
IJARSCT  ISSN (Online) 2581-9429 

    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 3, Issue 7, January 2023 

Copyright to IJARSCT                   61 

www.ijarsct.co.in                                                   

Impact Factor: 7.301 

A Comprehensive Analysis of Consumer 

Perceptions of E-Marketing  
Geeta R. Yadav 

Shri G.P.M. Degree College of Science and Commerce, Andheri, Mumbai, Maharashtra 
 

Abstract: E-marketing is the use of the internet to promote goods and services. It has advantages over 

traditional marketing, like being more affordable, easily accessible, and participatory. Instant reaction, 

cost-effectiveness, and customized marketing are some of its other benefits. The website provides an 

explanation of the many forms of e-marketing, including article, video, social media, and email. 

The process of moving goods and services between a buyer and a seller via the internet as a trade medium 

is known as e-commerce. This will support the appropriate maintenance of security and respondent privacy. 

Therefore, the essential actions to resolve this issue should be taken by the website developers and service 

providers. The visual, dynamic, and interactive aspects of the internet need to be improved. More visual 

appeal will result from this improvement. Vendors and service providers ought to steer clear of unstated 

fees. his will assist in preventing a rise in goods prices. Satisfaction with online buying is positively 

impacted by the quality and style of websites. It is therefore recommended that the vendor businesses focus 

more on the website's appearance. The majority of customers in higher income brackets solely make online 

purchases. However, there are relatively few middle-class and low-class people in India. Online marketers 

can now focus on creative ways to reach middle-class and lower-class consumers online. Only by fixing the 

product's price in accordance with this group will this be achievable. The respondents' two main concerns 

are online payment security breaches and credit card information theft. By taking preventative measures to 

address these issues, consumers will feel more confident while making purchases online. Internet shoppers 

are unaware of local market norms and adhere to global market standards. Thus, internet retailers must to 

launch their goods in conformity with regional market norms. Both the suppliers' and customers' 

purchasing patterns will benefit from this increase in sales. The consumers know the fundamentals of 

internet shopping, but the language barrier prevents them from putting it into practice. Creating websites 

focused on regional languages will benefit newcomers by enhancing their expertise and increasing the 

number of online buyers. 
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I. INTRODUCTION 

E-marketing is the practice of reaching customers, building brand awareness, and closing deals with the use of digital 

technology including social media, mobile phones, and websites. The fundamentals of marketing are still the same: 

developing a plan to reach the appropriate audiences with the appropriate messaging.  E-marketing refers to the 

promotion of goods and services through electronic media. One of the newest and most popular instruments in the 

marketing industry is e-marketing. This comprises the inventive use of online technology, such as combining text, 

images, and other material in a variety of languages to generate eye-catching forms and adverts, as well as an online 

store where customers can be marketed, watched, and purchased. Website development and promotion alone, as well as 

placing a banner ad on another website, are not the only components of e-marketing. This type of advertising works 

well with the majority of business models: 

E-commerce refers to the direct selling of items to large consumers or business clients. 

Publishing Services: this is where ads are offered for sale. 

Lead-generating websites such as Policy Bazaar and Sulekha produce sales leads that can be sold to a third party or 

utilized internally to convert them into sales via the suitable channel. 
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Affiliate marketing is a form of referral marketing in which users receive rewards for recommending a business, 

product, or website to friends, family, or other potential customers or target market members. 

 

1.1 Objectives:  

 To study awareness of e-marketing among the people. 

 To study the acceptance of e-marketing among consumers. 

 To study the impact of e-marketing on purchase decision of consumers.  

 To study the features that customers expect at an online shopping portals. 

 

1.2 Advantages of E-Marketing 

E-marketing has a number of advantages. Businesses can monitor the effectiveness of their campaigns thanks to its 

features, which are more economical, practical, expansive, and wide-ranging. Even the smallest business may compete 

in a global market thanks to internet marketing. The primary benefit of e-marketing is that a large-scale marketing 

effort doesn't need to be funded in enormous quantities. Print, radio, and television advertising, as well as person-to-

person marketing, are not the same as e-marketing. The following is a summary of the advantages of e-marketing: 

Saving money: In contrast to conventional marketing Online advertising is d Conventional advertising, which can run 

into the millions, is done on radio, television, newspapers, and magazines. However, to begin a web-based prime 

campaign, you must invest in a connection and a dependable computer. 

