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Abstract: The change in recent years from physical store visits to online purchasing has made it more 

crucial than ever to predict client behavior in the context of e-commerce. It can increase consumer 

satisfaction and sales by offering a more customized purchasing experience, improving conversion rates 

and giving businesses a competitive edge. Customer data can be added to and used to build models for 

predicting consumer behavior.In this study, a big German clothing shop uses machine learning models to 

forecast a purchase, which is an important use case. This study goes beyond simply evaluating the 

performance of the models on sequential and static customer data by conducting a descriptive data analysis 

and individually training the models on the various datasets. Total of three different algorithms. 

 

Keywords: SVM, Customer Purchase Intention, Dataset , Machine Learning. 

 

REFERENCES 

[1]. Sushant Kumar , Mikko Murphy “What drives brand love and purchase intentions toward the local food 

distribution system? A study of social media-based REKO (fair consumption) groups” , 2021  

[2]. Erik Nesset , Ola Bergem, “Building chain loyalty in grocery retailing by means of loyalty programs – A study 

of ‘the Norwegian case ”, Journal of Retailing and Consumer Services 2021 

[3]. Nusrat Parvin ; Sayaka Zaman ; Samia Amin , ” E-cigarette Purchase Intention through Facebook Social 

Media: A Cross-Sectional Study” , Science Publication 2021 

[4]. Price Clement Adoo , ” Customer engagement and purchase intention in live-streaming digital marketing 

platforms”, Research Gate 2021 

[5]. Aanchal Badgaiyya and Prachi Shankarpale , “An Application of Sentiment Analysis Based on Hybrid 

Database of Movie Ratings ” , International Research Journal of Engineering and Technology 2021 

[6]. Jingxing Jiang, Zhubin Wang, Fei Fang, BinqiangZhao , “TPG-DNN: A Method for User Intent Prediction 

Based on Total Probability Formula and GRU Loss with Multi-task Learning ” , IEEE Conference 2020 

[7]. Mariya Hendriksen ,Pim Nauts , “Analyzing and Predicting Purchase Intent in E-commerce: Anonymous vs. 

Identified Customers ”, IEEE Conference 2020 

[8]. Ganesh Dash , Justin Paul , “Marketing-to-Millennials: Marketing 4.0, customer satisfaction and purchase 

intention ” , Journal of Business Research , Elsevier 2020 

[9]. V kumar and S kesharwani ,“Online Customer Satisfaction and Loyalty in Apparel Purchase: A Review of 

Extant Literature”,2020 

[10]. HS Seippel ,“ Customer purchase prediction through machine learning”, Electrical Engineering, Mathematics 

& Computer Science, 2018 


