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Abstract: Corporate Social Responsibility (CSR) has gained prominence as an essential strategic tool for 

businesses seeking to balance economic objectives with social and environmental responsibilities. This 

paper examines the impact of CSR initiatives on shareholder value and corporate profitability. By 

analyzing existing literature and empirical studies, the paper evaluates how CSR contributes to financial 

performance through brand reputation, customer loyalty, risk mitigation, and operational efficiency. The 

findings suggest that firms implementing effective CSR strategies experience increased shareholder value 

and improved long-term profitability. 
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