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Abstract: An E-Commerce Website is an online store or a virtual store on the Internet where customers can 

browse the catalogue and select products of interest. The selected items may be collected in a shopping cart. 

At checkout time, the items in the shopping cart will be presented as an order. At that time, more information 

will be needed to complete the transaction. Usually, the customer will be asked to fill or select a billing 

address, a shipping address, a shipping option, and payment information such as a credit card number. An 

e-mail notification is sent to the customer as soon as the order is placed. Electronic Commerce is the process 

of doing business through computer networks. A person sitting on his chair in front of a computer can access 

all the facilities of the Internet to buy or sell the products. The main advantage of e-commerce over traditional 

commerce is the user can browse online shops, compare prices and order merchandise sitting at home on 

their PC. 
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