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Abstract: The modern Out-fitting & accessories designing website is controlled with php via on cloud-

based communication presented here with an effective cost value add of high-end superstore especially 

for modern design & shop services. Now, the customer’s life styles have been change caused by 

COVID-19 situations which they must be kept the social distancing all time. The both of RFID and QR 

code technique are used for creating a unique code of any dress products in the databased server of a 

system and also the way to access to use the Dress-fitting with an efficiency time management scheme. 

The user’s body size information’s such as the shoulder, neck, chest or waistline are need as necessary 

data to operate the robot system. The room experimental results are shown that the overall system can 

work well as design concept, but in the real on-site shop it must be improved for more accuracy and 

practical to use. As a result, the customers and service persons can change their new normal 

behaviors for improving their online shopping with social distancing scheme with more efficiency, 

comfortable, up-to-date and safety life. This proposed system provides a designing platform for 

designing cloths with our own design and taste. It’s a virtual platform for cloth designing. This study 

discusses Virtual Reality (VR) as a digital marketing tool in online retail, with a special focus on the 

perceptions and attitudes which consumers hold towards the tool. The project, aims to give insights on 

how to study VR in online retail settings and also touches upon how different characteristics of Virtual 

reality can impact the consumers attitudes towards products displayed or demonstrated with VR tools. 

The conceptual framework is based on literature and case studies in the fields of Virtual reality, 

consumer experience and, customer value creation. Moreover, depending on certain factors, the tool 

could potentially have a positive effect on the purchasing decision. On the negative side, the 

participants consider the technology is not there yet and needs to be improved to deliver meaningful 

value for them. Other valuable pin dings of the project are related to the customer journeys and the 

value the tool provides to the users. 
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