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Abstract: The present study was conducted in fish markets of Aurangabad district namely Chhavani Bazar 

and Mondhanaka Bazar during September 2022 to December 2022 in order to investigate the market 

development ,Equipment used by the sellers, species composition , demand of edible fishes, price structure 

and women participation. Chhavani Bazar is more developed as compared to Mondhanaka Bazar . Major 

carps dominated both the fish markets followed by exotic carps. Market facilities are more at Chhavani 

bazar were as the prices are more affordable at Mondhanaka Bazar than Chhavani Bazar.  
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