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Abstract: Big Data is a revolutionary phenomenon that has become one of the most popular subjects to talk
about in the modern day and is certain to do so for the foreseeable future. By identifying and reviewing the
issues, opportunities, obstacles, and most crucially the associated applications, we give a thorough
assessment on the use of big data for forecasting in this work. The main difficulties that are impeding the
process of deriving meaningful forecasts from Big Data include skills, hardware and software, algorithm
architecture, statistical significance, the signal-to-noise ratio, and the nature of Big Data itself. An overview
of big data-based forecasting research is provided in this study, along with information on the what
(concerning data types and sources), where (forecasting hotspots), and how (analysis and forecasting
methods used) big data improved prediction. It also provides insights into potential future directions.
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