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Abstract: Currently, the record keeping of the clients and projects is maintained manually via excel sheets 

which is a time consuming and cumbersome activity. The current process involves taking the project 

requirement through emails, updating the excel sheet as and when any new request comes, evaluating the 

project based on the criteria and so on. Hence it is felt to develop a portal to standardize the project 

initiation/evaluation. This in turn would help in providing a centralized view of the projects, enabling ready 

reference to the status and details of the project. To curb this problem there should be a solution feasible 

and accessible to each person. Managing clients, projects, meetings etc. in a fast and easy way makes the 

future and management of clients an easier task at hand. Owing to the current trend of using excel sheets 

for recording clients’ credentials, a tool that helps as well as promotes sales and engage clients, managing 

their details would be benefiting. 
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