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Abstract: The English language has a more significant role in our daily contacts in both national and
international contexts. The English language has been deeply ingrained in every part of our life due to its
global qualities. Outstanding chances for an individual are associated with proficiency in the English
language. The productive and effective operation of business and communication is greatly dependent on
the English language. Due to the English language, multinational firms are able to conduct business all
over the world. In order to thrive as a businessman with a global profile, one needs to improve their
communication skills in English. English communication abilities that are both effective in spoken and
written form are essential for business.

The idea of Business English has changed significantly in recent years due to a number of developments,
such as improvements in genre theory and the amalgamation of English for Business Purposes and
Business Communication that have been motivated by the realization that there is a gap to be filled between
the academic world and the global business world. This pioneering review, which draws on developments
in the analysis of business discourses, particularly in applied genre analysis, revisits the frameworks now
implemented in English for Business Purposes and Business Communication (or, more broadly,
Professional Communication). The design of English for Business Communication (EBC) programs is thus
suggested to be based on the combination of the two techniques. The research report includes an in-depth
evaluation of numerous relevant published works.
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