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Abstract: Individuals have their sport of choice, but the choice is shared for almost a lifetime. The reason 

why the choice endures is not conclusive; therefore, this research tries to establish why individuals have 

varying perceptions regarding sports. It is plausible to assume that the variations are because of variations 

in race, occupation, and culture. As a result, the below information has been gained and we learned about 

Korea, the United States, and Japan, which have multiple differences. Whether people participate in which 

type of sports was gathered through surveys and comparisons of sports channels. Namely, "Sport 

Classification," "The K-12 Physical Education System (textbooks)," "Survey (actual physical activity)," and 

"Simple Notification Service (SNS) Activity" have been explored to ascertain the reason for any sport being 

participated in specifically. First, Korea, the United States, and Japan have various physical education 

courses. Therefore, the results influence people's preferences. Second, people's posts in SNS and actual 

physical activity were different. Third, the level of relationship between sports types was also different. 

Finally, sports that serve as hubs being regarded as centers among sports types were popular in Korea, the 

United States, India, and Japan[1][2][3].. 
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