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Abstract: In recent years, digital marketing transformation has emerged as a key strategy for
entrepreneurs seeking sustainable growth in an increasingly competitive and fast-evolving business
environment. As businesses adapt to technological advancements and changing consumer behaviors, digital
marketing has proven to be an essential tool for driving innovation, expanding market reach, and fostering
long-term sustainability. This paper investigates the role of digital marketing transformation in supporting
sustainable growth within modern entrepreneurship. Through an extensive review of secondary data,
including industry reports, academic journals, and case studies, the research explores how various digital
marketing techniques—such as social media marketing, search engine optimization (SEO), email
marketing, content marketing, and data analytics—are utilized by entrepreneurs to enhance customer
engagement, optimize operational processes, and maximize profitability.

The research also touches on the dilemma entrepreneurs encounter when merging digital marketing with
sustainability objectives, such as the conflict between expansion and green responsibility, the difficulty of
quantifying sustainability effects, and the requirement for digital capabilities and tools. Through the study
of case histories of successful start-ups and well-established businesses, the paper illustrates how these
businesses have employed online marketing strategies not just to gain business success but also to ensure
social and environmental wellness. The research concludes by providing practical guidelines for
entrepreneurs who intend to adopt digital marketing practices aligned with their sustainability objectives,
giving an overview of best practices and tools that can help business development and also ethical
entrepreneurship. Finally, this paper adds to the body of knowledge in the area of digital marketing and
sustainable entrepreneurship, offering a holistic framework to businesses that want to excel in an
increasingly digitally driven and socially responsible market.

Keywords: marketing transformation

Copyright to IJARSCT DOI: 10.48175/568 f| 2580 2020 118

www.ijarsct.co.in




