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Abstract: Advertisers can direct their message through events and announcements through different areas 

in consumer market. Radio Advertisements ensures whether every detail has been reached the audience at 

the right time day by day. The Radio Advertisements is 20% more effective for building new brands than all 

the types of mediums through the radio they campaign all the consumer products so that it reaches all the 

people whenever they hear the Radio. There are 100 respondents statistical tools used are Percentage 

analysis and Rank correlation analysis. 

 

Keywords: Advertisers, Consumer products, Events and announcements 
 

REFERENCES 

[1]. The Concise Encyclopedia of American radio by Christopher H. Sterling, Cary O’ Dell.(2010) 

[2]. Handbook on Radio and Television Audience Research by Graham Mytton (1999) 

[3]. Rebecca Ann lind (1999), Radio Station and World Wide Web. 

[4]. Mahmud Khalid (2013), The Relationship between Media advertising and Selling through radio's. 

[5]. Robert kozielski, (2017), Marketing Communication Radios. 

[6]. https://books.google.co.in/books?id=dmmLAgAAQBAJ&pg=PA307&dq=a+study+on+the+impact+of+fm+radi

o+advertising+towards+marketing+consumer+products+awareness+questions&hl=en&sa=X&ved=2ahUKEwjo

of-q_J_3AhWPgFYBHb0jBzwQ6AF6BAgKEAM 

[7]. https://books.google.co.in/books?id=w3qnU5Vk8pgC&q=a+study+on+the+impact+of+fm+radio+advertising+to

wards+marketing+consumer+products+awareness+questions&dq=a+study+on+the+impact+of+fm+radio+adver

tising+towards+marketing+consumer+products+awareness+questions&hl=en&sa=X&ved=2ahUKEwjoof-

q_J_3AhWPgFYBHb0jBzwQ6AF6BAgGEAM 

 


