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Abstract: This e-commerce web application addresses the challenges faced by individuals in obtaining 

necessary medications. It provides a comprehensive online pharmacy experience, with a searchable medicine 

database, clear product descriptions, and potential drug interaction warnings. The platform prioritizes 

accessibility, offering features for customers with limited mobility or those in remote areas. Also, this website 

is useful for medical store they can manage data digitally using database it is helpful to store medical 

inventory information and Print the bill of medicines. It was helpful to maintain inventory properly. 
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