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Abstract: In this digital age, everything is becoming online and accessible anywhere. From ordering foods, 

groceries, clothes, shoes, to fast-moving consumer good people use internet for this. The car buyers also 

make the use of internet in their car purchasing journey. The Car dealer portal helps the user in this process. 

It allows them to view cars, specifications, images. And many more. They can also get in touch with the dealer 

through this portal. The customers can book test drive of the car from their home. And also, the user can 

register their interest in a car by giving their contact number. It saves the customer’s time. The car dealership 

also gets more customers due to online presence. We have used PHP, JavaScript, JQuery and HTML 

technologies in developing our website. And MySQL for database. 
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