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Abstract: This report is a trend analysis of the financial statements of Tata motors and  Maruti Suzuki, 

both are the leading players of Indian automobile sector.. The report includes a company overview, 

objectives, trend analysis of balance sheets and profit and loss accounts, and conclusions. Key findings 

reveal the impact of the pandemic on both companies, a comparison of their financial aspects, and 

noteworthy trends in shareholder funds and total liabilities. Tata Motors showcased profit resilience, while 

Maruti Suzuki faced struggles to be profitable during the pandemic, shedding light on their performance in 

a rapidly. 
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I. INTRODUCTION 

The trend analysis of financial statements of Tata motors&Maruti Suzuki is studied below. The financial statements 

mentioned are Profit & loss statements & Consolidated Balance sheet of the two firms Tata motors & Maruti Suzuki: 

Driving economic growth, creating millions of jobs, promoting technological innovation, and influencing national 

infrastructure are all made possible by the automobile industry. The auto sector is one of the key pillars of the growing 

economy of  India, contributing about 7 percent to the country. Going by the sales clocked by 2022, India has surpassed 

japan to become third largest automobile market in the world. Therefore,  companies like Tata motors & Maruti Suzuki 

have a huge opportunity to tap into. In terms of market size, the Indian passenger car market was valued at US$ 32.70 

billion in 2021, and it is expected to reach a value of US$ 54.84 billion by 2027 while registering a CAGR of over 9% 

between 2022-27.  

 

AGENDA  

The study has taken place in total of 5 parts:  

1. Company overview  

2. Objective of the study  

3. Trend Analysis of Balance sheet and Profit and Loss account  

4. Interpretations  

5. Conclusion  

 

Tata Motors Overview :  

Tata Motors Limited (TML), a $42 billion organisation, is India’s largest automobile company and is a leading global 

manufacturer of cars, utility vehicles, buses, trucks and defence vehicles. Incorporated in India in the year 1945, Tata 

Motors is a part of the over $100 billion Tata Group founded by Jamsetji Tata in 1868. Recognised for its world-class 

quality, originality, engineering and design excellence, the Company is on the path of shaping the future of mobility in 

India. Sustainability and the spirit of ‘giving back to society’ is our guiding philosophy and good corporate citizenship 

is strongly embedded in our DNA. With a large global footprint, the Company has consolidated its position as the Tata 

Motors Group through mergers and acquisitions. It has a network of 76 subsidiaries in India and internationally, which 
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provide a host of engineering and automotive solutions. Some of the world’s most iconic brands, including Jaguar Land 

Rover in the UK and Tata Daewoo in South Korea form part of the automotive operations of the Group. 

 

Maruti Suzuki Overview : 

Maruti Suzuki India, the country's No. 1 automaker, controls more than 40% of the domestic passenger car market.The 

company started out as a state-run entity called Maruti Udyog in 1981. The following year, with the government 

actively promoting foreign investment in India, Japan's Suzuki Motor came on board as a joint venture partner.The 

Japanese automaker gradually increased its stake in Maruti Udyog and turned it into a subsidiary in 2002. In 2007, the 

Indian government unloaded all of its remaining shares and the company was renamed Maruti Suzuki.Although Maruti 

Suzuki is widely thought of as an Indian company, Suzuki owns a majority stake.The company runs two factories in the 

northern state of Haryana. It has capacity for more than 1500,000 vehicles. Suzuki, meanwhile, is setting up an auto 

plant in the western state of Gujarat, scheduled to come onstream in 2017. This facility will be operated by a new, 

wholly owned Suzuki unit, rather than Maruti, but its output will be marketed by the Indian carmaker.Although it 

focused on compact hatchbacks for yearsits Maruti 800 became an iconMaruti Suzuki now has sedans and sport utility 

vehicles in its lineup as well. 

 

Objectives : 

 To perform trend analysis to find financial aspects, including total revenue, profitability,total expenses, and 

operating revenue, for both Tata Motors and Maruti Suzuki. 

 To understanding of the automobile sector in which Tata Motors and Maruti Suzuki. operate,assessing their 

roles and contributions. 

 To find the impact of covid 19 on the whole industry and both of the companies. 

 

II. TREND ANALYSIS OF TATA MOTORS 
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III. TREND ANALYSIS OF MARUTI  SUZUKI : 
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Following is the Trend analysis :- 

 Operating Revenue:-Operating Revenue for both Tata Motors and Maruti Suzuki has seen a decline from the 

base year i.e,2019. both have get impacted almost till 2021.after the pandemic, Maruti Suzuki has become the 

one which has increased operating revenue of 2.63% while Tata Motors has -7.78%. 

 Total Revenue:-The total revenue of Tata Motors has been seen decreasing from the year 2019 to 2022, which 

is about -7.67% while  Maruti Suzuki has been also decreasing from the year 2019 to 2021 which is around -

17.28% but it has also been increased in year 2022 around 1.62%. 

 Total Expenses:-In the tenure of pandemic , Tata Motors has been in a decreasing trend from year 2019 to 

2022 which is around, -11.37% to -18.74% to -6.11%. after this trend it has become positive in year 2023 with 

13.86% while Maruti Suzuki has been better comparatively. The decreasing in trend is from 2019 to 2021 

which is -7.87% to -12.80%. the next year the trend has become positive, which is 9.43%.  

 Profit / Loss for the Period:-Tata Motors has been profitable this whole time with the recent profits of 

108.13%. while on the other hand Maruti Suzuki has been suffering from losses this whole time which has 

impacted it much more. 

 Total Shareholders Fund:-Both of the companies have been in the increasing trend from the year 2019 to 

2020 , but after 2020 Tata Motors has being decreasing trend from 2021 to 2023 of around -8.19% to -25.96% 

to -24.69%. while Maruti Suzuki has been in the consistent uptrend of around 11.48% to 17.50% to 31.21%. 

 Total Assets:-Assets of both companies, Tata Motors and Maruti Suzuki has been seen positive growth in 

assets while it had slowed down in the pandemic stage but it didn’t goes in negative. Post pandemic stage the 

growth rate of these assets also has increased. 

 Total Liabilities:-The trend shows us than Tata Motors has more Liabilities as compared to Maruti Suzuki 

hasthe firm hasplans to increase its size .Tata Motors has increased its liabilities from -3.43% to 6.57% in 

2023. while in the case of  Maruti Suzuki, the growth rate is being seen massive compared to the Tata Motors.  
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III. CONCLUSION 

During the pandemic period, several significant observations can be made regarding Adani Power and Tata Power : 

Total assets growth:- both companies has experience the uptrend of assets in the whole period despite that the growth 

has being impacted by the pandemic. This report also shows that growth has also increased in the post pandemic stage. 

Consistent growth of liabilities:- since the both of companies has being struggling in the phase of pandemic. The 

growth rate of liabilities of the companies is being consistent but post pandemic, the growth in the liabilities section of 

maruti suzuki has been seen in the sudden spike. 

Growth in operating revenue post pandemic:-Growth rate of both the companies in terms of operating revenue has been 

same in both pandemic stage and post pandemic stage. 

In summary, The pandemic revealed the financial dynamics in the automobile sector. Where Tata Motors has been 

performing well enough and Maruti Suzuki has been thriving in the phase. These finding helps the decision making 

process of stakeholders and investors of the automobile sector. 
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