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Abstract: Lip balm's many functions in lip care and improvement have made it a popular cosmetic and 
skincare item. This abstract gives an overview of the important characteristics and discoveries linked to lip 
balm, spanning its composition, efficacy, customer preferences, and packaging. Lip balm's scientific 
foundation and synergistic interactions are explored as well as its components and composition. Different 
types of packaging, such as wood, jars, and novel designs, are studied to see how consumers react to them. 
The research also provides information that may be used to better position products in the market. 
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I. INTRODUCTION 

When it comes to lip care and cosmetics, the Shade Grenade Lip Balm truly a game-changer. In a market saturated with 
boring lip balms, we bring you a breakthrough that moisturises deeply, adds a pop of appealing colour, and protects the 
lips from the weather. By setting out clear goals and including a thorough literature analysis, this study attempts to provide 
a deep dive into the many facets of Shade Grenade Lip Balm. 
Our major focus will be on the characteristics of Shade Grenade Lip Balm, namely its cosmetic and protecting features, 
to determine its effectiveness and distinctiveness. To better understand its potential advantages and possible areas for 
development, we will examine its components, formulation, as the science underlying its outstanding performance. We 
also want to survey customers to get a sense of how they feel about the product and where they see its future in the market. 
By doing this study, we want to add to the body of literature on cosmetics and personal care items by providing a 
comprehensive analysis of Shade Grenade Lip Balm. We hope that by analysing its features and hearing back from 
customers, we can help the cosmetics market and its customers make more educated decisions and inspire constant 
product development. 

 
Fig.1 logo 
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1.1 OBJECTIVES OF THE STUDY 
Objective 1: Assess the Effectiveness of Shade Grenade Lip Balm 
Objective 2: Understand Consumer Preferences and Perceptions 
Objective 3: Provide Insights for Product Enhancement and Market Positioning 
 
1.2 INGREDIENTS AND FORMULATION ANALYSIS 
Unique to the Shade Grenade Lip Balm is its carefully created recipe, which combines a wide variety of hydrating, tinting, 
and protecting components. This portion of the study report will dissect the product's contents and composition in great 
depth, looking for the underlying chemistry and physics that make the product work. 

 Key Ingredients: The first step of the investigation is to isolate and examine the active components in Shade 
Grenade Lip Balm. Each component, from natural oils and waxes to colourants and active ingredients, will be 
scrutinised in isolation. We'll get into the specifics of their characteristics including moisturising power, colour 
distribution, and defence mechanisms. 

 Synergistic Interactions: In this subsection, we'll examine the synergistic effects of various constituents. It will 
study if there are any special mixes or ratios of components that contribute to a product's distinctive performance. 
It is only through an appreciation of these interrelationships that one may fully appreciate the balm's ability to 
simultaneously hydrate, colour, and protect. 

 Scientific Basis: This section will explore the scientific rationale behind the formulation's selected constituents, 
providing a more in-depth understanding of these compounds. It will clarify how particular molecules maintain 
moisture, how colours adhere to the lips, and the way antioxidants screen against external factors. To further 
understand why Shade Grenade Lip Balm is more than just ordinary cosmetic product, we'll examine the science 
behind it. 

 Comparative Analysis: Shade Grenade's unique contributions may be evaluated via a comparative study. One 
way to do this is to check out how its components and construction stack up against those of competing lip care 
products. The best way to place Shade Grenade inside the cosmetics and skin care market is to emphasise its 
unique qualities. 

 
1.3 CONSUMER PERCEPTION AND SATISFACTION 
Evaluation of the Shade Grenade Lip Balm's market acceptability and identification of areas for future development need 
an understanding of how customers see and interact with the product. This component of the study report will examine 
responses from actual users, as well as their preferences and levels of satisfaction with the product. 

 Consumer Feedback and Reviews: This section will gather and analyse user reviews, testimonials, and 
comments pertaining to the Shade Grenade Lip Balm in order to obtain insights into consumer opinions. The 
reviews, both favourable and negative, will be analysed for commonalities in order to draw conclusions. 

