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Abstract: Electronic Commerce (e-commerce) has reshaped the global business landscape, offering 

unparalleled convenience and accessibility for consumers and businesses alike. Since its inception in the 

early 1990s, e-commerce has undergone significant evolution, revolutionizing traditional trade practices. 

However, despite its transformative potential, security concerns have posed challenges to its widespread 

adoption. Nevertheless, advancements in security measures have mitigated many of these risks, paving the 

way for continued growth. 

In developing nations, e-commerce serves as a powerful driver of economic development, providing 

opportunities for businesses to access global markets and expand their reach. Platforms like Amazon have 

played a pivotal role in this regard, facilitating seamless transactions and enabling businesses to thrive in 

the digital economy. The significance of e-commerce in fostering entrepreneurship, innovation, and 

economic empowerment cannot be overstated. 

This paper explores the multifaceted nature of e-commerce, encompassing various business models and 

industries. From consumer-oriented retail to Business-to-Business (B2B) transactions, e-commerce offers 

diverse avenues for businesses to connect with customers and partners worldwide. By examining the impact 

of e-commerce on developing nations and the broader global economy, this paper sheds light on its role as 

a catalyst for socio-economic progress and integration into the digital age. 
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