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Abstract: By contrasting five successful businesses (Zomato, Paytm, Urban Company, Flipkart, OLA) with 

five unsuccessful startups (TinyOwl, Stayzilla, Housing.com, Dazo, PepperTap), this research explores the 

elements that contribute to the success and failure of startup enterprises. Numerous business factors are 

examined in this analysis, such as consistent leadership, investment plans, market demands, business 

environment, resource availability, and technology adoption. With the use of a comparative analytic 

approach and a quantitative research design, the study attempts to offer thorough insights into the crucial 

factors that determine startup success or failure. 
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I. INTRODUCTION 

Background of Topic Study 

Thus, the startup industry will be the main driver of the innovation and economic growth. They come up with new 

products that in effect enhance the situation and give fresh job creation. New business modalities change practically 

every industry. But the trend now is that the majority of business startups fall within the first five years of their 

establishment as of the movements of the business hub this time. In alignment with the report, by the end of 2024, there 

will be 61,929 software companies in operation in India, says the Indian Software Industry Analysis Magazine. As per 

the recent data from the study it has, additionally, more than 1300 new tech companies joined the Indian technology 

startup ecosystem by 2024, thereby, as a digital startup nation, they have made the best expansion since last year. This 

would be well behind the growth pattern with 25,000 to 27,000 IT companies in total as they are in an upward 

trajectory of changing the general markets and creating digitized businesses. It is the decision-makers, regulators and 

entrepreneurs, who may demystify the success drivers and the business vulnerabilities of startup ventures, have to 

follow. For this reason, this research will contribute to the improvement of the business environment by making a 

comparative analysis of succeeding and failing business ventures and by offering solution-based advice to those who 

enter such a risky domain in the future. 

 

Research Problem 

An important problem facing the entrepreneurial environment is the high percentage of startup failure. Many firms fail 

to survive past their initial stages of growth, even in the face of creative concepts and driven founders. There is a 

vacuum in the literature since there aren't many thorough comparison studies on the particular characteristics that set 

successful businesses apart from failing ones. In order to close this gap, this study compares and analyzes important 

business metrics between businesses that succeed and those that fail. 

 

Objective of Study 

The primary objective of this study is: 

 To compare five successful startups with five unsuccessful startups. 

 To identify and analyze the critical business parameters that contribute to the success and failure of startups.  

 Why exactly those businesses fails. 
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II. LITERATURE REVIEW 

Industry 

1. Leadership with a Vision: As Wasserman (2012) notes, the effective but in the future great imaginative 

depends on leadership. It involves imparting a focused vision and building a coherent and positive corporate 

culture, both of which are indispensable for perpetuating the company's development and attaining a 

competitive advantage. Non-traditional personnel are the ones that successful startups are best employed in the 

common industrial environment of upscaling. 

2. Investment Strategies: Without a doubt, the in-Appburner of this matter should be seen as the critical point, 

and according to Kerr, Lerner, and Schoar (2014), who reiterate the aforementioned statement, a focused and 

substantial investment is a strategist approach to finance. Which can be considered the most satisfactory way 

to experience the mentioned investments? The necessary capital for startups that reach the production scale or 

the involvement of more people will make them more successful. The investment strategies broadband 

business is a sure-shot formula for the success of a company. 

3. Understanding Your Market: This is the top element of market fit, as suggested by Ries (2011). The Indian 

market should be the strength of startups through the development of the right products and services which are 

the very necessities of the market. The only major adjustment that the consumer wants to see is the price of the 

product. To become a part of the Indian market, Start-ups need to change according to the condition of the 

Indian market. Authentic market research and if need be, recognizing what the consumer wants the most are 

crucial initiates as well. 

4. The Power of Innovation: As Christensen (1997) says, it is important to be practical when considering the 

super innovation that changes the world. A startup that is responsible for bringing out the latest tech products 

and services occupies a competitive advantage position in the targeted markets. They must be continuously 

changing and developing so as to come up with new ideas. 