Convenience: Businesses can use it to do marketing 24 hours a day, 7 days a week. There are no time limits because 

web marketing allows you to market every day of the week, including holidays and weekends. Sales and profit are 

greatly increased as a result. Customers will find it convenient if you provide your stuff online. When it's convenient for 

them, they can explore your online store at any time and place a purchase.Disadvantages of E-Marketing 

Innovation: The Internet opens up new markets and product prospects. 

The competitive advantage: By putting businesses closer to the customer, it helps them become more competitive. 

Enhancing communication between the company and its suppliers, distributors, employees, and consumers will provide 

it a competitive edge. 

Market research: The internet and intranet can be used to track employee service delivery and customer behavior. 

Enhance customer interaction: It is now far more cost-effective for businesses to keep their customers satisfied. 

Organizations save money by employing fewer customer care agents when they post answers to frequently asked 

queries on their website. Additionally, the company might receive the product right away. 

Enhance Service: Interactive questions about stock availability and customer support can be found on the company 

website. 

Sales initiation: Online marketing helps customers make purchases. Even in cases where a transaction is made offline, 

the Internet can still be utilized to assist the choice to buy. 

 

1.3 Disadvantages of E-Marketing 

Depending on Technology 

Naturally, e-marketing has many advantages, but it is totally reliant on technology and the internet. You are helpless 

without today's technological tools, which include computers, the internet, operating systems, software, and 

applications. If a tool broke, your whole business would have to close. But since it solely relies on technology, it 

significantly raises the risk attached to e-marketing and related businesses. 

 

Issues with Security and Privacy 

These days, among of the most important technology concerns are customer privacy and data security. Because of the 

concerns about security and privacy, users are reluctant to sign up for the new platform. New firms find it extremely 

challenging to draw clients to their platform because of this. 
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Cost of Maintenance 

While there are several cost savings associated with e-marketing, upkeep and tech tool purchases become more 

expensive. To administer your web platform, you must employ developers and IT specialists. Acquiring tech tools 

might be highly expensive. It becomes very expensive to run your firm when you add together all of these expenses. 

 

Increasing Competition in Prices 

since he's doing all the work and any tech professional can start an online business. As a result, he pays far less in 

charges than the individual using other experts. Tech experts would then provide their clients with affordable goods and 

services. Because of this, there is fierce price competition for new internet enterprises. 

 

1.4 Benefits of E-marketing 

Fraud over the internet: It's possible to come across dishonest and deceptive internet marketing tactics. The use of 

counterfeit trademarks and logos is permissible. Your reputation can be damaged by this. 

Advertising Placement: It might make a website cluttered, which would turn off customers. 

Specialized knowledge is needed: To master internet marketing, one must possess a solid understanding of search 

engine technology, advertising strategies, content development, and logics. 

Unavailable: Rural locations might not be able to access it. Furthermore, the advantages of internet purchasing are 

rarely enjoyed by the elderly and the uneducated. 

negative comments against the products: They have the power to dramatically damage your company. 

 

1.5 Impact of E-Marketing 

impact of e-marketing on consumer decision-making because it offers customers a range of choices, such as 

dependability, information filtering, and product comparison. Therefore, e-marketing, or digital marketing, has a 

significant impact on how consumers make purchases. 

Electronic marketing, or e-marketing, greatly affects consumers' decisions to buy by offering convenience, 

accessibility, and information. Customers can study products, evaluate prices, and read reviews on online platforms, 

which shapes their opinions and decisions. Digital advertising's ability to target audiences by customizing messages to 

their interests and demographics is another factor. In the digital age, consumer behavior is also shaped by the 

convenience of online transactions and the availability of tailored recommendations. 

 

II. CONCLUSION 

E-marketing is essential in today's digital environment since it gives companies a strong tool to build brand awareness, 

engage with their target market, and increase sales. Effective e-marketing campaigns may support consumer interaction, 

increase exposure, and ultimately help organizations succeed in the ever-changing online marketplace by utilizing a 

variety of online platforms, smart content, and data-driven insights. 
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