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Abstract: Corporate Social Responsibility (CSR) has become an integral component of modern business 

practices, reflecting the growing expectations of stakeholders for companies to act ethically and contribute 

positively to society. This paper explores the role of government in promoting CSR, examining regulatory 

frameworks, incentives, and partnerships that encourage businesses to adopt socially responsible practices. 

The analysis underscores the importance of government intervention in fostering a culture of accountability 

and sustainability within the corporate sector. 
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