

The objective function optimized by ALS is given by: 
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The ALS algorithm alternates between fixing the user latent factors and solving for the item latent factors, and vice 

versa, until convergence. 

Model Training and Evaluation 

The data was split into training and testing sets to evaluate the model's performance. The training set was used to learn 

the latent factors, while the testing set was used to assess the model's accuracy. Performance metrics such as Mean 

Squared Error (MSE) and Root Mean Squared Error (RMSE) were used to quantify the model's predictive accuracy. 

 

Performance Metrics 

The performance of the ALS model was evaluated using metrics such as Mean Squared Error (MSE) and Root Mean 

Squared Error (RMSE). These metrics quantify the difference between the predicted and actual ratings, providing a 

measure of the model's accuracy. 

 

Root Mean Square Error (RMSE) 

RMSE measures the difference between the predicted and actual ratings. It is calculated as the square root of the 

average squared difference between predicted and actual ratings. RMSE is a commonly used metric for evaluating the 

accuracy of recommendation models. 

 
where Pi is the predicted rating, Ai_is the actual rating, and N is the total number of ratings. 

 

Mean Absolute Error (MAE) 

MAE measures the average absolute difference between the predicted and actual ratings. It is calculated as the average 

of the absolute differences between predicted and actual ratings. MAE is less sensitive to outliers compared to RMSE. 

 
where Pi is the predicted rating, Ai is the actual rating, and N is the total number of ratings. 

 

Precision and Recall 

Precision and recall are metrics used to evaluate the relevance of the recommendations. Precision measures the 

proportion of relevant items among the recommended items, while recall measures the proportion of relevant items that 

are recommended out of the total relevant items. 
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VI. ANALYSIS & FINDINGS 

Distribution of Ratings 

Understanding the distribution of ratings helps us see the overall user engagement and preferences. 
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INTERPRETATION: 

Members and avg_rating have a positive relationship i.e. 0.54. Because as the number of members increase avg rating 

of the anime will also increase. 

There is no Strong relationship between any attributes. 

 
 

INTERPRETATION: Based on the user rating we can see that Death Note have been rated the most follow Id by 

Sword Art Online and Shingeki no Kyojin. 

 
INTERPRETATION: 

Death Note as the huge community size folloId by Shingeki no kyojin and Sword Art Online 

User-Item Interaction Heatmap 

The user-item interaction heatmap revealed the distribution of interactions across the dataset. High-density areas 

indicated popular items with many interactions, while sparse areas highlighted the challenge of data sparsity. The 

heatmap provided valuable insights into the patterns of user behavior and the popularity of different anime titles. 
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Latent Factor Visualization 

The latent factor visualization showed the clustering of users and items in the latent factor space. Similar users and 

items were grouped together, indicating the effectiveness of matrix factorization in capturing the underlying structure of 

the data. The scatter plots provided a visual representation of the learned latent factors, enhancing the interpretability of 

the model. 
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Performance Evaluation 

The ALS model achieved a satisfactory RMSE on the test set, indicating its effectiveness in predicting user preferences 

based on implicit feedback. The results demonstrated the potential of matrix factorization techniques to handle implicit 

feedback data and provide accurate recommendations. The performance could be further enhanced by tuning the 

hyperparameters and incorporating additional contextual information. 

 

VII. LIMITATIONS & FUTURE SCOPE 

Limitations 

 Dataset Size: The dataset used in this research was relatively small, which may limit the generalizability of the 

findings. A larger dataset with more interactions would provide a more robust evaluation of the model's 

performance. 

 Implicit Feedback Noise: Implicit feedback data can be noisy and may not always accurately represent user 

preferences. For example, a user may watch an anime out of curiosity but not enjoy it, leading to misleading 

signals. 
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 Cold Start Problem: The cold start problem persists for new users and items with limited interaction data. 

Collaborative filtering models struggle to provide accurate recommendations in such cases. 

 

Future Scope 

 Hybrid Approaches: Combining collaborative filtering with content-based filtering or incorporating 

contextual information (e.g., user demographics, time-based interactions) can improve recommendation 

accuracy. 

 Advanced Machine Learning Techniques: Exploring deep learning models, such as neural collaborative 

filtering, can capture complex user-item interaction patterns and enhance the model's performance. 

 Interpretability: Developing methods to enhance the interpretability of latent factors can provide deeper 

insights into user preferences and item characteristics. Techniques such as attention mechanisms and feature 

importance analysis can be explored. 

 Real-Time Adaptation: Implementing real-time recommendation systems that continuously update based on 

new user interactions can provide a more dynamic and personalized experience for users. 

 Cross-Domain Recommendations: Expanding the scope of recommendations to include related domains, 

such as manga or light novels, can offer a more comprehensive recommendation system for anime enthusiasts. 

 

VIII. CONCLUSION 

This research demonstrates the effectiveness of collaborative filtering techniques for implicit feedback data in the 

context of anime recommendations. Matrix factorization, particularly ALS, offers significant advantages in terms of 

accuracy and scalability. By leveraging user interactions, collaborative filtering models can provide personalized 

recommendations that enhance the user experience. 

The findings highlight the potential of collaborative filtering to improve recommendation accuracy and user satisfaction 

in the domain of anime recommendations. Future research should explore hybrid approaches, advanced machine 

learning techniques, and methods to enhance the interpretability of latent factors, further advancing the state of the art 

in recommender systems. 

Recommendation systems open new opportunities of retrieving personalized information on the Ib.I have built various 

recommender models each one performs Ill under circumstances. 

For a new user popularity based and content based recommender works Ill later based on user activities collaborative 

based and association recommenders performs better. 

A better anime recommendation system is when I consider user watch history.So collaborative based filtering (model-

based) recommendation model would be best for recommend animes to the users 
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