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Abstract: This study explores the evolving dynamics of consumer behavior and brand loyalty in the digital
age. With the proliferation of online platforms and digital marketing strategies, consumer interactions with
brands have fundamentally transformed. This research aims to identify key factors influencing consumer
behavior and assess how digital advancements have reshaped brand loyalty. By analyzing current trends
and reviewing literature, this paper provides insights into the strategies brands can adopt to foster loyalty
in an increasingly digital marketplace.
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