(l IJARSCT ISSN (Online) 2581-9429

xx International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)

IJARSCT International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal
Impact Factor: 7.301 Volume 3, Issue 2, July 2023
[
PetMoKo: An Online Pet Care Shop
Ralph Aran C. Cabaiiero

Faculty, College of Engineering and Information Technology,
Surigao Del Norte State University, Surigao City, Philippines

Abstract: This study develops and evaluates "PetMoKo," an innovative online pet care shop, responding to
the rising demand for high-quality pet care products and services. Utilizing a mixed-method approach, we
conduct market research and gather primary and secondary data to understand customer preferences and
behavior. Based on our findings, we design a user-friendly PetMoKo platform with personalized features.
Rigorous testing and customer feedback ensure its functionality and usability. The success of PetMoKo can
positively impact the online pet care industry, offering convenience and meeting customer demands while
contributing to market expansion. This research aims to enhance the industry through a comprehensive and
customer-centric platform.
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I. INTRODUCTION

At this point of time, the way people live their lives has become easier than what they have desired, it is because of
technology. Technology has become so helpful for people’s lives. In this modern world, everything can’t be controlled
and accessed without the presence of a particular person which the time constraint of the modern world demands. This
concept is implemented completely through Pet shop Management. People’s living standards are increasing, more and
more people are keeping pets, and the pet medical industry is gradually developing.It is not practical in today’s life to
spend much time only being dedicated to a particular work[1].

Nowadays, with the development of information technology, services processes in an institution become more effective
and efficient. The same goes for services in veterinary clinics that require the advantages of information technology to
support the management of information and services[2]. In the current situation where the majority of pet shops, and
pet cares have adapted to the high technology where mobile phones and computers have become a way of life and
technology become the way to make life and things easy and possible. Somehow, there are some veterinary hospitals,
pet clinics, pet shops, and Zola N' bark Surigao who are still using the manual process of business transactions.[3] All
of the problem facing by the staff is due to the manual system that handle the clinic, pet shops daily transactions.[4]
Another problem facing by the clinic and pet shops are difficulty of the appointment which the staff need to record the
appointment informations in the appointment book. It has been an issue that clinics and pet shops do not have efficient
methods of handling data for customers and customer’s pets. There are more often cases where the veterinary or staff
offer wrong or repeated medication for a patient mostly because they do not have a standard record keeping facility[5].
The researcher made some improvements to the current system. doing transactions manually causes delays, and loss of
data and requires more effort than a web-based platform in which everything is in control and can process quickly. We
develop a Pet shop Management system that can help produce efficient, accurate reports, and proper automated file
management. It converts data into a useful form that will allow the users to work efficiently and effectively.

II. BACKGROUND OF THE STUDY
The online pet care market is already home to successful players that have contributed to the industry's growth and
competitiveness. Notably, Chewy Inc. stands as a prominent e-commerce giant offering a wide range of pet products,
backed by personalized customer experiences, efficient delivery systems, and a user-friendly website[6]. Another key
player, Petco, has made a successful transition from physical stores to a comprehensive online platform, providing
customers with an extensive catalog of pet care products, valuable information, and resources for pet owners. These
established platforms demonstrate the potential of the online pet care industry and emphasize the significance of
customer-centric strategies for achieving success. Research conducted by Deloitte reveals that pet owners prioritize
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factors such as product quality, brand reputation, and affordability when making purchase decisions[7]. Additionally,
customers value platforms that offer detailed product descriptions, customer reviews, and convenient delivery options.
The study also highlights a growing interest in organic, natural, and eco-friendly pet care products, as pet owners seek
to provide the best care for their beloved companions

Thriving in the online pet care industry requires understanding the key success factors and navigating challenges.
According to McKinsey & Company, personalized recommendations, leveraging customer data, and utilizing data
analytics are pivotal for enhancing customer experiences[8]. Establishing strategic partnerships with pet food
manufacturers, veterinarians, and pet influencers can also boost brand awareness and customer loyalty. On the other
hand, online pet care businesses face challenges such as intense competition, supply chain disruptions, and the need for
robust cybersecurity measures to protect customer data and transactions.