5. Timing and the Business Environment: The authors of this problem, [Gans, Stern, and Wu (2019)] advices us 

to realize the value of timing and external effects on a business start-up. The availability of national economic 

opportunities; positive regulations; and the market at the right time are some of the factors. Be aware of the 

specific business requirements of Indian-market so as to achieve the companies goals. 

6. Tech Savvy for Success: According to Lee and Berente (2012), the adoption of technology is a crucial element 

for the acquisition of a competitive advantage. The arising of high-level technologies enables startups to not 

only boost customer relationships but gain better access to innovation and optimize business operations at the 

same time. Of the whole Indian startup ecosystem, it is very decisive to keep up with technology. 

7. Resource Management Matters: The authors Brush, Greene, and Hart (2001) point out that resource 

management is a very competitive business and it is very important field through which management of 

operational effectiveness comes. Start-ups have more resources and are better managed than those who do not. 

Thus, they are in a better position to grow fast and face various challenges in the Indian environment. It is a 

necessary to execute a strategic resource allocation for which proper resource management is crucial. 

In summary, it is evident that the success of a startup in India is a very complex matter. This is a set of factors which 

include a strong leadership, competitive investment, market understanding, continuous innovation, proper time in the 

market, efficient resource management, and technology adoption. It is time for the Indian entrepreneurs to set the 

strategy and bake it immobilizing all the risks by the startups moving on the excitement filled world of startups. 

 

Gaps Identified 

Though there is a lot of research about the particular aspects that are the main causes of the startup’s successfulness. 

Still, research that compares successful companies has been less frequent in the field of entrepreneurship. This research 

is meant to be a bridge to enrich the field in this direction by carrying out a comparative analysis of specific startups 

among those that failed and those that did not, thus drawing a new opinion on the issues that dictate their results. 

 

 

 



IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                               International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 4, Issue 3, June 2024 

Copyright to IJARSCT DOI: 10.48175/IJARSCT-18961   549 

www.ijarsct.co.in  

Impact Factor: 7.53 

III. RESEARCH QUESTIONS AND HYPOTHESIS 

Research Questions 

1. How does the consistency and vision of startup leadership impact the long-term growth and sustainability of 

the company? 

2. To what extent does securing significant and strategic funding influence a startup's ability to scale operations, 

reach broader markets, and invest in innovative solutions? 

3. How does aligning product and service offerings with market needs and desires contribute to the growth and 

success of startups? 

4. What role does continuous innovation in products and services play in differentiating successful startups from 

their competitors and meeting evolving consumer needs? 

5. How do favorable external conditions, such as macroeconomic stability, regulatory support, and market 

timing, affect the success of startups? 

6. How does effective resource management, including supply chain management and human capital 

optimization, contribute to the operational efficiency and scalability of successful startups? 

7. In what ways does the adoption and integration of advanced technologies enhance innovation, customer 

experience, and operational efficiency in successful startups? 

 

Hypothesis 

Steady Guidance 

The general view is that companies that lead with leaders are ones that in most cases are successful. The situation 

whereby the organization is steered by a stable and unwavering leader supports the unity of the company's culture and 

sustainability of the strategic direction leading to the companies' growth whose sustainability is the end goal.  

 

Robust Investment Techniques 

Robust mapping of investment techniques is a readily available and widely understood scheme for most entrepreneurs 

who wish to develop products or services into great markets. A very common belief is that a startup that does well is 

one that receives significant and strategic funding. Sufficiency in funds is the mainstay of a successful business that can 

magnify its reach, penetrate already characterized sectors, and still be able to arm itself with leading-edge solutions. 

 

Robust Market Alignment 

 Successful startups are considered to the extent that their products likely correspond to needs and wants. The 

proper comprehension and correction of consumer demands make sure that goods and services will meet 

climbing, thus leading headlong the company to growth and success. 

 

Creative Items 

 It is assumed that successful startups offer more innovative products and services. Continuous innovation 

differentiates startups from competitors and meets evolving consumer needs. 

