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Abstract: Customer feedback is a critical component in shaping business strategies, offering valuable
insights into consumer preferences, experiences, and expectations. This paper explores the pivotal role of
customer feedback in driving business decisions, with a focus on product development, marketing
strategies, and overcoming challenges. By analyzing different types of feedback—both direct and indirect—
the study examines how businesses utilize these inputs to remain competitive and responsive to market
shifts. The methodology focuses on reviewing case studies of successful companies that have effectively
incorporated customer feedback, illustrating the practical application of feedback in business strategy. The
paper also highlights how technological tools, such as artificial intelligence and sentiment analysis, are
revolutionizing feedback analysis and enabling businesses to act on customer input in real-time.
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