
I J A R S C T    

    

 

               International Journal of Advanced Research in Science, Communication and Technology 

                           International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 5, Issue 5, December 2025 

 Copyright to IJARSCT DOI: 10.48175/568   645 

   www.ijarsct.co.in   

 
 

ISSN: 2581-9429 Impact Factor: 7.67 

 

Role of Regional Festivals and Food Traditions in 

Processed Food Market Growth 
Rupesh Jagannath Saindane1 and Dr. Rameshwar Harakchand Jaju2 

1Research Scholar, , Department of Management    
2Assistant Professor, Department of Management 

Sunrise University, Alwar, Rajasthan, India 

 

Abstract: Regional festivals and food traditions are powerful cultural drivers influencing consumer 

behavior and demand in processed food markets. This paper reviews existing literature to examine how 

festivals and traditional eating habits shape consumption patterns, market segmentation, product 

innovation, and marketing strategies in the processed food sector. The synthesis identifies key 

mechanisms through which cultural occasions bolster market growth, supported by empirical and 

theoretical evidence. 

 

Keywords: Regional festivals, Traditional food practices, Festive demand surge 


