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Abstract:  In India's banking industry, Internet banking services are expanding daily. This essay intends to 

investigate India's banking sectors' Internet banking offerings. Data from primary and secondary sources, 

including bank managers, websites, and other sources, were gathered for this study. Internet banking 

services such email banking, phone banking, and mobile banking, as well as ATMs (Automated Teller 

Machines). The researcher comes to the conclusion that effective regulation and raising consumer 

awareness in banking are key factors. 
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