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Abstract: The Interactive Car Comparison Tool is a complete digital platform designed to empower car 

buyers through permitting them to make well-knowledgeable shopping choices in a complex automobile 

market. In a panorama where customers face a wide array of models, specifications, and fluctuating prices, 

this tool offers a person-friendly interface to facilitate facet-with the aid of-facet comparisons of numerous 

vehicle specs, functions, and consumer-generated critiques. Additionally, a fee prediction feature leverages 

system gaining knowledge of to provide accurate used vehicle price estimates based on historic statistics 

and marketplace developments. By making essential information on hand and obvious, this venture 

simplifies the decision-making process, presenting consumers with readability and self assurance whilst 

purchasing a new or used automobile. In an environment where consumers are faced with multiple models, 

specifications and fluctuating prices, this tool provides a user-friendly way to facilitate the transfer of 

vehicle information, features and concepts use will be compared side-by-side Furthermore, an indicator of 

predicted pricing Uses machine learning to provide accurate used car price estimates based on historical 

data and market data Through information that it is essential by providing accessibility and transparency, 

this project simplifies the decision-making process, providing consumers with clarity and confidence when 

purchasing a new or used vehicle. 
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