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Abstract: In recent times, there has been a remarkable uptick in the market for temporary housing,
including tents for outdoor sport, social gatherings, cultural events, and adventure tourism. The
traditional process of renting a temporary storage unit or tent usually involved multiple phone calls
attempting to find a prospective rental company with limited information on availability, as well as no
real help to assist the buyer with which of the multiple rental options represent best value and are best
used for the user's intended purpose. As more and more decisions about renting a tent become too
burdensome for both the consumer and supplier to complete their responsibilities, there is a growing
need to develop not only a smarter, more simplistic online process for rentals, but also that addresses
customer satisfaction.
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