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Abstract: On the very first day of the internship, we had an induction program where we get all the
information about the company like established year products offered journey of the company etc.
Then we had a Q&A session regarding any queries or anything else. The reason for selecting the
project named: “A STUDY OF CONSUMER BUYINGBEHAVIOR IN SOLAR ENERGY IN
SANCHAY SOLAR This study aims at studying consumer buying behavior of solar energy
equipment’s buyers and their responses towards it. Consumers’ participation for the use of non-
conventional energy sources is low in Maharashtra. Government too delivers grants and tax
incentives for endorsing solar energy uses in India. So, in this study effort to assess the equal of
consciousness for the solar energy in Maharashtra state, find out the insight for procurement of
solar products with reference to numerous entities in Maharashtra state like Separate household,
Industries, Hostel and hospitals. This study will be useful to comprehend the government to frame
policies for promoting the solar energy products. It is valuable to understand the manufacturer of
solar products for understanding the essential of the consumers The study is related to consumer
buying behavior for solar energy equipment. This study highlights various facts about the consumer
buying behavior and the responses of the consumers towards use of solar energy equipment. In this
study, researcher had analyzed the causes of poor response to solar energy equipment, studied the
reasons for failure of marketing communication in attracting consumers towards the solar energy
equipment.
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