 

Positive Business Environment (Fortunate Factor) 

 It is assumed that successful startups benefit from favorable timing and external conditions. Factors such as 

macroeconomic stability, regulatory support, and market timing significantly influence business success. 

 

Sufficient Resources 

 It is assumed that successful startups manage and access resources more effectively. Efficient supply chain 

management and human capital optimization are essential for operational efficiency and scalability. 
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Adoption of Advanced Technology 

 Successful startups must be knowledgeable of the methods of adopting and integrating advanced technologies. 

The latest technological tools bring about change in all phases of the business process including the enhanced 

innovation, customer experience, and operational efficiency. 

 

IV. RESEARCH METHODOLOGY 

Design of Research 

This study uses a comparative analysis approach in conjunction with a quantitative research design. Investigating 

intricate phenomena in-depth and deciphering the underlying causes and incentives of startup success and failure are 

two areas where qualitative research excels. 

 

Data sources and data collection techniques 

Company reports, news items, industry studies, and scholarly publications are examples of secondary data sources. 

These resources offer a thorough understanding of the objectives, tactics, and achievements of each business. 

 

Procedure for Sampling 

Five prosperous startups (Zomato, Paytm, Urban Company, Flipkart, OLA) and five failing startups (TinyOwl, 

Stayzilla, Housing.com, Dazo, PepperTap) are examined in the study. These businesses were chosen because of their 

notoriety and the accessibility of comprehensive data. 

 

Methods of Data Analysis 

Thematic analysis and comparative analysis is used to examine data and find trends and variations across each 

company's business factors. This analysis offers a deep understanding of the variables driving startup success and 

failure by enabling the identification of recurrent themes and insights. 

 

V. ANALYSIS OF RESULTS 

Successful Companies 

Zomato 

 Launch and Registration: Deepinder Goyal and Pankaj Chaddah launched Zomato in 2008. In the same year, it 

was registered. 

 Timeline: 
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 Success Elements: Zomato's founders played a crucial part in the company's growth and may be credited with 

providing steady leadership. The company was able to expand internationally and diversify its services by 

securing significant financing from foreign venture capital groups. Zomato's constant innovation has kept it in 

step with the demands of the industry, from finding restaurants to delivering food and more. Its competitive 

edge was further strengthened by its efficient use of technology, which included user-friendly apps and data 

analytics. 

 

Paytm 

 Launch and Registration:  Vijay Shekhar Sharma launched Paytm in 2010 and obtained its registration in the 

same year. 

 Timeline: 

 
 Success Factors: Vijay Shekhar Sharma's imaginative leadership at Paytm was crucial to the company's 

success. The company was able to scale quickly because it received large investments from key companies 

like Alibaba and SoftBank. A significant market need for digital payments was met by Paytm's ability to grow 

and adapt, especially with the launch of Paytm Wallet. With the aid of smart alliances and an inventive 

strategy, it was able to successfully negotiate the competitive environment. 

 

Urban Company 

 Startup and Registration: AbhirajBhal, Varun Khaitan, and Raghav Chandra formed Urban Company, 

formerly known as UrbanClap, in 2014, and registered the company in the same year. 

 Timeline: 
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 Success Factors: Urban Company's founders led the business through periods of rapid expansion by providing 

steady and astute guidance. It was able to grow operations and improve service offerings because investors 

provided sufficient financing. The business successfully satisfied consumer demands by offering dependable 

home services via an intuitive interface. Its success was attributed to constant innovation in service delivery 

approaches as well as a robust technological infrastructure. 

 

Flipkart 

 Startup and Registration: Binny and Sachin Bansal launched Flipkart in 2007 and obtained their registration in 

the same year. 

 Timeline: 

 
 Success Factors: The founders of Flipkart played crucial roles in the company's expansion, and their leadership 

was typified by stability and a clear vision. Strong investments from international investors such as Accel 

Partners and Tiger Global were drawn to the company. Flipkart became the market leader thanks to its 

understanding of and responsiveness to the changing needs of the Indian market, as well as its ongoing 

innovation in logistics and customer care. Its position was further strengthened by the implementation of 

advanced technologies, such as AI and machine learning for tailored shopping experiences. 