 Efficacy and Longevity:  This study will investigate how consumers feel about the product's ability to intensely 
hydrate, preserve colour brightness, and prevent damage. The study's goal is to find out whether the product 
lives up to its claims of providing long-lasting lip care and enhancing beauty for its consumers. 

 Choice of Colours and Personalization: In this study, we will investigate how consumers feel about the many 
different tones of Shade Grenade Lip Balm. Insights on which tints are most popular, in addition to any needs 
for customization or new possibilities, will be presented. 

 Skin Sensitivity and Allergenicity: In this part, we'll take a look at reports of allergic reactions and sensitivity 
to the product from actual customers. Determining whether or not allergens need to be included in the product 
label and dealing with any responses that may occur are both crucial. 

 Intention to Repurchase and Customer Loyalty: In this section of the study, we'll look at the repurchase and 
recommendation rates for Shade Grenade Lip Balm. It will be a great source of information on customer 
satisfaction and the future of the product. 
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 As Compared to Rival Products: Shade Grenade Lip Balm's performance relative to other lip care & cosmetic 
items on the market might be evaluated using a comparative study. The strengths and weaknesses of the product 
may be better understood after making this comparison. 

 
1.4 RESEARCH QUESTIONS 

 Research Question 1: How does the formulation of Shade Grenade Lip Balm contribute to its effectiveness in 
terms of moisturizing the lips, providing vibrant color, and protecting against environmental factors? 

 Research Question 2: What are the key factors influencing consumer preferences and perceptions of the Shade 
Grenade Lip Balm, and how do these preferences vary among different user groups? 

 Research Question 3: How does the Shade Grenade Lip Balm compare with other lip care and cosmetic 
products available in the market in terms of performance, and what insights can be drawn from this comparison 
to inform potential product enhancements and market positioning strategies? 

 
II. REVIEW OF LITERATURE 

RQ 1: How does the formulation of Shade Grenade Lip Balm contribute to its effectiveness in terms of moisturizing 
the lips, providing vibrant color, and protecting against environmental factors? 
Lip skin is far more delicate than skin elsewhere on the body, and it also lacks the oil glands found elsewhere. In addition, 
our lips are vulnerable to the sun, cold, and pollution, all of which may cause them to become dry, flaky, and sensitive. 
Lip balms are a great tool for maintaining healthy, smooth lips since they assist to restore lost moisture. (2020,October 
28) Urvi Dalal. 
Lip balms keep our lips from drying out and cracking because they include emollients like oils, waxes, and butters. In 
order to apply lipstick smoothly, it is important to care for your lips by exfoliating and moisturising using lip balms. 
Lipstick may become caked into wrinkles and dry spots if you don't use lip balm beforehand, but if you do, your lipstick 
will go on smooth and stay much longer. Find out why wearing lip balm everyday is such a good idea by reading on. 
Ameesha Mahajan, Ph.D. (2020). 
Protect from sun exposure: Your lips are just as vulnerable to UV damage as the skin of your face and the rest of your 
entire body. This causes a number of problems, including lip darkening, lip thinning, and premature ageing. Applying 
sunscreen to your lips is as vital as applying it to the rest of your skin. Lip balms & lipsticks with sun protection factor 
(SPF) in them are a great investment in your lips' health and appearance over time. 
Soothing and Healing Formulas: Dryness and cracking may irritate the lips, causing them to become red and 
uncomfortable. In order to provide relief and hydration, lip balms often include substances including aloe vera, 
chamomile, glycerin, and hyaluronic acid. Lip irritation may be soothed by these compounds, which work to decrease 
inflammation, tone down redness, and ease pain. Antioxidants including vitamin C and green tea extract are sometimes 
used in lip balms to shield the lips from damaging free radicals and speed up the healing process. When the skin of the 
lips cracks, it may allow germs and disease to enter the body. The danger of getting an infection on your lips may be 
greatly reduced by using a lip balm, particularly one that has antibacterial substances like honey or tea tree oil.  
 