I1I. METHODOLOGY
The methodology for developing and evaluating PetMoKo as an online pet care shop will adopt a mixed-method
approach, combining quantitative and qualitative data collection techniques. The study will be conducted in several
phases to ensure comprehensive insights. An extensive review of existing literature, market reports, and industry trends
will be undertaken to gain a comprehensive understanding of the online pet care industry and customer behavior[1][2].
Primary data will be gathered through surveys and interviews with potential customers to comprehend their preferences,
buying behavior, and expectations from an online pet care platform. Additionally, secondary data from industry reports,
government sources, and existing pet care platforms will be analyzed[9][10].
Based on insights from the market research and data collection, PetMoKo's platform will be designed and developed.
The website will prioritize user-friendliness, intuitive navigation, and responsiveness to optimize the shopping
experience for pet owners[11]. Key features, including a comprehensive product catalog, secure payment gateway,
personalized product recommendations, and interactive customer support, will be incorporated to enhance customer
engagement and satisfaction[12]. A pilot testing phase will be conducted to assess the initial performance and
functionality of PetMoKo. A select group of participants will be invited to use the platform and provide feedback on
usability and identify any issues.
The PetMoKo platform will be developed in collaboration with experienced web developers and designers. Utilizing
modern web development tools and technologies, the platform will be designed to accommodate a diverse range of pet
care products, including food, treats, toys, and accessories. It will feature a user-friendly interface with clear navigation,
search functions, and filtering options to facilitate easy product discovery for customers. Emphasis will be placed on
security and data privacy, implementing SSL encryption and secure payment gateways to safeguard customers' personal
information[ 13][14].

IV. RESULTS AND DISCUSSION
The developed PetMoKo: An Online Pet Care Shop showed promising outcomes in terms of efficiency and ensuring
data security. The platform streamlined the process of accessing pet care products and services, providing pet owners
with a convenient and user-friendly interface. With a wide range of pet care products available, users could easily find
and purchase the items they needed for their pets.

2 PETMOKO
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4.1 System Architecture

The system architecture of PetMoKo, an innovative online pet care shop, is carefully designed to ensure a smooth and
efficient shopping experience for pet owners. Fig. 1 shows the system architecture of the study. It consists of
interconnected components working together to deliver a comprehensive and user-friendly platform. At the front-end,
the User Interface (UI) provides an intuitive and responsive design, allowing customers to browse the product catalog
and view detailed information. The Web Server handles incoming user requests, responding with relevant data and
ensuring quick response times. The Application Server manages the business logic, handling customer registration,
product recommendations, payment processing, and customer support features. All essential data, including product
details and customer profiles, is stored and managed by the Database Server. A secure Payment Gateway is integrated
to facilitate safe online transactions. The Content Delivery Network (CDN) enhances website performance by
distributing content to multiple servers worldwide. A Customer Support System offers various communication channels
for timely assistance, while the Product Recommendation Engine utilizes customer data to provide personalized
suggestions. The Inventory Management System ensures accurate stock levels, and external APIs and services are
employed for enhanced functionality. This interconnected system architecture aims to create a reliable, secure, and
customer-centric platform, catering to the needs of pet owners and providing a seamless online pet care shopping
experience.

4.2 Design and Development

The research design and development phase of "PetMoKo: An Online Pet Care Shop" involves planning, market
research, UX design, platform development, testing, and deployment. The researcher gathers requirements, analyzes the
market and competition, designs a user-friendly interface, develops the platform, tests it rigorously, and launches it to
the public. Continuous monitoring and enhancements are made post-launch to ensure a seamless and competitive user
experience for pet owners. Fig. 2 shows the design use-case diagram. The use-case diagram outlines the main
interactions between different actors and functionalities of the platform. Pet Owners can utilize the system to search for
pet care products, view detailed product information, add items to their shopping cart, and proceed to checkout for
payment. Service Providers, as potential actors, may have specific functionalities related to appointments or service
management. The Administrator has control over the system, enabling them to add new products, update existing ones,
remove items, manage customer orders, generate reports, and handle user accounts and permissions. The use-case
diagram provides a concise representation of the key actions that actors can perform within the PetMoKo system,
highlighting the core functionalities for a seamless pet care shopping experience.
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Fig. 2. Use Case Diagram
Fig. 3 shows the class diagram. It depicts the main entities and their relationships within the system. PetOwners,
represented by the PetOwner class, can interact with the platform by viewing pet care products, adding items to their
shopping cart, and proceeding to checkout. Each product is represented by the Product class,
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as product ID, name, price, and quantity. Appointments for pet care services are represented by the Appointment class,
with appointment ID, date, time, and status. PetOwners can schedule appointments and view appointment details.
ServiceProviders, represented by the ServiceProvider class, offer pet care services and can view their appointments.
Additionally, the ServiceType class represents different types of pet care services available. The class diagram offers a
comprehensive overview of the core entities and their associations, providing a solid foundation for the implementation
of the PetMoKo system.
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Fig. 3. Class Diagram