 

Ola  

 Startup and Registration: Founded in 2010 by Ankit Bhati and Bhavish Aggarwal. 

 Registered: In the same year, 2010. 

 Timeline: 
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Success Factors: 

 Leadership: Steady leadership with founders actively participating in long-term planning. 

 Funding: Significant investments were obtained from leading venture capital firms, such as Tencent, SoftBank, 

and Tiger Global, allowing for quick growth. 

 Service diversification: Added cars, bikes, and electric vehicles to the mix after switching from a ride-hailing 

service. 

 technologies: Enhanced customer experience and operational efficiency by utilizing data analytics and cutting-

edge technologies. 

 Sector Adaptation: Promptly responded to consumer needs, expanding globally and joining the electric vehicle 

sector. 

 

Unsuccessful Companies 

TinyOwl 

 Startup and Registration: Harshvardhan Mandad, Gaurav Choudhary, and their group registered TinyOwl in 

2014, the same year it was formed. 

 Timeline: 
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 Failure Factors: TinyOwl experienced repeated changes in its executive team and instability in its leadership. 

Even with its early investments, the business ran into financial difficulties when its running expenses 

increased. It lacked a clear plan for effectively scaling and was unable to stand out in a crowded market. 

Problems with technology integration and a subpar user experience hindered its expansion even more. 

 

Stayzilla 

 Startup and Registration:  YogendraVasupal, Sachit Singhi, and Rupal Yogendra created and registered 

Stayzilla in 2005. 

 Timeline: 

 
 Failure Factors: Internal strife and poor management were the main causes of Stayzilla's demise. The business 

had cash flow issues as a result of its financial struggles, especially in its later phases. Its market approach was 

out of step with what customers wanted, and it did not innovate well enough. Its downfall was exacerbated by 

operational inefficiencies and an unclear strategic orientation. 

 

Housing.com 

 Startup and Registration: Rahul Yadav and Advitiya Sharma were among the twelve students from IIT 

Bombay that founded and registered Housing.com in 2012. 

 Timeline: 
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 Failure Factors: Rahul Yadav, a co-founder, left the company controversially, which contributed to leadership 

instability at Housing.com. The business had a significant financial burn rate, and its aggressive ambitions for 

growth were not supported by long-term revenue streams. Internal strife and misaligned market tactics added 

to its problems, ultimately forcing a merger. 

 

Dazo 

 Startup and Registration:  Shashaank Singhal, Ankur Agrawal, and Yashwant Kumar launched Dazo, formerly 

known as TapCibo, in 2015, and registered the company in the same year. 

 Timeline: 

 
 Failure Factors: Failure factors included Dazo's weak market fit and lack of competitive distinctiveness. It 

encountered severe financial limitations and battled to obtain sufficient finance. The company's expansion was 

further hampered by operational issues, such as high customer acquisition costs and logistical inefficiencies. In 

the end, it closed because it was unable to create a viable business plan. 
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PepperTap 

 Startup and Registration:  Navneet Singh and Milind Sharma established PepperTap in 2014, and the company 

was registered in the same year. 

 Timeline: 

 
 Failure Factors: The quick growth of PepperTap resulted in unmanageable operating expenses. The company's 

profitability were undermined by high customer acquisition costs and logistical constraints. Its finances were 

further stressed by an inadequate grasp of the market and an excessive reliance on discounts and promotions. 

One factor that made it difficult for it to continue operating was the lack of a workable long-term plan.  

Analysis of Funding and Revenue Trends for Successful Tech Startups 

 
Fig. Funding over Years 

The provided chart is a detailed of the funding that the following five successful tech startups—OLA, Zomato, Flipkart, 

Urban Company, and Paytm—received for the years 2020, 2021, 2022, and 2023. The x-axis lists the names of the 

startups and yes the y-axes represents funding in INR crores. The data clearly shows the big differences in funding that 
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various companies got at a specific year and over the whole period. With the election of Flipkart and Paytm to the 

leading role in the year 2021, the funding for the two companies increased remarkably and this reflected by the 

presence of several investment rounds. Others are with the case of a stable or occasional some increase in funds. 

