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Abstract: In recent years, the exploration of consumer behavior and the intricacies of decision-making 

processes have gained paramount significance within the realm of marketing research and literature. This 

paper seeks to propel this research further by providing an extensive review of academic publications 

delving into the purchasing decision-making processes in marketing and their current status. Additionally, 

it unveils the latest trends and emerging themes within this domain. Drawing insights from 24 journal 

articles, reports, and marketing books, the paper critically evaluates and discusses the fundamental models 

and theories in this field. Furthermore, it constructs a framework highlighting "pivotal moments" in the 

consumer decision-making process, elucidating the influential factors and their potential impact on steering 

consumer behavior towards a company's offerings. The paper also offers recommendations for marketers to 

gain a deeper understanding of consumer behavior and purchasing strategies, thereby empowering their 

marketing campaigns for success in the market. In addition, it proposes several avenues for future research 

exploration in the realm of buying behavior. 
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