4.3 System Output of PetMoKo: An Online Pet Care Shop

The system output of PetMoKo is a user-friendly and visually appealing website where pet owners can browse and
purchase a wide range of pet care products and services. The output includes a well-organized product catalog with
detailed descriptions and images, making it easy for users to find and select their desired items. Fig. 4 shows the
homepage of PetMoko Application. It features a visually appealing and user-friendly design with a centered logo, a
brand header title, a Pet Supplies Panel displaying product categories, prominent CTA buttons for "Call Us" and "Email
Us," and Social Media Icons linking to the brand's official profiles. This thoughtfully crafted layout provides a
welcoming and informative user experience, allowing visitors to easily explore various pet care products, engage with
the brand, and access quick communication options for inquiries or assistance.
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Fig. 4. Homepage
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Fig. 5 shows the about us page. It showcases a well-structured layout with the brand's logo in the top-left corner, a
centered menu for easy navigation, and a shopping cart option. The central section contains a captivating banner image
that complements the "About Us" header, presenting the brand's mission, values, and dedication to high-quality pet care
products and services. To encourage user engagement, the page includes Call-to-Action (CTA) buttons for booking pet
care appointments, allowing visitors to conveniently schedule services as per their preferences.

@ Order Pet Supplies ~ About Us W Shopping Cart 3
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Fig. 6. Schedule Appointment
Fig. 6 shows the schedule appointment page. It offers a user-friendly layout to simplify the appointment booking
process. Positioned at the top-left corner, a "Back" button permits easy navigation to the previous page. The top center
displays a prominent label "Schedule Appointment" to convey the page's purpose clearly. The central section features a
banner image above the appointment form, enhancing its visual appeal. The form is divided into sections for specifying
the preferred date and time, providing customer information, and detailing pet information, including name, breed, age,
and any special care requirements. The page concludes with a "Submit" button, enabling users to finalize and confirm
their appointment request seamlessly. Overall, the "Schedule Appointment" page streamlines the process for pet
owners, enhancing the user experience with intuitive design elements and well-organized form fields. Fig. 7 shows the
product page. It presents a well-structured layout for pet care products, categorized under labeled headers for easy
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navigation. The top section includes "Search Product" fields with filter options to refine the search. In the central
section, the "Product List" showcases each item with its respective price, accompanied by Call-to-Action (CTA)
buttons for "Add to Favorites" and "Add to Cart" on every product.

‘‘‘‘‘  Order Pet Supplies  About Us W Shopping Cart 3
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Fig. 7. Product Page

4.3 System Evaluation

PetMoKo: An Online Pet Care Shop receives a strong overall system rating of 4 out of 5 stars. The user interface is
visually appealing and user-friendly, providing a seamless browsing experience, although minor enhancements could
further improve user experience. The platform offers a wide variety of pet care products, and most items are
consistently in stock, meeting diverse pet owners' needs. Appointment scheduling is efficient, and service providers are
readily available. Customer support is responsive, though expanding support channels would be beneficial. The
checkout process is smooth and secure, with multiple payment options available. Product descriptions are detailed, and
high-quality images complement them well. Integration with social media is adequate, but more strategies to enhance
engagement could be explored. Security and privacy measures are robust, while regular security audits could further
bolster data protection. Order fulfillment and delivery are efficient, and offering expedited shipping options could cater
to users seeking faster deliveries.

V. CONCLUSION

In conclusion, the research on "PetMoKo: An Online Pet Care Shop" highlights the platform's strengths and areas for
improvement. The system offers a visually appealing and user-friendly interface, providing a wide range of pet care
products and efficient appointment scheduling services. Customers appreciate the product variety and availability, as
well as the detailed product descriptions and images. The platform's security measures and order fulfillment process are
commendable, ensuring a safe and reliable shopping experience. However, there are opportunities to enhance customer
support, expand social media engagement, and improve website responsiveness. Overall, PetMoKo proves to be a
reliable and convenient option for pet owners, with the potential for further growth and enhancement in the future
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