RQ 2: What are the key factors influencing consumer preferences and perceptions of the Shade Grenade Lip 
Balm, and how do these preferences vary among different user groups? 
Packaging Preferences 
Stick, classic jar, contemporary jar, and a yet-to-be-released pop jar were all subjected to rigorous testing by TricorBraun 
(Smith, 2021). According to the results of the qualitative study, customers prefer the stick and contemporary jar forms 
(tie) above the recently introduced pop jar packing. The stick is seen as easy, handy, sanitary, and portable, whereas the 
contemporary jar is seen as fashionable, simple, and hygienic. However, they would only endorse the new pop jar 
provided it were redesigned such that customers could keep their hands away from the good (Johnson, 2020). 
Customers appreciated the stick because "it's lightweight and simple to have with you," but they complained that "it's 
simple to lose." Customers have said things such, "I like them because of the germ factor since I'm in health; I think about 
that" when referring to the contemporary jar. Davis (2019) cites two common responses: "I hate having to put my hand 
in it" and "It's effortless to apply." 
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Relevance to Modern Life, Ease of Use, and Coolness Sizing and Portability Top Trumps 
TricorBraun found that although factors like size, simplicity of opening/closing, cleanliness, and mobility are all 
important to customers, factors like intuitiveness, having a fun aspect, trendiness, and visual appeal are even more 
important. These results are used by TricorBraun's packaging experts as a guide in making decisions that benefit both the 
consumer and the company's bottom line. Rachel Murphy, respectively, industrial designer of TricorBraun, remarked, 
"Our design team completely comprehends that it is not enough to create a beautiful package." It's got to provide value 
to people's lives in some way. This population placed a premium on a clean application process. Consumers choose goods 
depending on how well they meet their individual requirements, thus it is essential that we provide the greatest possible 
user experience via packaging design. Then and only then could packaging aid in creating brand loyalty and achieving 
retail success. 
TricorBraun Design and Engineering Group: A Brief History 
The TricorBraun Design and Engineering Unit is a department of TricorBraun, a major producer of rigid packaging in 
North America. Personal care, cosmetics, medical care, food and beverages, industrial home chemicals, and health 
products for animals are some of the many that we specialise in designing, engineering, developing, producing, and 
commercialising. TricorBraun's more than 40 international locations provide assistance and access to one of the world's 
biggest selections of rigid packaging components. 
 
RQ 3: How does the Shade Grenade Lip Balm compare with other lip care and cosmetic products available in the 
market in terms of performance, and what insights can be drawn from this comparison to inform potential product 
enhancements and market positioning strategies? 
Increasing consumer awareness of the necessity of lip care has contributed to the market's consistent expansion in recent 
years. A lip balm was a kind of cosmetic used to keep lips soft, smooth, and protected against dryness and cracking. 
Organic, flavoured, coloured, and medicinal lip balms are just a few examples of the market sub-segments that have 
emerged to meet the varying needs of today's consumers. The increase in this demand for natural & organic lips balm 
products is fueling the growth of the market. 
 
Growth Factors: 
Increasing awareness of customers on the necessity of lip care. 
There has been a rise in the popularity of organic and all-natural lip balms. 
The rise in customers' disposable income. 
The market offers a diverse selection of goods. 
 
The Limits of the Market: 
The market is flooded with fake goods. 
There is a lot of rivalry amongst factories. 
Organic and natural lip balms tend to be rather pricey. 
 
Possibilities in the Market: 
Increasing demand from BRIC countries and Latin America. 
Online marketplaces are becoming more popular for selling lip balm. 
SPF-containing lip balms are becoming more popular. 
 
