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Abstract: Life insurance is one amongst the highest growing and rising markets in Republic of India. The 

important and need of insurance is feel once uncertainty happens within the lifetime of individual. the 

rationale of life insurance for each individual could diverse; several people in general believe that life 

insurance as a investments instrument however not as a social task. In India vast variety of life insurance 

firms having over enough vary of insurance merchandise on the opposite side, customers are confused to 

that policy and which company to be purchased. The most aspects of the paper are to search out the 

consumers shopping for behavior for keeps Insurance sector. This paper is an effort to grasp why 

customers investment in insurance Policy? And additionally know consumers are glad with pre purchase 

and post purchase sales service provided by insurance Companies. 

 

Keywords: Consumer Behaviour, Life insurance Policy, pre- purchase sales service, post-purchase sales 

service, Investment in life insurance 

 

REFERENCES 

[1]. Rajan Saxena, (2010) Marketing Management, 4th edition Tata McGraw Hill  publication. 

[2]. V.S.Ramaswamy, S Namakumari (2009) Marketing management, 4th edition, Macmillan Publication. 

[3]. Philip Kotlar (2000) Marketing management, 10th edition, Prentice Hall India Publication. 

[4]. Dhiraj jain , Kunal Talach (2012) Astudy of factors Influencing Consumer Choice of Life Insurance Products, 

IJMRSVol.01,Issue02 ISSN:2277-968x 

[5]. Harnam Singh, Dr.madhurima Lall (2011) An Empirical study of Life Insurance Product and services in Rural 

Areas, International Journal of Multidisciplinary Research,Vol01,Issue8 ISSN 22315780 

[6]. Dr.Vipul Jain, Bhawna Saini,(2012) Indian Consumer Demeanor for Life Insurance, 

IJRFM,Vol02,Issue11,ISSN 2231-5985 

[7]. Ashraf Imam(2011)Analyzing Customers Behaviours in Life Insurance Industry,AIJSH,Vol1,Issue1 

[8]. www.shodhganga.com 

[9]. www.wikipedia.org 

[10]. www.books.google.co.in 


