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Abstract: The Fast-Moving Consumer Goods (FMCG) industry is a backbone of the Indian economy, 
with a large number of consumers. This research paper examines the determinants affecting consumer 
purchase behavior towards FMCG items in both urban and rural India. Price, brand, product, health 
awareness, and internet influence are the variables examined in this study. Using a mixed-methods 
study, the study makes use of surveys, literature, and secondary data to assess the contribution of these 
factors. Results identify unique patterns of behaviour among demographic segments, suggesting the 
necessity for segmented marketing strategies.1. 
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