Market Dynamics: 
Increasing consumer awareness of the need of lip care, rising demand of organic and natural lip balm goods, increasing 
financial resources of consumers, and the availability of a variety of products on the market all contribute to the growth 
of the lip balm market. Competition from fake goods, high production costs for organic and natural lip balms, and a lack 
of consumer awareness are all reasons that keep the industry from expanding. However, there are openings in the market 
thanks to factors including the expanding interest in lip balms that provide sun protection, the popularity of online 
marketplaces, and the proliferation of these goods. 



IJARSCT  ISSN (Online) 2581-9429 
    

 

       International Journal of Advanced Research in Science, Communication and Technology (IJARSCT) 

                             International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

 Volume 3, Issue 1, November 2023 

Copyright to IJARSCT  DOI: 10.48175/IJARSCT-13664              402 

www.ijarsct.co.in                                                   

Impact Factor: 7.301 

Regional Analysis: 
Each geographical region, including North America, Asia-Pacific, Europe, South America, & the Middle East and Africa, 
has its own distinct lip balm market. North America leads the market, then comes Europe. The market for balm for lips 
products is predicted to increase globally, but it will rise fastest in Asia-Pacific. Consumers' increased discretionary 
spending and their growing knowledge of the necessity of oral hygiene are fueling the expansion of the lip gloss sector 
in these areas. The rising demand for beauty items and shifting consumer tastes are also predicted to fuel rapid expansion 
in Latin America & the Middle East and Africa during the forecast period. 
 

III. METHODOLOGY 
Aim: The ultimate fusion of style, protection, and nourishment for your lips 
 
Objective: 
Objective 1: Assess the Effectiveness of Shade Grenade Lip Balm 
Objective 2: Understand Consumer Preferences and Perceptions 
Objective 3: Provide Insights for Product Enhancement and Market Positioning 
 
Research Methodology: This study will employ a mixed-methods research design, integrating both qualitative and 
quantitative data collection and analysis techniques. 
 

IV. INTERPRETATION AND RESULT 
In this section, we present a complete analysis of the data collected using a structured questionnaire, which included the 
perspectives of 50 respondents. The goal of this study is to discover and explicate these individuals' impressions of the 
"SHADE GRENADE LIP BALM." The following discussion provides an in-depth explanation of the obtained data, 
giving light on the respondents' various opinions and attitudes about the products manufactured by the company. 

Table 1 Age Distribution 
Age Distribution 
 

No. of responses Percentage  

17 to 20 years 16 32 

21 to 25 years 24 48 

26 to 30 years 6 12 

Above 30 years 4 8 

Total  50 100 

 

Figure 1 Age Distribution 
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INTERPRETATION: The data reveals that the majority of respondents, 24 individuals, fall within the "21 to 25 years" 
age category, indicating a strong presence of customers in this demographic. The "17 to 20 years" group follows closely 
with 16 respondents, while smaller numbers are distributed among the "26 to 30 years" and "Above 30 years" categories, 
with 6 and 4 respondents, respectively. This information provides valuable insights into the age demographics of 
respondents interested in Shade Grenade Lip Balm, which can help the brand tailor their marketing and product strategies 
to better cater to the preferences and needs of their target age groups, particularly the 21 to 25 years and 17 to 20 years 
segments. 

Table 2 Gender Distribution 
Gender Distribution  

No. of responses Percentage  

Male 16 32 

Female 34 68 

Total  50 100 

Figure 2 Gender Distribution 
INTERPRETATION: The table displays the gender distribution of responses collected by the brand Shade Grenade Lip 

Balm, indicating that 16 respondents (representing 32% of the total) identified as male, while 34 respondents (constituting 
68% of the total) identified as female. This data suggests that the majority of individuals who participated in the survey 
or provided feedback about Shade Grenade Lip Balm were female, making up a substantial portion of the sample, while 
a smaller but still notable proportion were male. 

Table 3 Lip Balm Usage 
Do you use lip balms? 
 No. of responses Percentage  

Yes 38 76 

No 12 24 

Total 50 100 

Figure 3 Lip Balm Usage 
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INTERPRETATION: This data suggests that the majority of respondents use lip balms, while a smaller percentage do 
not. Understanding these usage patterns is valuable for the brand or organization conducting the survey, as it can help 
them gauge the potential demand for lip balm products and tailor their marketing strategies accordingly to reach their 
target audience. 

