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Abstract: The purpose of Online E-commerce System is to automate the existing manual system by the help
of computerized equipment’s and full-fledged computer software, fulfilling their requirements, so that their
valuable data/information can be stored for a longer period with easy accessing and manipulation of the
same. The required software and hardware are easily available and easy to work with. Online E-commerce
System, as described above, can lead to error free, secure, reliable and fast management system. It can
assist the user to concentrate on their other activities rather to concentrate on the record keeping. Thus, it
will help organization in better utilization of resources. The organization can maintain computerized
records without redundant entries. That means that one need not be distracted by information that is not
relevant, while being able to reach the information. The aim is to automate its existing manual system by
the help of computerized equipment’s and full-fledged computer sofiware, fulfilling their requirements, so
that their valuable data/information can be stored for a longer period with easy accessing and
manipulation of the same. Basically, the project describes how to manage for good performance and better
services for the clients..

Keywords: Print Soul

REFERENCES

[1]. Agnihotri, A., & Bhattacharya, S. (2018). Impact of Personalization on Customer Experience and Its
Outcomes: A Review and Future Research Directions. Journal of Interactive Marketing, 44, 1-15.

[2]. Chan, T. K. H., & Yeung, W. Y. (2017). The Effects of User Interface Design on Customer Perception in
Online Customization: An Empirical Investigation. International Journal of Production Research, 55(14),
4065- 4081.

[3]. Choi, Y.J,, Kim, Y. J., & Kim, S. Y. (2019). The Effects of Inventory Management on Customer Satisfaction
and Loyalty: Evidence from Online Retailers. International Journal of Production Economics, 208, 176-189.

[4]. Jarvinen, J., & Karjaluoto, H. (2015). The Use of Social Media Marketing in E- commerce: A Systematic
Review. International Journal of Information Management, 35(5), 538-554.

[S]. Kaisler, S. H., Kallai, E., & Tamir, D. (2018). Enhancing E-commerce User Experience through Augmented
Reality Technology. Electronic Commerce Research and Applications, 28, 40-53.

[6]. Park, Y. H., Lee, C. K., & Kim, Y. (2020). The Impact of Artificial Intelligence on Customer Experience and
Loyalty in E-commerce. Journal of Business Research, 109, 222-229.

[7]. Alnawas, L., & Abosaleem, H. (2020). Cross-Cultural Customization in E- commerce Websites: A Review of
Literature. International Journal of Human-Computer Interaction, 36(12), 1079-1091.

[8]. Choudhury, P., & Kar, A. K. (2019). The Effect of Personalized Recommendations on User Engagement in
E-commerce: An Empirical Investigation. Journal of Retailing and Consumer Services, 50, 267-277.

[9]. Kim, J., & Kim, J. (2019). Fashion E-commerce Service Quality, Satisfaction, and Loyalty: The Moderating
Role of Product Customization. Journal of Retailing and Consumer Services, 49, 249-256.

[10]. Li, X., Wei, Y., & Zhang, J. (2019). Design and Implementation of a Customizable Clothing E-commerce
System Based on Blockchain Technology. Journal of Ambient Intelligence and Humanized Computing,
10(12), 4929-4942.

[11]. Ma, M. Y., & Shih, S. P. (2019). Understanding E-commerce Adoption and Success in Small and Medium
Enterprises: An Empirical Study. Industrial Management & Data Systems, 119(1), 203-224.

[12]. Wang, D., & Wang, X. (2019). Integrating Environmental Sustainability into E-commerce: An Exploratory
Study of the Apparel Industry. Journal of Cleaner Production, 210, 489-499.

Copyright to IJARSCT DOI: 10.48175/568 293
www.ijarsct.co.in



0
X%
IJARSCT

Impact Factor: 7.301

[13].

[14].

[15].

[16].

[17].

[18].

[19].

[20].

[21].

[22].

[23].

[24].

IJARSCT ISSN (Online) 2581-9429

International Journal of Advanced Research in Science, Communication and Technology (IJARSCT)

Volume 3, Issue 2, February 2023

"The Impact of Personalization on E-Commerce Sales" by Sarah Gooding on the WooCommerce Blog:
https://woocommerce.com/posts/the-impact-of-personalization-on-e-commerce-sales/

"The Future of Customization in E-Commerce" by Arie Abecassis on  Forbes:
https://www.forbes.com/sites/arieabecassis/2018/07/24/the-future-of-customization-in-e-
commerce/?sh=1b07{63c344f

"The Importance of Customization in E-Commerce" by Jia Wertz on Entrepreneur:
https://www.entrepreneur.com/article/274275

"The Role of User Interface Design in Online Customization" by Tammy Chan and Wai Yan Yeung in the
International Journal of Production Research: https://www.tandfonline.com/doi/abs/10.1080/00207543
.2016.1244024

"Designing Customizable E-commerce Websites: The Influence of User Interface Features" by Shun Ye and
Shaojie Tang in the Journal of Electronic Commerce Research: https://www.jecr.org/sites/
default/files/15 3 3.pdf

"The Impact of Augmented Reality on Online Shopping" by Susan K. Jones and Lisa E. Bolton in the Journal
of Marketing: https://journals.sagepub.com/doi/10.1177/0022242919848768

"The Benefits of Personalization for E-commerce Companies and Customers" by Zachary Basner on
HubSpot: https://blog.hubspot.com/marketing/benefits-of-personalization-ecommerce

"How Customization is Revolutionizing the E-commerce Industry" by Kevin Payne on Shopify:
https://www.shopify.com/blog/customization-ecommerce

"The Power of Personalization in E-commerce” by Miva on Business.com: https://www.business.com/
articles/power-personalization-e-commerce/

"Why Customization is Key to Winning in E-commerce" by Stephanie Kaplan Lewis on Inc.com:
https://www.inc.com/stephanie-kaplan-lewis/why-customization-is-key-to-winning-in-e- commerce.html
"The Future of E-commerce: Personalization and Customization" by Farukh Hussain on
Business2Community:  https://www.business2community.com/ecommerce/the-future-of-e- ~ commerce-
personalization-and-customization-02301910

"Why Personalization is the Future of E-commerce" by Kylie Ora Lobell on Forbes:
https://www.forbes.com/sites/forbestechcouncil/2018/12/05/why-personalization-is-the- future-of-e-
commerce/?sh=30c987f57edc

Copyright to IJARSCT DOI: 10.48175/568 294
www.ijarsct.co.in



