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Abstract: Corporate Social Responsibility (CSR) is about companies taking responsibility for their actions 

and their impact on society and the environment. It is more than just a business strategy. it is a commitment 

to doing good and making a positive difference. This means companies are actively working to minimize 

their environmental footprint, treating their employees fairly, supporting their local communities, and 

maintaining high ethical standards. They are also focused on being transparent with their customers and 

making sure their products are safe and trustworthy. By embracing CSR, companies not only enhance their 

reputation and build trust but also contribute to a more sustainable and equitable world, showing that 

doing well in business can go hand in hand with doing good. 
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