
I J A R S C T    

    

 

               International Journal of Advanced Research in Science, Communication and Technology  

                               International Open-Access, Double-Blind, Peer-Reviewed, Refereed, Multidisciplinary Online Journal 

Volume 5, Issue 1, September 2025 

 Copyright to IJARSCT         DOI: 10.48175/IJARSCT-28934  248 

    www.ijarsct.co.in  

 
 

ISSN: 2581-9429 Impact Factor: 7.67 

 

Digital Taxation and the Rise of the Creator 

Economy: Implications for Policy and Marketing 

Strategy in India 
Dr. Amardeep Bajpai 

Assistant Professor 

School of Commerce and Management Studies. Sandip University Nashik, Maharashtra 

 

Abstract: The digital economy has witnessed rapid expansion over the past decade, driven by 

advancements in technology and the proliferation of internet access worldwide. Digital taxation has 

emerged as a critical issue as governments strive to adapt traditional tax frameworks to new digital 

business models (Zucman, 2015). Simultaneously, the creator economy—comprising individuals who 

monetize content across platforms such as YouTube, Instagram, TikTok, and Patreon—has grown 

exponentially, contributing significantly to employment and economic activity (Duffy, 2017) 
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