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Abstract: As a result of globalization, transnational corporations are stressed to battle the issue of 

language in international professional communication. This paper analyzes the role of language and 

language barriers in international business communication, with a particular focus on English as an 

emerging business language and its effects on multinational management. After analyzing the language 

strategy of two multinational corporations where English was made the official corporate etymological, 

KONE in Finland and Rakutenchi in India, the results of this study recommend that executing “English-

only” corporate language policies is ineffective at improving transnational communication and makes 

recommendations for alternative strategic language development methods. 
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