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Abstract: As a practise and area of academic study, social entrepreneurship offers a singular chance to
investigate, criticise, and re-evaluate ideas and presumptions from many management and business
research domains. In this article, a theory of social entrepreneurship is presented as a method for
addressing significant social needs without focusing primarily on the immediate financial gains of the
entrepreneurs. In comparison to other types of entrepreneurships, social entrepreneurship is seen to place a
substantially higher premium on advancing social value and development than on maximising financial
gain. The authors offer the idea of embeddedness as a nexus between theoretical approaches for the study
of social entrepreneurship in order to inspire further research.

Keywords: Social, entrepreneurship, financial, development.

REFERENCES

[1]. Alvord, S. H., Brown, L. D., & Letts, C. W. (2004). Social entreprencurship and societal transformation.
Journal of Applied Behavioral Science, 40(3): 260—282.

[2]. Andrews, K. T. (2001). Social movements and policy implementation: The Mississippi civil rights
movements and the war on poverty, 1965 to 1971.

[3]. American Sociological Review, 66(1): 71-95. Austin, J., Stevenson, H., & Wei-Skillern, J. (2003). Social
entrepreneurship and commercial entrepreneurship: Same, different, or both? (Working paper series no. 04-
029). Harvard Business School.

[4]. Bornstein, D. (1998). Changing the world on a shoestring. Atlantic Monthly, 281(1): 34-39.

[5]. Boschee, J. (1995). Social entrepreneurship. Across the Board, 32(3): 20-25.

[6]. Boschee, J. (1998). Merging mission and money: A board member’s guide to social entrepreneurship.
http://www.socialent.org/pdfs/ MergingMission.pdf. Accessed on October 30, 2004.

[7]. Bourdieu, P. (1977). Outline of a theory of practice. Cambridge: Cambridge University Press. Burt, R. S.
(1992). Structural holes. Cambridge: Harvard University Press.

[8]. Burt, R. S. (1997). The contingent value of social capital. Administrative Science Quarterly, 42(2): 339-365.

[9]. Busenitz, L. W., West, G. P., ITI, Shepherd, D., Nelson, T.,

[10]. Chandler, G. N., & Zacharakis, A. (2003). Entrepreneurship research in emergence: Past trends and future
directions. Journal of Management, 29(3): 285-308.

[11]. Dees, G. (1998). The meaning of social entrepreneurship. http://
www.fuqua.duke.edu/centers/case/documents/dees_SE.pdf. Accessed on October 30, 2004

[12]. Dees, J. G., & Elias, J. (1998). The challenges of combining social and commercial enterprise. Business
Ethics Quarterly, 8(1): 165-178.

[13]. DiMaggio, P. J. (1988). Interest and agency in institutional theory. In L. G. Zucker (Ed.), Institutional
patterns and organizations: Culture and environment (pp. 3—22). Ballinger: Cambridge, MA.

[14]. Drayton, W. (2002). The citizen sector: Becoming as entrepreneurial and competitive as business. California
Management Review, 44(3): 120-132.

[15]. Emerson, J. (2003). The blended value proposition: Integrating social and financial returns.California
Management Review, 45(4): 35-51.

[16]. Fligstein, N. (1997). Social skill and institutional theory. American Behavioral Scientist, 40(4): 397-405.

[17]. Fukuyama, F. (1997). Trust: The social virtues and the creation of prosperity. New York: Free Press.

[18]. Gargiulo, M., & Bernassi, M. (1999). The dark side of social capital. In R. Leenders, & S. M.

[19]. Gabbay (Eds.), Corporate social capital and liability (pp. 298-322). Boston: Kluwer.

Copyright to IJARSCT 202
www.ijarsct.co.in



O
%
IJARSCT

Impact Factor: 6.252

[20].
[21].
[22].
[23].
[24].

[25].

126].

27].

[28].

[29].

[30].

[31].

[32].

[33].

[34].

135].

[36].

[37].

[38].

[39].

[40].

IJARSCT ISSN (Online) 2581-9429

International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)

Volume 2, Issue 3, January 2022

Gartner, W. (1988). Who is the entreprencur? Is the wrong question. American Journal of Small Business,
12(4): 11-32.

Giddens, A. (1979). Central problems in social theory. Berkeley, CA: University of California Press.

Giddens, A. (1984). The constitution of society. Cambridge: Polity Press.

Granovetter, M. (1985). Economic action and social structure: The problem of embeddedness. American
Journal of Sociology, 91(3): 481-510.

Granovetter, M. S. (1992). Problems of explanation in economic sociology. In N. Nohria, & R. Eccles (Eds.),
Networks and organizations: Structure, form and action (pp. 25-26). Boston: Harvard Business School Press.
Guclu, A., Dees, J. G., & Anderson, B. B. (2002). The process of social entrepreneurship: Creating
opportunities worthy of serious pursuit. Center for the Advancement of Social Entrepreneurship: Duke—The
Fuqua School of Business.

Holm, P. (1995). The dynamics of institutionalization: Transformation processes in Norwegian fisheries.
Administrative Science Quarterly, 40(3): 398—422.

McAdam, D., Tarrow, S., & Tilly, C. (2001). Dynamics of contention. Cambridge: Cambridge University
Press.

Nahapiet, J., & Ghoshal, S. (1998). Social capital, intellectual capital, and the organizational advantage.
Academy of Management Review, 23(2): 242-266.

Portes, A. (1998). Social capital: Its origins and applications in modern sociology. Annual Review of
Sociology, 24(1): 1-24.

Sagawa, S., & Segal, E. (2000). Common interest, common good: Creating value through business and social
sector partnership. California Management Review, 42(2): 105-122.

Seelos, C., & Mair, J. (2005a). Entrepreneurs in service of the poor— Models for business contributions to
sustainable development. Business Horizons, 48(3): 241-246.

Seelos, C., & Mair, J. (2005b). Sustainable development, sustainable profit. European Business Forum, 20:
49-53.

Shane, S., Locke, E. A., & Collins, C. J. (2003). Entrepreneurial motivation. Human resource management
review, 13(2): 257-279.

Shane, S., & Venkataraman, S. (2000). The promise of entrepreneurship as a field of research. Academy of
Management Review, 25(1): 217-226.

Thompson, J., Alvy, G., & Less, A. (2000). Social entrepreneurship: A new look at the people and the
potential. Management Decision, 38(5): 328-338.

Venkataraman, S. (1997). The distinctive domain of entrepreneurship research. In J. Katz & R. Brockhaus
(Eds.), Advances in entrepreneurship, firm emergence, and growth (Vol. 3, pp. 119—138). Greenwich, CT:
JAI Press.

Waddock, S. A. (1988). Building successful partnerships. Sloan Management Review, 29(4): 17-23.
Waddock, S. A., & Post, J. E. (1995). Catalytic alliances for social problem solving. Human Relations, 48(8):
951-972.

Weick, K. (1995). Definition of theory. In N. Nicholson (Ed.), Blackwell dictionary of organizational
behavior (pp. 565-567). Oxford: Blackwell.

Yunus, M. (1999). Banker to the poor: Microlending and the battle against world poverty. New York: Public
Affairs

Copyright to IJARSCT 203
www.ijarsct.co.in