Table 4 Frequency of Lip Balm Usage 
How frequently do you use lip balm? 
 No. of responses Percentage  

Two or three times a day 17 34 

Once in a day 14 28 

Once in a week 7 14 

Never 8 16 

Only during chapped lips 4 8 

Total  50 100 

Figure 4 Frequency of Lip Balm Usage 

INTERPRETATION: This data gives insights into the survey respondents' diverse lip balm consumption patterns. It 
reflects a range of usage rates, from frequent users to those who use lip balm only when their lips are parched. 
Understanding these use patterns is useful for marketing and product development because it allows firms to adjust their 
products and messaging to varied consumer demands and preferences. 

Table 5 Preference for Lip Balm Fragrance 
Do you prefer any fragrance in lip balms?  

No. of responses Percentage  

Yes 29 58 

No 8 16 

Maybe 13 26 

Total  50 100 
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Figure 5 Preference for Lip Balm Fragrance 
INTERPRETATION: According to the data, the majority of participants enjoy fragranced lip balms, while others do not, 
and a fraction is open to the notion but does not have a strong preference. Understanding these scent preferences is useful 
for lip balm makers since it may drive product creation and marketing tactics to adapt to their target audience's different 
tastes. 

Table 6 Preferred Lip Balm Fragrance 
What kind of fragrance do you prefer?  

No. of responses Percentage  

Fruit flavour 26 52 

Flower flavour 8 16 

No flavour 11 22 

Both fruit and flower suitable 5 10 

Total  50 100 

Figure 6 Preferred Lip Balm Fragrance  
INTERPRETATION: The data gathered sheds light on the varied scent preferences of participants in the survey. The 
majority like fruit fragrances, while some prefer floral odours, no scent, or a mix of fruit and flower scents. Understanding 
these aroma preferences might help lip balm makers build products that appeal to their target audience's individual 
interests. 
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Table 7 Preference for Lip Balm in Different Shades 
Do you prefer lip balm in different shades? 
 No. of responses Percentage  

Yes 28 56 

No 14 28 

Maybe 8 16 

Total  50 100 

Table 7 Preference for Lip Balm in Different Shades 
INTERPRETATION: This data shows that the majority of survey respondents favour varied tints of lip balm, while a 
substantial number do not, and a smaller fraction is open to the concept but does not have a strong preference. 
Understanding these shade preferences is useful for lip balm makers since it may influence the creation of products and 
advertising strategies to suit to their target audience's different tastes. 

Table 8 Seasonal Usage of Lip Balms 
In which season do you mostly use the lip balms?  

No. of responses Percentage  

Summer 20 40 

Winter 26 52 

Never Used 4 8 

Total  50 100 

Figure 8 Seasonal Usage of Lip Balms 
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INTERPRETATION: This data reveals that the majority of survey respondents tend to use lip balms during the winter 
season, likely to combat dry or chapped lips in cold weather. Some use them in the summer, possibly for sun protection 
or hydration. Understanding the seasonal usage patterns is valuable for lip balm manufacturers as it can help them plan 
their product launches and marketing efforts to align with the specific needs of customers during different seasons. 

Table 9 Special Lip Balms for Smokers 
Do you think there should be some special lip balms for smokers?  

No. of responses Percentage  

Yes 26 52 

No 11 22 

Maybe 13 26 

Total  50 100 

 

Figure 9 Special Lip Balms for Smokers 
INTERPRETATION: This data indicates that the majority of survey respondents support the concept of special lip balms 
designed for smokers. Some respondents do not agree with this idea, and a portion remains open to the possibility without 
a strong stance. Understanding these opinions is valuable for lip balm manufacturers as it can help them consider the 
potential demand for specialized products catering to specific customer needs. 

