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Abstract: Healthcare is essential to human growth. Healthcare management has unique issues. Certain 

market companies have made significant contributions to healthcare. Entrepreneurs in the healthcare 

product industry combine commercialization with the morality of protecting people's health. The healthcare 

entrepreneurship that addresses society's healthcare needs has been a major advancement for centuries. 

Over time, healthcare startups have grown. Healthcare startups across are using novel methods to meet 

consumer requirements. Healthcare management oversees medical services and facilities to guarantee 

efficient patient care by planning, organizing, staffing, and resource allocation. 

Secondary sources were used to write this descriptive review study. The research seeks to define healthcare 

management. Structured literature reviews try to get healthcare management insights. A review study-based 

Healthcare Management suggestion was made by the writers. The literature on healthcare management 

might be used for future research. The authors examined healthcare management broadly, not by industry. 

Thus, the research may have shortcomings. The study's conclusions may be suggestive rather than 

thorough. 
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