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Abstract: Social media marketing and advertising has become a crucial tool in the digital age for
companies looking to reach a wider audience and grow with their target demographic. However, marketers
face a number of challenging circumstances and challenges while navigating the intricate landscape of
social media networks. This synopsis examines the main obstacles that companies have when using social
media marketing, including platform diversity, content saturation, and algorithm changes. Strategic
measures for success are also covered, including data-driven decision-making, audience analysis, and
content material optimisation. Businesses can successfully traverse the waters of social media marketing
and accomplish their marketing objectives by comprehending and resolving those challenging
circumstances.
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