Table 10 Opinion on Lip Balms 
What do you think lip balms are good or bad?  

No. of responses Percentage  

Good 37 74 

Bad 4 8 

Not sure 9 18 

Total  50 100 
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Table 10 Opinion on Lip Balms  
INTERPRETATION: This data shows that the majority of those who responded have a favourable opinion of lip balms 
and think them to be useful. A smaller proportion has an unfavourable viewpoint, while others are unsure or have no 
strong opinion. Understanding these attitudes is useful for lip balm makers because it allows them to modify their 
marketing and product development strategies to suit potential customers' worries or misconceptions. 

Table 11 Lip Balm Features 
What do you look in a lip balm?  

No. of responses Percentage  

Hydrated lips 12 24 

Frequent healing 4 8 

Lip lightening 4 8 

Moisture 2 4 

All of the above 27 54 

None 1 2 

Total  50 100 

Figure 11 Lip Balm Features 
INTERPRETATION: This data represents research respondents' diverse preferences for the features they want in a lip 

balm. Lip balms with many advantages, such as hydration, healing, lightening, and wetness, are preferred by the majority. 
Understanding these preferences is beneficial for lip balm makers because it allows them to create products that meet the 
unique demands and demands of their target audience. 
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Table 12 Preferred Lip Balm Brands 
Which company do you prefer for lip balms?  

No. of responses Percentage  

Nivea 19 
 

Baby lips 12 
 

Lakme 15 
 

Others 4 
 

Total  50 
 

Table 12 Preferred Lip Balm Brands 
INTERPRETATION: This data reflects the brand preferences of survey respondents when it comes to lip balms. Different 

individuals have different preferences, with Nivea, Baby Lips, and Lakme being the popular choices. Understanding these 
brand preferences is valuable for companies in the lip balm industry as it can help them tailor their product offerings and 
marketing strategies to meet the expectations of their target audience and compete effectively in the market. 
 

V. CONCLUSION 
In this comprehensive analysis, we've scrutinized the data collected from 50 respondents to gain a deep understanding of 
their impressions and preferences regarding "SHADE GRENADE LIP BALM." The insights obtained from this study 
offer valuable guidance to the brand, helping them create the ultimate fusion of style, protection, and nourishment for 
lips. 
According to the age distribution data, the "21 to 25 years" age group forms the majority of responses, indicating a 
substantial target audience. This is closely followed by the "17 to 20 years" group, which emphasises the presence of 
young customers. Furthermore, the gender distribution is skewed towards women, indicating a sizable female consumer 
base. various findings emphasise the brand's chance to customise marketing tactics and product development to the 
interests and demands of various age groups, notably young people aged 21 to 25 and 17 to 20. 
The research also shows that the majority of respondents use lip balms on a regular basis, implying that Shade Grenade 
Lip Balm can produce products to meet a wide range of consumer demands and preferences. Preferences for scent and 
lip balm hues highlight the brand's chance to vary its product offerings to meet with consumer inclinations. The seasonal 
usage pattern's significant leaning towards winter implies a need for lip balms that counteract dryness throughout the 
colder months. The strong reaction to the notion of customised lip balms for smokers demonstrates the brand's ability to 
meet unique client demands. The generally positive perception of lip balms, as well as the need for attributes like as 
hydration, healing, lightening, and wetness, give clear directions for product development and marketing tactics. 
Furthermore, considering respondents' brand preferences, with Nivea, Baby Lips, and Lakme being popular options, 
enables Shade Grenade Lip Balm to successfully personalise its product offers and marketing efforts. 
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Finally, the information provided lays a solid platform for Shade Grenade Lip Balm to present itself as the perfect answer 
for consumers looking for style, protection, and nutrition for their lips. Shade Grenade Lip Balm is an appealing choice 
in the competitive lip care market because it offers a broad selection of scents, colours, and features, allowing the brand 
to satisfy the individual requirements and expectations of its target audience. 
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