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Abstract: The hospitality industry is generally recognized as a section of the wider service industry, with a 

focus on leisure, rather than more basic needs. It is a broad category of fields within the service industry 

that includes lodging, food and drink service, event planning, theme parks, travel and tourism. It includes 

hotels, tourism agencies, restaurants and bars. The goal of the hospitality industry is to provide customers 

with an enjoyable experience. Whether that enjoyment comes from eating a good meal, relaxing in a 

luxurious spa, or getting a good night's rest away from home, making sure each individual guest is taken 

care of is paramount. Good service is the key to success in any hospitality business. So, what is ‘Versatility’ 

and what does it have to do with the Hospitality Industry? According to the Cambridge Dictionary, 

Versatility is ‘the ability to adapt or be adapted to many different functions or activities.’ The hospitality 

industry needs to be flexible, determined, and ready for any challenge thrown at it. The world is comprised 

of different cultures, different backgrounds, different expectations and different attitudes.  

 

Keywords: Hotel, Food, Service, Guest, Beverage 

 

REFERENCES 

[1]. Dean Humphries, National Director Hotels, New Zealand / South Pacific - Colliers International. 

[2]. The Spinoff By Charlotte Muru-Lanning. 

[3]. Bess Manson. 

[4]. Victoria Rosenthal. 

[5]. Altinay, L., Madanoglu, M., Daniele, R., & Lashley, C. (2012). The influence of family tradition and 

psychological traits on entrepreneurial intention. International Journal of Hospitality Management, 31(2), 

489-499. 

[6]. Bebbington, J., Unerman, J., & O’Dwyer, B. (Eds.). (2014). Sustainability accounting and accountability 

(2nd ed.).  

[7]. New York, NY: Routledge. 

[8]. "NZ tops Travellers' Choice Awards". Stuff Travel. May 2008. Retrieved 30 April 2010. 

[9]. "About the tourism industry". www.tourismnewzealand.com. Retrieved 24 May 2020. 

[10]. "About the industry". November 2017. Retrieved 26 November 2017. 

[11]. Sky Tower Official page - Retrieved 2009-07-04 

[12]. "Delivering for the future – Annual Report 2019" (PDF). Aucklandairport.co.nz. Auckland Airport. 2019. 

Retrieved 27 May 2022. 

[13]. https://www.thehotelconversation.com.au/news/2022/02/10/new-zealand-hotels- set-rebound-

2022/1644465026 

[14]. https://www.nzherald.co.nz/business/new-zealands-hospitality-industry-needs- 

 


