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Abstract: E-commerce is becoming more and more common as a result of how simple it is to use and how 

effective it is for trading. Although young people are attempting to order the majority of their daily 

essentials online, this has undoubtedly not yet had an impact on the sales of everyday goods. Many store 

owners are intimidated by all the technological ideals and technical terminologies even if they want to enter 

the online market. Companies want to promote themselves online without requiring a lot of technological 

expertise. A platform for business owners to advertise their goods and services to typical consumers is the 

suggested answer. This solution functions as a recommendation system by acting as a middleman between 

store owners and customers. We are trying to bridge this gap where consumers are more technology-

oriented and shopkeepers lie at another end of the spectrum. The consumers, on the other hand, get to 

choose which shops to visit or get their product delivered from. This would reduce the monopoly caused by 

the e-commerce giants like Amazon, and Flipkart in the market. Also, the consumer enjoys instant 

knowledge about the availability of the product. 
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