 
Fig. Revenue over Years 

This powerful visual demonstrates the income of the same five tech startups during 2019-2020, 2020-2021, 2021-2022, 

and 2022-2023 in each financial year. The vertical axis represents revenue in INR (crores), while the horizontal axis 

shows the startups. Unlike other companies, Flipkart represents a steady inflow of ₹60,000 working with it account for 

the financial years. Whereas Zomato has become the best performing stock, Paytm has shown to have a steady decline 

over 2024. Urban Company and Ola are much better off with growing income based on our findings. 

Comparison of Successful and Failed Tech Startups on specific Parameters 

Company Founders and Education Investment 

Strategies 

Innovation Resource 

Management 

Technologies 

Used 

Zomato DeepinderGoyal, Pankaj 

Chaddah, IIT Delhi 

Info Edge, 

Sequoia, Ant 

Financial 

Contactless 

dining, 

Zomato Gold 

Hybrid delivery 

model 

AI, ML for 

recommendations 

Paytm Vijay Shekhar Sharma, 

Delhi College of 

Engineering 

Alibaba, 

SoftBank, 

Berkshire 

Hathaway 

Digital wallet, 

financial 

services 

Strategic 

partnerships, 

large agent 

network 

Cybersecurity, 

blockchain 

Urban 

Company 

AbhirajBhal, Varun 

Khaitan, Raghav 

Chandra, IIT Kanpur, IIT 

Delhi 

Accel, SAIF, 

Tiger Global 

Marketplace 

for at-home 

services 

Vetting and 

training 

professionals 

AI for service 

matching 
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Flipkart Sachin Bansal, Binny 

Bansal, IIT Delhi 

Tiger 

Global, 

Naspers, 

Walmart 

Cash-on-

delivery, 

extensive 

categories 

Robust logistics 

arm (Ekart) 

Big data analytics 

Ola Bhavish Aggarwal, Ankit 

Bhati, IIT Bombay 

SoftBank, 

Tiger 

Global, 

Tencent 

Electric 

vehicles, 

autonomous 

driving 

Comprehensive 

driver partner 

program 

ML for route 

optimization 

TinyOwl HarshvardhanMandad, 

IIT Bombay 

Sequoia, 

Matrix 

Partners 

Food ordering 

app 

Operational 

inefficiencies 

Basic app 

functionalities 

Stayzilla YogendraVasupal, Anna 

University 

Nexus, 

Matrix 

Partners 

Hotel 

aggregator to 

homestays 

Inventory and 

host management 

issues 

Basic web and 

app platforms 

Housing.com Rahul Yadav, IIT 

Bombay (dropout) 

SoftBank, 

Nexus, 

Helion 

Map-based 

real estate 

search 

High employee 

turnover 

Advanced data 

visualization 

Dazo ShashaankSinghal, IIT 

Kharagpur 

Google 

India, 

Aspada 

Curated meal 

delivery 

Supply chain 

inefficiencies 

Basic app 

interface 

PepperTap Navneet Singh, Delhi 

College of Engineering 

Sequoia, 

SAIF 

Partners 

Hyperlocal 

grocery 

delivery 

High logistics 

costs 

Basic platform 

 

VI. CONCLUSION 

The comparative analysis reveals that successful startups generally benefit from stable and visionary leadership, robust 

investment strategies, clear market alignment, innovative product offerings, favorable business contexts, adequate 

resources, and effective use of technology. In contrast, unsuccessful startups often struggle with leadership issues, 

funding challenges, poor market fit, lack of innovation, operational inefficiencies, and inadequate resource 

management. Addressing these critical factors can significantly enhance the likelihood of startup success. 
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